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Abstract 

Beliefs concerning the cure and prevention of hangovers 

which result from drinking the drug alcohol in one of its many 

forms was researched. 

The method used was the administration of a questionnaire 

with a scale of one to four, representing strong agreement to 

strong disagreement with each item or belief presented in the 

questionnaire. Items were taken from alcohol education texts, 

hearsay, bartenders, and the Bozeman Problem Drinking Center. 

The population under study was the Bozeman Softball 

Association which tended to be a highly educated and youthful 

sample. It included both sexes and members from most walks 

of life. 

Data was compiled on computer cards and run on a Department 

of Testing and Counseling program to yield chi square and response 

tables for the following categories: (a) years of schooling, 

(b) age, (c) sex, (d) respondent’s level of drinking, and (e) 

respondent’s family’s level of drinking. 

Conclusions reached were minimal from chi square analysis 

at the .05 significance level. Percentage data was interesting 

for the curious reader while not showing any major trends. 

Beliefs were widespread and tended not to be related to any 

great extent to the categories mentioned above. 

Also concluded was that alcohol education today is not ' 

directly in tune with existing beliefs concerning drinking 

behavior because of (1) the lack of research and (2) the 

demonstration by this research that such a variety of beliefs 

exist in a highly educated, youthful sample of the population. 
Suggestions for educators and for further research 

mentioned (1) helping people realize that alcohol is our nation's 

worst drug problem when related to abuse, and (2) studying 

different cross sections of Montana society to find if certain 

beliefs actually exist and are not merely "thought” to exist. 

This is needed to give more credibility to alcohol education 

by allowing educators to hit the population where they really 

live. A further suggestion was that an attempt to study mass 

media advertising and the use of humor in relation to the beliefs 

of people concerning the use of alcohol be made. 



CHAPTER 1 

Introduction / ■   - 

In almost every corner of the world, alcohol is consumed 

in one form or another as a beverage, as a thirst quencher, 

or as a drug to help meet the needs of a particular kind of 

addict. 

The scope of this paper is to explore some of the 

beliefs in Montana concerning the use of alcohol. More 

specifically, this research will investigate beliefs regarding 
I . ... 

the treatment and prevention of that dreaded consequence of 

drinking, the "hangover." 

Research on the subject of hangover treatment and prevention 

concerning actual beliefs appears to be nonexistent. This area 

is generally expounded upon at great length by the authority of 

first-hand experience, observation of others, or hearsay. This 

research is intended to be only a beginning on the subject of 

drinking beliefs in the hope that a knowledge of beliefs about 

treatment and prevention of hangovers will aid alcohol and 

drug education in Montana. 

Statement of the Problem 

The literature is filled with many different authors' 
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suggestions that many people in the world (and specifically 

in the United States) do not really understand alcohol and 

its effect on the human body and mind. This lack of 

understanding often surfaces in the form of beliefs that one 

method of drinking is either more or less harmful than another. 

This includes not only those beliefs intended to reduce or 

prevent hangovers, but those beliefs that substantiate a 

person's stand on drinking versus abstaining. 

The beliefs, myths, or misconceptions are sometimes 

beneficial and sometimes harmful, but are rarely substantiated 

by research. The problem of this paper is not to judge right 

or wrong, but to explore a section of Montana society to find 

what some of these beliefs are and how many people subscribe 

to them. 

Need for the Study 

Results of this study will add some strength to the body 

of knowledge available in alcohol education today by providing 

interested parties with more than a hearsay kind of education. 

Alcohol education should be closely tied to what the people of 

a society actually believe, and less to what one particular 

individual or group of individuals might think the people do 

or should believe. 
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General Questions to Be Answered 

1. What are some of the hangover remedies that a 

particular sample of Montanans might believe in and to what 

extent are these beliefs held? 

2. What are some hangover preventions that a particular 

sample of Montanans might believe in and to what extent are 

these beliefs held? 

3. Are there beliefs about drinking in general that 

exist, and if so, what are they? 

4. Is there anything that might be suggested to improve 

alcohol education as a result of understanding what people 

believe about the cure and prevention of hangovers? 

General Procedure 

The problem of this research was attacked by constructing 

an instrument designed to bring to light certain beliefs 

which exists concerning the consumption of alcohol and the 

cure and prevention of hangovers. 

Respondents were asked to examine a list of beliefs and 

respond to each individual item by circling a number that 

represented that person's belief concerning the particular 

item. The respondents had the opportunity to indicate that 
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they hadn't heard of a particular item by circling a zero (0). 

A zero was also the designation for no opinion regarding a 

particular item. A four-point scale was used to indicate 

agreement or disagreement with the compiled list of suggested 

beliefs. For example, if the respondent circled a one (1), 

that indicated that they agreed strongly or believed in that 

particular item. A four (4) was circled to indicate strong 

disagreement. A two (2) or three (3) indicated a lesser 

agreement (2) or lesser disagreement (3) in the belief. 

The procedure was intended to be brief, requiring from 

seven to fifteen minutes to complete. It was also designed to 

be easy to respond to, requiring one to quickly circle one of 

five numbers that corresponded most closely with each 

individual's own belief. Data analysis was correspondingly 

fairly simple and consisted of reporting percentages and 

analyzing with a chi square test. 

Such a questionnaire has apparently never been administered, 

and, as Richard D. Riedy from the Manhattan Bowery Project 

(a corporation that funds alcohol education and alcoholism 

projects) writes, "To the best of my knowledge no one here has 

ever looked into that aspect of drink on a formal (or informal) 

basis" (1977). Berton Rouche' has written on the topic of 
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folklore, but his writing is not entirely applicable to this 

area nor was it a result of any particular research method 

other than hearsay (1962). Part of the questionnaire is based 

upon hearsay, part is extracted from books or writings, but 

no part is based upon actual scientific evidence. Other 

sources of beliefs incorporated in the questionnaire were 

educators from Montana State University, bartenders in Bozeman, 

Montana, and the Bozeman Problem Drinking Center. 

Limitations and Delimitations 

Sample size may be a limitation if one were to make 

inferences to all of Montana society as a result of this 

research. A very good cross section of Montanans would be 

needed to insure any accuracy of inference. This study is 

intended to be investigative and the limited population 

should be noted for all those considering any kind of inference. 

Chi square has limitations in the small sample also. 

In the attempt to be more specific and to concentrate on 

the subject of hangovers, a large part of alcohol folklore 

was put aside. There was some folklore included in the scope 

of this research, but it was added at the curiosity of the 

researcher and for the interest of the reader. 

This researcher recognizes that drinking alcohol in any 
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form is a prerequisite for reaching the status of alcoholic, 

but wishes to point out that this is not a study of alcoholism 

but a study of that large section of our society who drink 

but do not qualify as alcoholic, being physically or psychologically 

dependent on the drug, alcohol. 

Definition of Terms 

Hangover. Hangover is defined as any residual mental or 

physical negative consequence of drinking alcohol in one of 

its many forms and for whatever motive used for consuming it. 

Summary 

The author hopes to broaden alcohol education by 

distributing a short questionnaire to a section of Montana 

population to investigate their beliefs concerning cure and 

prevention of hangovers as a result of drinking alcohol. 



CHAPTER 2 

Review of the Literature 

The literature concerning the effects of alcohol upon the 

human body is indeed voluminous. So is the literature concerning 

the effects of the use of alcohol as it touches other than 

physical parts of a person’s life. However, in the area of 

myths and misconceptions concerning alcohol use and hangover 

prevention, literature seems to be nonexistent at this 

point. Richard D. Riedy of the Manhattan Bowery Corportation, 

a project set up to fund alcohol education and related topics, 

writes in reply to a request for information on this subject 

as follows: "I'm afraid we can be of very little help to 

you as regards the folklore of drinking—to the best of my 

knowledge no one here has ever looked into that aspect of 

drink on a formal (or informal) basis" (1977). In addition to 

that, the National Clearinghouse for Alcohol Information 

responded with no information on research done on the folklore 
i ■ 

of drinking. All literature on the topic is not substantiated 

by any research whatsoever, and is seemingly related as just a 

matter of fact. 

Because of the lack of information on this specific 

subject, a brief introdction to the area in general will 

follow. In addition, a fairly extensive bibliography of 
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alcohol related literature will be presented. The literature 

touches upon physiology, psychology, sociology, medicine, law, 

religion, etc., and all agree that alcohol is a detriment to 

the human body if used for prolonged periods or to such an extent 

that the user is physically dependent upon the drug, alcohol. 

Secondly, all agree that alcohol is a drug. From that point 

on, the attitudes, beliefs, and strangely enough, the 

"facts," seems to originate from groups that at times have 

special interests as extreme as W.C. Fields on one side and 

religous leaders of the temperance movement on the other. 

Because of this wide range, a few things concerning alcohol 

education that prompted this research in-this area will be 

discussed. 
\ 

Every state in the nation has at least a .15% minimum 

level of blood alcohol for legal intoxication in accordance 

with the original criterion set up by the National Safety 

Council. This agency is now recommending that the definition 

of legal intoxication be lowered to a blood alcohol level of 

.10% or even lower, and one sign that this recommendation is 

being heeded is California’s recent conversion from 

.15% to .10% level. Utah has the lowest minimum. Some 

authors (Girdano & Girdano, 1973, and Fort, 1973) agree that 
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a level of between .40% and .60% is a lethal amount of 

alcohol in the blood. "At .40% or .50%, alcohol suppresses 

the whole perception area of the brain, and the. drinker falls 

into a coma. (After this, the alcohol) affects those centers 

controlling breathing and heart beat, and death follows" 

(Alcohol and Its Affects, 1973). This means, if you care to 

play with statistics, a person has to take from 25-35% of 

the lethal dose of alcohol to even be considered legally 

drunk! 

There are some other factors here affecting the blood 

alcohol level. The weight of the drinker enables the heavier 

person (200 lbs. plus) to drink a little more than the light 

person (150 lbs.) and have the same % of blood alcohol. This 

does not mean that the heavier person is not as "drunk" in 

his behaviors. In addition, the drinker that spreads his 

consumption over a period of time will have less blood alcohol 

than if he did not spread it over a period of time. 

An area that interests those who are counselors and/or 

coaches in Montana schools is alcohol consumption and athletics 

The young athlete, it seems, is under a deluge of opposite 

sounding advice. Coaches and the righteois community are 
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saying don't drink any alcohol while peer groups, television 

advertising and many parents or significant others are saying 

alcohol consumption is alright by example. Kober, in a study 

of Montana coaches concerning basic training rules for the 

athlete, summarizes, "Alcohol should not be used (except by 

prescriptions from a doctor) because of the harmful effects it 

might have on the organs of the body or upon the motor skills 

of the individual" (1961, p. 22). It might be interesting to 

note that, in many areas of Montana, one would really be 

laughed at if one mentioned getting a prescription from a 

doctor for alcohol. ,' 

Few will argue that alcohol has at least some detrimental 

effects on physical performance while one is under its 

influence. Percy Wells Cerutty (1962) who was al Olympic 

coach of distance runners and a record holder for 50, 60, and 

100 mile runs, seemingly did not believe that some alcohol 

affects performance and seemed to indicate that it helps in 

kind of an attitude. He writes, "As a treat, we have a 

little wine" (p. 87). Reading on, one finds that his 

explanation of a "little" is a few glasses. He does say that 

nicotine, or tobacco, is an absolute taboo for the distance 

runner. 
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Organs affected by the use of alcohol are the liver, 

brain, kidneys, heart, and lungs (Leyshon, 1976). There is 

much more literature on the specific medical effects on the 

body from alcohol, however, that is beyond the scope of this 

paper. Dr. Leyshon concludes, "Athletes who drink before 

contests or even practices are inviting early fatigue with 

higher resting heart rates and longer than normal recovery 

rates" (p. 39). 

This controversy appears to have roots in athletics as 

far back as Greek times and Olympics. Gardiner (1910) states 

that it is a "mistatement that athletes as far back as Greek 

times were not allowed to drink wine" (p.l63)» This implies 

that those athletes drank alcohol while additional comments 

seem to place some sort of restriction, as the same author 

states, "In Delphi we know that introduction of wine into 

the stadium was forbidden" (p.327). Exact information is 

hard to find so far back in history. The Bible has many 

entries concerning the making and use of wine. Particularly, 

there is an incident where Jesus creates barrels of wine from 

water along with bread for sustinence of the poor and hungry. 

An interesting note here is the fact that many Christians' 

have reported that there is not really any alcohol in the wine 
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that Jesus made. He must have had a secret recipe as alcohol 

is a natural (God-given) product of the process of fermentation 

and wine is a fermented product! 

Many people believe many different things and that brings 

up the next question quite handily, which is, "What is the 

truth?" This is, of course, a subject amiable to those in 

philosophy but that is not of concern in this research. The 

question regarding alcohol use in relation to this research 

is whom can one believe and what kinds of things should one 

believe by what evidence one sees around onself? Often many 

young people are flooded with conflicting evidence. 

1. Alcohol is an aphrodisiac: True or False? Not true, 

according to many medical definitions, but consider some of 

the following. Alcohol has been called, "the handmaiden of 

Cupid" (Girdano & Girdano, 1973) and it would be difficult to 

argue that for many people in Montana it is not. Not because 

of its stimulant effect on sexual desires, which it simply does 

not have, but rather for its suppression of inhibitions for 

both the male and female. There is research that explains a 

little further concerning alcohol and women, "They (women) 

reported that they felt warm, loving, considerate, expressive, 

open, pretty, affectionate, sexy and feminine" (Wilsnack, 1973 
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p. 3 ) while under the influence of alcohol. The adjectives 

suggested that social drinking produces a sense of enhanced 

"womanliness." 

2. It seems many in Montana believe that a good shot on 

a cold day will warm a person up True or False? False, 

according to fact, the alcohol dilates the blood vessels and 

heat is actually lost as a result. However, this researcher 

notes that it would be very hard to convince people that 

their body were colder if they "felt" warmer. 

3. Some, it is said, believe that drinking black coffee 

speeds the sobering up process. This seems to be a major 

"cure" for the evils of drinking alcohol in our state. Time • 

is the sure cure for subering up or remedying a hangover. 

However, the Girdanos (1973) say that caffeine, a stimulant 

present in coffee, may give a little lift to the person and 

therefore give some sort of lift to the sobering up process. 

It is not necessary to specifically explain each hangover 

cure belief as the purpose of this study is to explore the 

possibility of beliefs actually existing in this area of 

hangover prevention and cure. However, the perfect cure for 

a hangover is known. The astute reader has already guessed, 

but a few people think it is a joke to say that the cure is 
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to stop drinking alcohol, especially those that drink or are 

physically dependent upon alcohol. ( 

Acetaldehyde is a chemical that is produced in the body 

as one product in the breakdown of alcohol. Large amounts of 

acetaldehyde that accumulate after the ingestion of large amounts 

of alcohol (ethanol) are significant in the development of 

headaches, gastritis, nausea, dizziness, and other symptoms 

which, when occurring together as a result of drinking alcohol, 

are commonly known as "hangover" (Alcohol and Its Effects, 1973). 

Many believe a good stiff drink in the morning (after a 

night of drinking) will clear one’s head. This is commonly 

referred to as taking a tuft of the hair of the dog that bit 

you. It sounds as though, following this logic, that the best 

way to get rid of the poison from a rattlesnake bite is to 

let a rattlesnake bite you! 

Other cures for this so called "mouth of wood" (French for 

hangover), "wailing of cats" (Norwegian), "I have carpenters 

in my head" (Norwegian), or "out of tune" (Italian) vary from 

the modern cure of aspirin to general cures for both drunkenness 

and hangover. For example, from A History of Medicine, cited 

by Henry E. Sigerest: 

If a man has taken strong wine, his head is affected 
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and he forgets his words and his speech becomes confused, 

his mind wanders, and his eyes have a set expression; 

to cure him, take licorice, beans, aleander (and eight 

other substances that are identified) to be compounded 
with oil and wine before the approach of the goddess 

Gula (sunset) and in the morning before sunrise and 

before anyone has kissed him (women must not have drank!) 

let him take it, and he will recover. (Rouche1, 1960, 

p. 87) 

Indeed, alcohol is a drug. "The cocktail party may rank 

as the commonest form of organized drug-taking in the 

Western world" (Jones & Parsons, 1975, p. 53). 

In summary, the information presented here is not 

intended to contradict others' feelings and beliefs as often 

happens in alcohol education today, but rather to try to explain 

some of the things that the "common" man sees in his everyday 

life as they relate to current research. The following 

message put forth by John Crysostom of the Greek Orthodox 

Church around the fourth century, as cited by Berton Rouche', 

seems appropriate: 

When deplorable exesses happen, 

I hear many cry, 'Would there were no wine!' 

0 Folly! 0 Madness! 

Is it the wine that causes this abuse? No 

For if you say, 'Would there were no wine because of drunkards, 

Then you must say, going on by degrees, 

'Would there were no night! Because of thieves' 

'Would there were no light! Because of informers,' and 

'Would there were no women! Because of adultery.' 



CHAPTER 3 

Procedures 

The questionnaire was organized very similarly to a 

multiple choice test to make it easier and faster to take. 

This also made it easy to tabulate and to report the results 

in easy to understand numbers (between zero and four) with 

zero (0) equal to "don’t know," one (1) equal to "stron,gly 

agree," two (2) equal to "mildly agree," three (3) equal to 

"mildly disagree," and four (4) equal to "strongly disagree." 

The problem was to get a representative sample of drinker’s 

beliefs. Following, the methods of getting the information 

needed are described. 

Population 

The researcher originally considered many different types 

of groups such as PTA, students of both college or high school, 

bartenders, etc. The group that was selected to sample, with 

some recommendation from the Bozeman Problem Drinking Center and 

college advisors, was the Bozeman Softball Association. This 

sample took one of the more diverse cross sections of at least 

the Bozeman area that was available, with people from many 

walks of life coming together in this recreation leagure. It 

offered a fairly wide variety of ages, although it did not 

include older people. It offered the availability of sampling 
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many people who have either advanced degrees or at least some 

college education. This arises from Bozeman being a college 

town and might possibly limit any inferences to less educated 

areas. This, however, raises the question of whether education 

dissolves long held unfounded beliefs concerning drinking 

habits. This question might be addressed in further research. 

Categories Under Investigation 

Responded beliefs on cures and preventions of hangovers 

were intended as a start in investigating the real beliefs that 

exist in Montana. General categories under investigation were 

(a) years of education, (b) sex, (c) age, (d) rating of 

respondent and family as to amount they drink (according to 

the respondent) as they relate to the beliefs they hold. 

Method of Collecting Data 

A questionnaire was used to take brief samples of beliefs. 

Softball teams were picked at random from the Bozeman Softball 

Association and asked to respond. They were asked immediately 

after ending a game and were told that it was short (from five 

to seven minutes), fun to take, and was part of the researcher’s 

Master’s program. Pencils and questionnaires were provided for 

each team at the concession stand. Though light-hearted much 
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of the time, the respondents seemed to respond seriously. 

Most completed a question requesting them to fill in the blank 

on what worked best for them as a hangover cure or prevention. 

The instrument was distributed at both men's and women's 

district softball tournaments. The effect of winning or losing 

a game on the respondents' answers is unknown. 

Method of Organizing the Data 

Data was first compiled by hand on computer data sheets. 

Secondly, the data was punched onto computer cards and then 

run through a computer program by Dr. Albert Suvak of the 

Testing and Counseling Department, Montana State University. 

The program reported chi square at the .05 level and reported 

totals by categories. Data from the program is reported in 

tables by (a) category totals by response and (b) chi-square 

for each question by category. This was intended to 

facilitate more easily reading the results of each item. 

The questionniare is included for easy comparison of chi-square 

and the item (see the Appendix). 

Statistical Hypotheses 

Expected values of the data were that no relation between 

category and respondents' grouped answers existed. This 
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expectation of no relationship is the null hypothesis. If 

in fact the chi square were above the level suggested considering 

degrees of freedom and level of significance at .05, then a 

relationship between category and response would exist. 

Analysis of Data 

The analysis of data is descriptive, primarily using chi 

square. Percentages by total sample are computed to give a 

general picture. 

Level of significance was set at .05 to decrease the 

probability of Type I and Type II errors. In addition, data 

was run and compiled by Montana State University’s Sigma VII 

computer to decrease any miscalculations done by hand. 

This also is a very quick type of analysis that handles large 

amounts of information in a short time. 

Summary 

The questionnaire method was used to find descriptive 

data from a fairly representative cross-section of a youthful, 

growing, college community. Results were compiled by hand and 

recorded on Fortran computer forms, then keypunched onto 

data cards to be run on a Testing and Counseling program which 

yielded grouped data and chi square analyses. Percentage of 

responses were compiled by grouping them together to indicate 
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either a belief, disbelief, or unknown opinion of percentage in 

each item. 



CHAPTER 4 

Results 

Data from each question will be presented in the following 

manner: (a) the question from the instrument is presented, 

(b) the total summary of responses by degree per category is 

presented, (c) chi-square at .05 level of significance and 

degrees of freedom are presented, and lastly (4) a computation 

of percentage agreeing and disagreeing with the presented 

item is presented. 

A description of the categories used follows (only those 

categories and items that produced chi square above the level 

of significance are presented): 

A. Years of schooling 

a. 12 and under (Row 1) 

b. 13-15 (Row 2) 

c. 16 and over (Row 3) 

B. Age of respondent 

a. 22 and under (Row 1) 

b. 23 and over (Row 2) 

C. Sex 

a. Males (Row 1) 

b. Females (Row 2) 
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D. Respondent's self-rating of amount of drinking 

a. Heavy (Row 1) 

b. Moderate (Row 2) 

c. Light (Row 3) 

E. Respondent's self-rating of amount of family drinking 

a. Heavy (Row 1) 

b. Moderate (Row 2) 

c. Light (Row 3) 

Columns (vertically) correspond with the responses 

offered on the questionnaire: 

Strongly agree (Column 1) 

Mildly agree (Column 2) 

Mildly disagree (Column 3) 

Strongly disagree (Column 4) 

No opinion or (Column 5) never heard of suggested 

belieif. (Not applicable in some tables because chi square cannot 

be computed with fewer than 3 responses.) 

Chi square is also presented in the tables. If underlined, 

it met the requirements for significance. 

Percentage is reported as agree, disagree, or don't know/ 

understand to give the reader an idea of the response on each item., 

regardless of category. As totals are very close to the same 
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(variance is due to nonresponse) only one data table is presented 

to show what percentages were calculated. This data table 

exhibits years of schooling in each case. 

Table 1 

Question //I 

(Stay awake until sober; this averts a hangover) 

Category Chi square Degrees of freedom 

A 5.735595 3 

B 11.650386 8 

C 6.7702723 4 

D 11.236262 8 

E 5.9227228 8 

Responses 

Strongly Mildly Mildly Strongly Don't 

Agree Agree Disagree Disagree Know 

5 10 6 9 4 

4 14 7 25 3 

3 7 7 12 2 

Percentages 

Agree Disagree Don’t Know 

36.4 55.9 7.0 
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Table 2 

Question #2 

(Eat lots of hot food and hot sauce after you stop drinking) 

Category Chi square Degrees of freedom 

A 7.3968897 8 

B 4.0810490 8 

C 11.088620 4 

D 5.7656593 8 

E 15.654231 8 

Responses 

Strongly Mildly Mildly Strongly Don’t 

Agree Agree Disagree Disagree Know 

1 2 3 20 7 

6 1 6 33 7 

3 2 4 21 1 

Percentages 

Agree Disagree Don’t Know 

12.3 74.4 12.8 
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Table 3 

Question #3 

(Drink lots of water after you have Stopped drinking) 

Category Chi square Degrees of freedom 

A 6.3818655 8 

B 7.0614567 8 

C 12.524734 4 

D 26.729050 8 

E 13.38805 ■ 8 

Responses 

Strongly Mildly Mildly Strongly Don’t 
Agree Agree Disagree Disagree Know 

5 3 8 14 3 

7 13 9 22 1 

5 5 5 12 3 

Percentages 

Agree Disagree Don’t Know 

33.0 60.8 6.1 
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Table 4 

Question //4 

(Don't mix drinks - beer, wine, hard liquor. Stay with one) 

Category Chi square Degrees of freedom 

A 11.604219 8 

B 4.1592197 8 

C 1.4971161 4 

D 3.8448976 8 

E 5.9569483 8 

Responses 

Strongly Mildly Mildly Strongly Don't 
Agree Agree Disagree Disagree Know 

19 6 5 2 1 

24 14 6 8 0 

16 11 2 0 0 

Percentages 

Agree Disagree Don't Know 

78.9 20.1 .8 
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Table 5 

Question #5 

(Sweet mixers will keep alcohol longer and therefore cause a 

hangover. For example, drink whiskey straight to avoid a hangover) 

Category Chi square Degrees of freedom - 

A 13.924047 8 

B 12.074559 8 

C .62138879 4 

D 6.1526527 8 

E 13.367873 8 

Responses 

Strongly Mildly Mildly Strongly Don’t 
Agree Agree Disagree Disagree Know 

2 3 3 19 7 

12 10 6 18 5 

5 4 8 11 3 

Percentages 

Agree Disagree Don’t Know 

31.0 56.0 12.9 
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Table 6 

Question //6 

(While still drunk, vomit to prevent a hangover later) 

Category Chi square Degrees of freedom 

A 5.8879280 8 

B 3.7277222 8 

C 7.3673239 4 

D 5.5761242 8 

E 12.230337 8 

Responses 

Strongly Mildly Mildly Strongly Don’t 

Agree Agree Disagree Disagree Know 

7 7 5 11 4 

4 13 15 18 3 

5 6 8 10 2 

Percentages 

Agree Disagree Don * t Know 

35.6 56.7 7.6 
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Table 7 

Question //7 

(Perforin the sexual act as vigorously as possible) 

Category Chi square Degrees of freedom 

A 8.8824034 8 

B 7.2858353 8 

C 2.9207411 4 

D 2.2762680 8 

E 7.3630800 8 

Responses 

Strongly Mildly Mildly Strongly Don't 

Agree Agree Disagree Disagree Know 

8 1 2 11 10 

7 9 7 13 15 

4 4 6 10 6 

Percentages 

Agree Disagree Don't Know 

29.2 43.4 27.4 
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Table 8 

Question #8 

(Take "some of the hair of the dog that bit you") 

Category Chi square Degrees of freedom 

A 7.9121457 8 

B 9.5910053 8 

C 2.7451115 4 

D 13.966656 8 

E 10.779018 8 

Responses 

Strongly Mildly Mildly Strongly Don't 

Agree Agree Disagree Disagree Know 

2 5 8 11 8 

. 4 10 7 24 9 

3 3 6 17 2 

Percentages 

Agree Disagree Don't Know 

23.0 62.4 14.5 
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Table 9 

Question //9 

(Stay in bed a long time to cure a hangover) 

Category Chi square Degrees of freedom 

A 12.897352 8 

B 4.5837822 8 

C 1.321021 4 

D 4.5791225 8 

E 8.9858398 8 

Responses 

Strongly Mildly Mildly Strongly Don’t 

Agree Agree Disagree Disagree Know 

5 15 0 12 1 

9 24 6 11 1 

7 6 5 12 0 

Percentages 

Agree Disagree Don *t Know 

57.9 40.4 1.8 
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Table 10 

Question #10 

(Do not take a cold shower; it will shock your system and make 

the hangover worse) 

Category Chi square Degrees of freedom 

A 4.1939268 8 

B 3.8861361 8 

C 4.6296787 4 

D 10.806588 8 

E 9.2372608 8 

Responses 

Strongly Mildly Mildly Strongly Don' t 
Agree Agree Disagree Disagree Know 

1 4 6 15 8 

4 7 16 18 7 

2 3 8 13 5 

Percentages 

Agree Disagree Don't Know 

17.9 65.0 17.1 
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Table 11 

Question //ll 

(Do not masturbate; this will produce guilt and make the hangover 

worse) 

Category Chi square Degrees of freedom 

A 12.054037 8 

B 19.131500 8 

C 6.0655918 4 

D 4.7224140 8 

E 12.498099 8 

Responses 

Strongly Mildly Mildly Strongly Don’t 

Agree Agree Disagree Disagree Know 

2 2 3 4 23 

4 1 5 18 25 

0 2 3 13 12 

Percentages 

Agree Disagree Don *t Know 

9.4 39.3 51.3 
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Table 12 

Question #12 

(Take a hot bath or hot shower to get your body going and speed 

recovery) 

Category Chi square Degrees of freedom 

A 5.3628349 8 

B 7.5307933 8 

C 11.179301 4 

D 10.261889 8 

E 6.9429331 8 

Responses . 

Strongly Mildly Mildly Strongly Don ’ t 

Agree Agree Disagree Disagree Know 

2 10 9 10 2 

7 11 18 11 5 

3 8 6 11 2 

Percentages 

Agree Disagree Don’t Know 

35.6 56.5 7.8 
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Table 13 

Question #13 

(Sweat it out. Working out will help your hangover) 

Category Chi square Degrees of freedom 

A 9.4498377 8 

B 13.360143 8 

C 3.3643436 4 

D 4.4020958 8 

E 8.4326410 8 

Responses 

Strongly Mildly Mildly Strongly Don't 
Agree Agree Disagree Disagree Know 
12 10 3 7 2 

14 22 4 10 3 

5 20 2 4 0 

Percentages 

Agree Disagree Don' t Know 

70.3 25.4 4.2 
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Table 14 

Question #14 

(Take a bowel movement. This will help your hangover) 

Category Chi square Degrees of freedom 

A 4.719950 8 

B 12.492500 8 

C 4.2425652 4 

D 3.1443624 8 

E 8.1912622 8 

Responses 

Strongly Mildly Mildly Strongly Don't 
Agree Agree Disagree Disagree Know 

3 4 3 11 11 

4 10 8 14 19 

1 5 7 11 9 

Percentages 

Agree Disagree Don11 Know 

23.2 46.5 30.2 
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Table 15 

Question //15 

(If male (or in some cases, female) shave. This makes your head 

feel better and helps the hangover) 

Category Chi square Degrees of freedom 

A 10.138804 8 

B 5.7529907 8 

C 6.9191923 4 

D 8.3795147 8 

E 10.784370 8 

Responses 

Strongly Mildly Mildly Strongly Don’t 

Agree Agree Disagree Disagree Know 

0 1 4 12 17 

1 3 5 18 26 

0 2 4 18 6 

Percentages 

Agree Disagree Don*t Know 

5.9 52.1 41.9 
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Table 16 

Question #16 

(Drink lots of hot coffee to sober you up and aVert a hangover) 

Category Chi square Degn ees of freedom 

A 11.527383 8 

B 10.505536 8 

C 4.9910297 4 

D 5.6923170 8 

E 6.8062248 8 

Responses 

Strongly Mildly Mildly Strongly Don't 

Agree Agree Disagree Disagree Know 

6 6 7 12 3 

6 18 10 18 1 

6 5 11 9 0 

Percentages 

Agree Disagree Don11 Know 

39.8 56.7 3.3 
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Table 17 

Question #17 

(Do not take alkalizing agents - soda, rolaids, etc.) 

Category Chi square Degrees of freedom 

A 7.6923960 8 

B 6.8681173 8 

C 3.0513906 4 

D 3.8253622 8 

E 9.1682891 8 

Responses 

Strongly Mildly Mildly Strongly Don't 

Agree Agree Disagree Disagree Know 

5 3 10 5 11 

4 4 17 9 18 

1 2 12 10 6 

Percentages 
» 

Agree Disagree Don't Know 

16.2 53.8 29.9 
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Table 18 

Question #18 

(Eat before you go out drinking) 

Category Chi square Degrees of freedom 

A 8.4708071 8 

B 4.6609940 8 

C 5.1055231 4 

D 4.6297312 8 

E 6.9641399 8 

Responses 

Strongly Mildly Mildly Strongly Don't 
Agree Agree Disagree Disagree Know 

24 5 1 1 1 

41 7 4 1 0 

18 8 4 0 0 

Percentages 

Agree Disagree Don’t Know 

89.6 9.5 .8 
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Table 19 

(Eat while still drunk so the food will absorb some of the alcohol 

and reduce your chances of a hangover) 

Category Chi square Degrees of freedom 

A 7.6918592 8 

B 16.323212 8 

C 5.6427231 4 

D 3.7904892 8 • ': 

E 3.6513771 8 

Responses 

Strongly Mildly Mildly Strongly Don’t 

Agree Agree Disagree Disagree Know 

12 10 5 4 3 

18 19 11 3 1 

10 12 8 1 0 

Percentages 

Agree Disagree Don't Know 

69.2 27.4 3.4 
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Table 20 

Question #20 

(Drink milk to coat your stomach so you won't get sick) 

Category Chi square Degrees of freedom 

A 8.3037100 8 

B 6.6084166 8 

C 3.4048290 4 

D 8.2493191 8 

E 3.9149399 8 

Responses 

Strongly Mildly Mildly Strongly Don't 
Agree Agree Disagree Disagree Know 

9 5 5 8 4 

14 17 10 7 3 

9 10 5 7 0 

Percentages 

Agree Disagree Don't Know 

56.6 37.2 6.2 
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Table 21 

Question #21 

(Eat nothing after you drink) 

Category Chi square Degrees of freedom 

A 7.2274456 8 

B 13.514254 8 

C 2.7638226 4 

D 10.845656 8 

E 14.090042 8 

Responses 

Strongly Mildly Mildly Strongly Don * t 

Agree Agree Disagree Disagree Know 

1 3 8 17 5 

5 5 12 26 2 

0 2 8 17 3 

Percentages 

Agree Disagree Don’t Know 

14.0 77.2 8.7 
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Table 22 

Question #22 

(Try not to smoke. Nicotine contributes to a hangover) 

Category Chi square Degrees of : freedom 

A 6.239438 8 

B 7.0906553 8 

C 2.2914088 4 

D 5.6957407 8 

E 7.6085825 8 

Responses 

Strongly Mildly Mildly Strongly Don't 
Agree Agree Disagree Disagree Know 

7 4 4 9 10 

14 7 5 8 19 

10 7 2 5 6 

Percentages 

Agree Disagree Don’t Know 

41.8 28.2 29.9 
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Table 23 

Question #23 

(Mix drinks with something sweet) 

Category Chi square Degrees of freedom 

A 3.7942448 8 

B 1.9182711 8 

C 4.2661133 4 

D 18.710678 8 

E 10.739884 8 

Responses 

Strongly Mildly Mildly Strongly Don * t 
Agree Agree Disagree Disagree Know 

1 2 8 14 1 

2 3 10 30 7 

1 2 7 16 4 

Percentages 

Agree Disagree Don’t Know 

9.5 73.3 17.2 
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Table 24 

Question #24 

(An egg in your beer will prevent a hangover) 

Category Chi square Degrees of freedom 

A 16.535263 8 

B 5.8216352 8 

C 8.5545398 4 

D 18.710678 8 

E 5.5943499 8 

Responses 

Strongly' Mildly Mildly Strongly Don't 
Agree Agree Disagree Disagree Know 

4 1 2 11 13 

1 4 2 20 24 

1 1 6 16 6 

Percentages 

Agree Disagree Don11 Know 

10.7 50.8 38.4 
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Table 25 

Question #25 

(Straight whiskey followed by a beer chaser will prevent a hangover) 

Category Chi square Degrees of freedom 

A 9.4932699 8 

B 10.737682 8 

C 8.1271801 4 

D 15.793235 8 

E 14.692106 8 

Responses 

Strongly Mildly Mildly Strongly Don't 

Agree Agree Disagree Disagree Know 

2 ' 1 5 22 4 

1 2 3 34 13 

0 1 4 24 2 

Percentages 

Agree Disagree Don * t Know 

5.9 77.9 16.1 
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Table 26 

Question #26 

(Read a good book to ease a hangover) 

Category Chi square Degrees of freedom 

A 6.7727041 8 

B 5.5202999 8 

C 1.3575106 4 

D 8.4433823 8 

E 15.754812 8 

Responses 

Strongly Mildly Mildly Strongly Don ’ t 

Agree Agree Disagree Disagree Know 

1 1 4 19 9 

1 3 8 33 8 

0 1 1 19 10 

Percentages 

Agree Disagree Don *t Know 

6.7 70.6 22.7 
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Table 27 

Question //27 

(Listen to some good music to ease a hangover) 

Category Chi square Degrees of freedom 

A 8.3838072 8 

B 10.464085 8 

C 3.1684084 4 

D 7.3176408 8 

E 7.1319132 8 

> 

Responses 

Strongly Mildly Mildly Strongly Don * t 

Agree Agree Disagree Disagree Know 

6 8 2 14 4 

8 14 10 15 6 

3 5 4 10 8 

Percentages 

Agree Disagree Don*t Know 

37.6 47.0 15.4 



50 

Table 28 

Question #28 

(Sweet liquers will be more likely to give you a hangover) 

Category Chi square Degrees of freedom 

A 2.9792414 8 

B 4.3695669 8 

C 2.3788624 4 

D 7.7594404 8 

E 21.512131 8 

Responses 

Strongly 

Agree 

Mildly 

Agree 

Mildly 

Disagree 

Strongly Don’t 

Disagree Know 

12 9 4 5 3 

18 13 4 10 6 

7 9 5 6 4 

Percentages 

Agree Disagree Don’t Know 

59.0 29.6 11.3 
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Table 29 

Question //29 

(Drink diet beer to cut down on calories and prevent hangovers) 

Category Chi square Degrees of freedom 

A 16.040085 8 

B 4.4218245 8 

C 9.2564707 4 

D 14.560127 8 

E 11.588119 8 

Responses 

Strongly Mildly Mildly Strongly Don't 
Agree Agree Disagree Disagree Know 

8 3 5 12 6 

4 4 10 22 13 

2 1 6 21 1 

Percentages 

Agree Disagree Don’ t Know 

18.6 64.4 16.9 
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Table 30 

Question //30 

(A good ride in the fresh air will cure a hangover) 

Category Chi square Degrees of freedom 

A 6.5057802 8 

B 6.2744694 8 

C 4.9367838 4 

D 6.7869225 8 

E 14.714455 8 

Responses 

Strongly Mildly Mildly Strongly Don' t 

Agree Agree Disagree Disagree Know 

9 13 6 5 1 

12 14 14 10 3 

3 13 10 4 1 

Percentages 

Agree Disagree Don’t Know 

54.2 41.5 4.2 
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Table 31 

Question #31 

(There are two kinds of hangover: physical and mental) 

Category Chi square Degrees of freedom 

A 4.1398239 8 

B 12.995592 8 

C 4.7108459 4 

D 9.4410715 8 

E 6.0729389 8 

Responses 

Strongly Mildly Mildly Strongly Don't 

Agree Agree Disagree Disagree Know 

16 6 3 4 3 

29 12 5 5 1 

Percentages 

Agree Disagree Don*t Know 

75.4 18.4 6.1 
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Table 32 

Question //32 

(A good straight shot of alcohol on a cold day will warm you up) 

Category Chi square Degrees of freedom 

A 10.334223 8 

B 7.0711746 8 

C 4.0486736 4 

D 5.7221304 8 

E 15.492460 8 

Responses 

Strongly Mildly Mildly Strongly Don' t 

Agree Agree Disagree Disagree Know 

14 5 5 8 2 

10 14 5 20 4 

6 4 4 14 1 

Percentages 

Agree Disagree Don't Know 

45.7 48.3 6.0 
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Table 33 

Question #33 

(A couple of aspirins after you stop drinking will cure a hangover) 

Category Chi square Degrees of freedom 

A 10.537961 8 

B 7.6321478 8 

C .69782048 4 

D 7.1839848 8 

E 5.5503750 8 

Responses 

Strongly Mildly Mildly Strongly Don't 
Agree Agree Disagree Disagree Know 

5 5 14 7 3 

5 18 12 16 2 

4 10 5 11 1 

Percentages 

Agree Disagree Don’t Know 

39.8 55.1 5.1 
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Table 34 

Question #34 

(A tablespoon of salt or sugar will cure a hangover) 

Category Chi square Degrees of freedom 

A 6.3498526 8 

B 7.0078974 8 

C 5.7977724 4 

D 4.4834270 8 

E 15.046832 8 

Responses 

Strongly 

Agree 

Mildly 

Agree 

Mildly 

Disagree 

Strongly 

Disagree 

Don't 

Know 

1 0 4 14 15 

1 1 9 23 19 

0 2 3 17 9 

Percentages 

Agree Disagree Don11 Know 

4.2 59.3 36.4 
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Table 35 

Question //35 

(A cold shower will cure a hangover) 

Category Chi square Degrees of freedom 

A 7.7573185 8 

B 6.7332764 8 

C 7.5876226 4 

D 4.8972807 8 

E 3.4686327 8 

Responses 

Strongly Mildly Mildly Strongly Don’t 

Agree Agree Disagree Disagree Know 

4 8 6 8 7 

4 10 10 22 7 

2 6 6 15 1 

Percentages 

Agree Disagree Don’t Know 

29.3 57.7 12.9 
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Table 36 

Levels of Significance at the .05 Level for 1-8 Degrees of Freedom 

Degrees of freedom Chi square 

1 3.84146 

2 5.99147 

3 7.81473 

4 9.48773 

5 11.07050 

6 12.59160 

7 14.06710 

8 15.5073 

Analysis of Data 

First, those items that have reached the level of significance 

will be discussed. Some discussion of percentages will also 

be entertained. 

. : Years of schooling. The first level of significance met 

in this category was #24, an egg in your beer will prevent 

hangovers. People across the board indicated nonbelief in this 

increasingly with years of education. VvvJ'- 
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Next in significance was #29, drink diet beer to cut 

down on calories and prevent a hangover. Years of schooling 

seemed to decrease whether or not respondents believed this 

prevention. 

Age. Number 11, do not masturbate; this will produce 

guilt and make the hangover worse, was the most daring of 

the items and was obtained from old English folklore. 

Increased age seemed to get the respondent to first, just 

reply to this item and secondly, with increased age, the 

respondents believed this item less. 

Increased age increased the belief in #19, eat while 

still drunk so the food will absorb some of the alcohol and 

reduce your chances of a hangover. 

Sex. Women were decidedly more negative on #2, eat 

lots of hot food and hot sauce after you stop drinking than 

were men. Men seemed to be not so sure. 

Drink lots of water after you have stopped drinking 

(#3) showed male respondents to be spread out fairly evenly 

in belief or nonbelief while women were more disbelieving of 

this item. 

Females were again the disbelievers on #12, take a 

hot bath or hot shower to get your body going and speed 
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recovery, although their disbelief in this item was a little more 

mild. Men were once again spread out somewhat more. 

Rating of self drinking level. Light and heavy drinkers 

disagreed with #3, drink lots of water after you have stopped 

drinking, whereas moderate drinkers seemed to agree with the 

item. Light and moderate drinkers strongly disagreed with 

//23, mix drinks with something sweet; sugar will give you some 

energy and help your body break down alcohol faster, but heavy 

drinkers were significantly milder while still disagreeing. 

Once again, a split existed between heavy drinkers and light 

or moderate drinkers in regard to #24, an egg in your beer will 

prevent a hangover. Heavy drinkers either agreed or stated 

they hadn’t heard or hadn't an opinion of this item while light- 

moderate drinkers gave no responses indicating agreement. 

Respondents rating of family drinking. All groups disagreed 

with #2, eat lots of hot food and hot sauce, but light family 

drinkers weren't as sure. All groups disagreed with #26, 

read a good book to ease a hangover, but heavy family drinkers 

did not disagree as much. Light and heavy family drinker 

groups more strongly agreed with #28, sweet liquers will be more 

likely to give you a hangover, than moderate family drinkers. 
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Discussion of Percentage Data 

Total population response percentages are presented 

and discussed first. This will give the reader some idea of 

the general picture even though at times the validity of these 

figures is suspect due to sample size and responses given to 

the don't know/no opinion category. 

Each item is reported on the basis of percentage only 

in the discussion. Information given states whether the 

sample agreed, disagreed, or didn't know or had no opinion 

about the item. 

Table 37 

Items to Which Greatest Percentage Responded Agree, Disagree, or 
Don't Know/No Opinion 

Item n Disagree Item #10 Mildly disagree 

Item #2 Highly disagree Item #11 No opinion/don't know 

Item #3 Disagree Item #12 Mildly disagree 

Item U Highly agree Item #13 Agree 

Item #5 Mildly disagree Item #14 No opinion/don't know 

Item #6 Mildly disagree Item #15 ii ii ii II 

Item #7 Don't know/no opinion Item #16 Mildly disagree 

Item m Mildly disagree Item #17 Mildly disagree 

Item #9 Mildly agree Item #18 Highly agree 
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Table 37 (continued) 

Items to Which Greatest Percentage Responded Agree, Disagree, or 
Don't Know/No Opinion 

Item #19 Mildly agree Item #28 Agree 

Item #20 Mildly agree Item #29 Disagree 

Item #21 Disagree Item #30 Mildly agree 

Item #22 Don't know/no opinion Item #31 Agree 

Item #23 Disagree Item #32 Don't know/no opinion 

Item #24 Don't know/no opinion Item #33 Mildly disagree 

Item #25 Disagree Item #34 Mildly disagree 

Item #26 Disagree Item #35 Mildly disagree 

Item #27 Don't know/no opinion 

A quick tally shows that respondents seemed to agree with 

10 items, disagree with 17 items, and not understand or have 

no opinion on 8 items. 

A caution to be noted is that this data is from a sample 

that seems to be fairly highly educated and fairly young. Some 

flaw is contained in chi square analysis when sample size 

is less than three in each category. Also, some of the data 

may have been influenced by the frankness of language in some 
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of the items, especially#7, #11, and #14. 

Due to the subject matter, another caution to be noted 

is the seriousness with which each respondent took the 

questionnaire. The general attitude seemed to be light¬ 

hearted. Most respondents did, however, complete the instrument 

and even filled in their own ideas of drinks and cures for 

hangovers that were not listed. Discussion of that section will 

follow. 

The reader should also be cautioned not to review the 

percentage data at any other level than that of curiosity. 

To conclude any truly scientific results from the percentage 

data would be erroneous. 

Discussion of the Results 

The results show that, for this sample, there are no 

really significant predictors of people’s hangover beliefs. 

Respondents in this study basically gave few indicators 

of cause for belief. Significance levels were met only on 

a few items in each category. 

Years of schooling decreased belief only for items #24 

and #29. This is one of the more important results as many 

respondents were highly educated and one of the primary 

concerns of the research was to look at alcohol education. 
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For this research, there was no major significant effect of 

education on the beliefs of respondents on cure and prevention 

of hangovers. 

Increased age decreased the belief in item #11 on 

masturbation. More people reponded to this item than was 

originally predicted. This research contains a hint of sexuality 

being tied to drinking beliefs, based upon the response to 

items #7 and #11. This may be a topic for further research. 

Sex of respondent had some effect in items #2, #3, and 

#12. Women across these items were much more decisive and 

responded negatively to these items. Men were more spread out 

in their beliefs and tended to believe in more items than did 

women. Men tend to drink lots of water and occassionally take 

a hot bath or shower to cure a hangover. 

How much the respondents rated themselves as drinking had 

some effect upon items #3, #23, and #24. Moderate drinkers 

like drinking lots of water while light and heavy drinkers 

disagree with this item. While all disagree with mixing drinks 

with something sweet, the disagreement decreases with the level 

of drinking. Putting an egg in your beer caused heavy drinkers 

to either agree or state they hadn’t heard of this item while 

the others disagreed. There is a hint of heavy drinkers trying 

to get some nutrition while drinking. 
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Family drinking level had some effect concerning items 

#2, #26, and #28. Eating hot food and hot sauce decreased 

with level of family drinking. Reading a book met with much 

disagreement but with less disagreement from family drinkers. 

Just as important are all the items that there were no 

real significant results for. Many items were taken from 

alcohol education textbooks and were shown not to be completely 

accurate concerning this particular research. Drinking 

beliefs seem to be some kind of personal decision from 

something in the drinker’s past experience or even from a 

belief in something because that was the way it had always been 

done. 

Responses to the two fill-in items, #36 and #37, seemed 

to reinforce the widespread beliefs shown from the rest of 

the data. Cures ranging from a suggestion of simply not 

drinking (which was the most often suggested and could possibly 

have been included in the questionniare) to the other extreme 

with suggestions such as drinking a concoction called Hula Jula 

to prevent a hangover included. There were few duplications in 

response as many had their own favorites. 



CHAPTER 5 

Summary, 

Conclusions, and 

Suggestions for Further Research 

Summary 

The research done hereinwas designed to test a sample 

of Montana population concerning their beliefs on the cure 

and prevention of that dreaded and often conceived result 

of drinking alcohol, the hangover. 

The Bozeman Softball Association was used as the population 

in an attempt to get a fairly diverse background of respondents 

plus those that as a group tended to be drinkers. The research 

is not concerned with nondrinkers or the morality of drinking 

alcohol but deals with those methods of drinking that exist 

in a cross section of Montana society. 

A questionnaire method was used with items being gathered 

from every conceivable source ranging from alcohol education 

textbooks to hearsay. The instrument was a short (requiring 

seven to nine minutes to complete), fun to take design that 

yielded a number for each expressed belief. These numbers were 

compiled on Fortran computer data sheets and punched onto 

computer cards. These cards were then run through a program 
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that yielded data tables froneach category: (a) years of 

schooling, (b) age, (c) sex, (d) respondents’level of drinking, 

and (e) respondents*family's level of drinking (both the latter 

two were rated by the respondent). In addition, the computer 

•figured chi square analysis for each item. Percentage data was 

subsequently computed by hand. 

Conclusions 

Lack of research on this specific area of alcohol drinking 

practices shows a definite weakness in alcohol education today. 

Results of this type of research could be used with different 

societal values and norms to more closely tie in with those that 

we are trying to educate. Too often, textbooks give commonly 

held beliefs concerning drinking practices that are founded 

on not even the simplest of scientific evidence. This research 

casts at least a doubt on many of those beliefs that were 

said to be commonly believed and raises the question of how 

widespread and diverse are those beliefs concerning drinking 

alcohol? 

Data results showed relatively little rhyme or reason for 

respondents believing as they do. 
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Suggestions for Use of This Research 

As a result of this research, it is suggested that alcohol 

educators make some attempt to study the beliefs»of that society 

in which they teach in order to teach methods that mean something 

to the students or population in general of that area. This 

involves incorporating the facts with those beliefs of the 

area which would give alcohol education more credibility. This 

research should only be looked at as a beginning and not containing 

any "laws" concerning drinking habits or beliefs of Montanans. 

Partly as a result of research and reading alcohol related 

literature, it is important for all concerned to realize the 

incredible size of the problem that exists when alcohol is 

misused,. Alcohol is our worst drug problem with no exceptions 

either physically or mentally when it is abused. 

Suggestions for Further Research 

This research does not open any doors into great changes in 

alcohol education. It does, however, look through the keyhole 

in an attempt to begin looking into this specific area of alcohol 

use. 

Further research could be pointed in the direction of less 

educated, both older and younger groups, using more samples from 
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a larger cross section of the people, directed toward finding out 

what a society really believes instead of what someone "thinks" 

they do. 

Research could also be directed into the psychology of 

those beliefs, once found, in an attempt to shed light on the 

"why" of it all. 

In addition, research needs to be done which looks into 

the effect of advertising and drinking practices. Not only mass 

media advertising, but that of a more subtle type called 

"humor," needs to be researched. Laughing about drinking habits 

seems to be the most common form of defense a person has against 

the "facts" concerning whether or not they should drink in the 

manner they do. 
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DEPARTMENT OF EDUCATIONAL SERVICES 

COLLEGE OF EDUCATION MONTANA STATE UNIVERSITY. BOZEMAN 59715 

This is a survey designed to find out what you believe concerning cure or 
prevention of "hangovers" resulting from drinking alcohol. Please respond honestly, 
it is not my intention to judge these as right or wrong. My intention is to learn 
something about the folklore of drinking in Montana. I define a hangover as any 
mental or physical residue of drinking that affects you in a negative fashion, 
including: getting sick, headache, body pains, guilt, etc. 

Below is a list of cures or preventions. Please circle the item that most 
closely agrees with your own belief about each. 

1 * strongly agree - it works 
2 = mildly agree - it works sometimes 
3 = mildly disagree - usually doesn't work 
4 = strongly disagree - does not work 
0 = don't have an opinion, don't understand, or haven't ever heard of this 

Hangover Cures and Preventions 

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

11. 

12. 

13. 

14. 

15. 

16. 

Stay awake until sober; this averts a hangover. 1 2 3 

Eat lots of hot food and hot sauce after you stop drinking. 
1 2 3 

4 0 

4 0 
Drink lots of water after you have stopped drinking. 

1 2 3 4 0 
Don't mix drinks (beer, wine, hard liquor). Stay with one. 

1 2 3 4 0 
Sweet mixers will keep alcohol longer and therefore cause a hangover. For example, 
drink whiskey straight to avoid a hangover. 12 3 4 0 

While still drunk, vomit to prevent a hangover later. 
1 2 3 4 0 

Perform the sexual act as vigorously as possible. 
1 2 3 4 0 

Take "some of the hair of the dog that bit you" (take a good stiff shot of whatever 
you were drinking). ' 

1 2 3 4 0 
Stay in bed a long time to cure a hangover. 

1 2 3 4 0 
Do not take a cold shower; it will shock your system and make the hangover worse. 

1 2 3 4 0 
Do not masturbate; this will produce guilt and make the hangover worse. 

1 2 3 4 0 
Take a hot bath or hot shower to get your body going and speed recovery. 

1 2 3 4 0 
Sweat it out. Working out will help your hangover. For example, go to the gym 
or work up a sweat doing something active. 

1 2 3 4 0 
Take a bowel movement. This will help your hangover. 

1 2 3 4 0 
If male (or in some cases, female) shave. This makes your head feel better and 
helps the hangover. 

1 2 3 4 0 
Drink lots of hot coffee to sober you up and avert a hangover. 

1 2 3 4 0 
TELEPHONE (406) W4 4933 
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17. Do not take alkalizing agents (soda, rolalds, etc.). They make your body 
produce more acid and make the hangover worse. 

1 2 3 4 0 
18. Eat before you go out drinking. An empty stomach makes you get drunk very fast 

and have a hangover after you have stopped drinking. 

1 2 3 4 0 
19. Eat while still drunk so the food will absorb some of the alcohol and reduce 

your chances of a hangover. 

1 2 3 4 0 
20. Drink milk to coat your stomach so ydu won't get sick. 

1 2 3 4 0 
21. Eat nothing after you drink; give your digestion a break so your body can handle 

recovery. 

1 2 3 4 0 
22. Try not to smoke. Nicotine contributes to a hangover. 

1 2 3 4 0 
23. Mix drinks with something sweet; sugar will give you some energy to help your body 

break down alcohol faster. 

1 2 3 4 0 
24. An egg in your beer will prevent a hangover. 

1 2 3 4 0 
25. Straight whiskey followed by a beer chaser will prevent a hangover. (Boilermaker.) 

1 2 3 4 0 
26. Read a good book to ease a hangover. 

1 2 3 4 0 
27. Listen to some good music to ease a hangover. 

1 2 3 4 0 
28. Sweet liquerswill be more likely to give you a hangover. 

1 2 3 4 0 
29. Drink diet beer to cut down on calories and prevent a hangover. 

1 2 3 4 0 
30. A good ride in the fresh air will cure a hangover. 1 

1 2 3 4 0 
31. There are two kinds of hangover: physical and mental. 

1 2 3 4 0 
32. A good straight shot of alcohol on a cold day will warm you right up. 

1 2 3 4 0 
33. A couple of aspirins after you stop drinking will cure a hangover. 

1 2 3,4 0 
34. A tablespoon of salt or sugar will cure a hangover. 

1 2 3 4 0 
35. A cold shower will cure a hangover. 

1 2 3 4 0 
Please check or fill in the appropriate response in the following: 

36. List drinks that you personally feel will prevent a hangover: 

37. Give, if any, cures you have for a hangover which are not listed above: 

38. In your opinion, how much do you drink: Heavy ^Moderate Light 

39. In your opinion, how much does your family drink: Heavy Moderate Light 

Male Female Age Years of schooling  


