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Abstract:

Market information is available to Montana stockmen through many different types of reporting
agencies such as newspapers, radio, magazines, private reports, government releases, and by
conversations with neighbors and observations. Even with all these different agencies collecting and
disseminating livestock market information, the Montana stockman doesn't receive an accurate report
of the current market price for livestock. The basic cause for this problem is that there is no adequate
coverage of auction market sales by a qualified, unbiased market news reporter. At present there is only
one full-time federal market news reporter in Montana and he is expected to cover all of Montana and
Northern Wyoming. This man is stationed in Billings and consequently the Billings market report is
excellent. Also, he releases a weekly Range Sale Report which is current and reliable but incomplete.
This means that approximately two-thirds of the livestock marketed through Montana public market
agencies are not reported.

This study describes the problems that the stockman has in securing adequate, reliable market
information from his local auction markets. A description is made of Montana livestock auction
markets, the market information supplied by these markets, and the effect of competitive elements at
auction sales upon market reports.

This study points up several problems that need to be solved before adequate market information
coverage of auctions can be made. The first problem is the employing of qualified reporters. This
problem presents several difficulties, one being that due to the lack of volume at each of these markets
one news reporter could not be hired full-time to report one market, and due to distance between
markets he could not cover more than two or three markets during a week's time. The last problem is to
find a sponsor who would be willing to underwrite a livestock auction market information reporting
service. At present the logical agencies for doing so have declined from lack of adequate interest, funds
or other obstacles.
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ABSTRACT -

Market information is available to Montana stockmen through many
different types of reporting agencies such as newspapers, radio, maga-
zines, private reports, government releases, and by conversations with
neighbors_and observations. Even with all these different agencies
collecting and disseminating livestock market information, the Montana
stockman doesn't receive-an accurate report of the current market price
for livestock. The basic cause for this problem is that there is: no
adequate- coverage of auction market -sales by a qualified, unbiased market
news reporter. At present there is only one full-time federal market
news reporter in Montana and he is expected to cover all of Montana and
Northern Wyoming. This man is stationed in Billings and consequently
the Billings market report is excellent. Also, he releases a weekly
~Range Sale Report which is-current and reliable but incomplete. This

means that approximately two-thirds of the livestock marketed through
Montanha public market agencies are not reported.

This study describes the problems that the stockman has.: in securing
adequate, reliable market information from his local auction markets. A
description .is made of Montana livestock auction markets, the market
information supplied by these markets, and the effect of competitive
elements at auction. sales-upon market reports.

This study points up several problems that need to be solved before
adequate market information coverage of auctions can be made. The first
problem is the employing of qualified reporters. This problem presents
several difficulties, one being that due to the lack of volume at each
of these markets one news reporter could not be hired full-time to report
one market, and due to distance between markets he could not cover more
than two or three markets during a week's time. The last problem is to
find a sponsor who would be willing to underwrite a livestock auction
market information reporting service. " At present the logical agencies
for doing so have decllned from lack of adequate interest; funds or other
obstacles.
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INTRODUCTION

One of the major marketing problems of Montana livestock producers
has been the inadequacy of ‘market information available to the producer.
hResolutions have been presented by the annual meetings of various'live-
Astock groups soch as the Montana stookgrowers, asking that more adequate
information beé made available to'the producer. Ihis information is needed
for oaking manaéemedt decisions relative to product;on and marketing.

One particular marketing chaﬁnel.that must'oe considered if any expan-
sion and improvement.is made in market information facilities and.cover-
egehis the sale of livestock'through_auction markets.

One of the most important changes in the marketing of livestock
within recent years has been the tremendous growth of the livestock auc-
tion as a marketing channel. At the time.of the first coﬁplete count of
- the auction market facilities in the'United,States in 1937, there were
odly 1,345 auctions in operation. Another count was made in.1949 wﬁen'-
there were 2,427 auctions operatiné in the United States. .Ibe peak in
the number of auctions was reached in 1952 wheo over 2,500 different
auctions were holding regular sales. The enumeration for 1955 showed the
number of auctions had declined somewhat to 2,322.l/

The growtﬁ-oiiauctions in Mootana has followed the nationmal patterni.
The first auction was establlshed at Bllllngs in 1934. By 1939, three

other auctions were in operation, and in 1949 the present total of 13

”—/ Gerald Engelman, The Amerlcan L1vestock Auctlon Market -= Its Hlstory,
Importance and Problems, a  statement to the ‘Annual’ Convention'of the
"Ametritan’National L1vestock Auctlon Assoc1ation, Denver, Colorado,
June 15, -1956. . :
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were ope:gting in the state. The major species of livestock handled by the
auction markets is cattle. An indication of the increasing importanée'of

this form to market outlet can be seen from the following table of Montana

volumes handled for selected years;l/-

TABLE I.. CATTLE SOLD. AT MONTANA AUCTION'MARKETS.

Ye;r : Volume -
1941 110,798
1944 298,697
1947 460,451
1950. 466,725
1933 508,086
1955 530,291

T R [N ' Tand, e
- . s < [ w oo o T,

The continued growth in the 1950'§ ié shown in Figure 1. While there
. have been years'wheﬁ volume has declined, there has‘Eeen a stpaéy upward
trend in, the volume of cattle handled at the state's-auction'markets. The
' records\éf thg Montana Livestock Commission also indicate that in 1955 |
almost half of'éhe cattie inspected by the State Brand Inspector's Office
were inspected at these markets, with something over 600,000 head being
inspected at country shipping points and at the Billings Public Yards, the
one terminal market in Monténa. Therefore, any.study of'fhe livestock
marketing in Montana cannot ignore this important channel -- the auction

- market.

v ‘Volume records secured from brand inspection records of the Montana
Livestock Commission and includes Billings Public Yard receipts.




Figure 1. Volume of Cattle Handled at Montana Auction Markets -- 1950 to 1955.
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Thg'purpose of this paper is to delineate a specific model wﬁereby
marketing information from auctions can be made available to the live-
stock industry in the state. Today, no official reporting on'ﬁhése mar-
kets is made except at one ﬁﬁ&&ion, the Billings ﬂ@gkion. This aﬁction.
market is reported in conjunction with the Billings Public Yards, the
terminal market in that town. However, since this study was begun, the
auction market association of Montana has begun a system of reportiﬁg
volumes sold and prices by grades as well as other pertinent information.
However, it is strictly voluntary reporting, with the report on each
auction being made by the operators of the separate auctions.

Information relative to the method of selling by auction will be pre-
sented in some detail, because special problemg of reporting on marketings
at auctions érise because of the inherent characteristics of sale by the
auction methed. Reporting on auction.sales»must entail different col-
lecting and reporting procedures than does the ieportihg on sales through

other major channels such as direct sales or sales at terminal markets.




PART I
THE PROBLEM

A more adequate system of reportingzlivestock guction prices and news
informatien is needed by the Montana producer to aid him in reaching
intelligent decisions in his livestock program. The producer needs
this information to aid in deciding when to discontinue his productipn
process and market his product. A producer must also know.where to mar-
ket this product to the best advantage.

-A; an example of the marketing problems faciné a livestock broducer,
let us consider the situation of}Mig;er.X, a typical auction patron. Mr.
X has a 240 acre irrigated farm aidng'the Milk River. ‘His‘cattle enter-
brise consists of .17 beefvcows, 3 miik Eows, 14 fall calves and 44 syeers,
14 of which he raised and 30 purchased aSLfal%«calvesuthe preceding year
to make use of surplus feed.

Mr. X is located between two markets, one of wﬁich is 70>mile5faWay
and the other about 90 miles. To mdke the problem more specific, we will
say the time of the‘yéar is early.fall and the supply of pasture forage
is decreasing rapidly and will ;oon be insufficient for the, .needs gf ﬂig"
cattle. The operator must sell some or all of the steers or increase the
grain ia£ion to supplement the pasture. If the operator fed all of his
grain to the steers, he would have enough feed to last until about
January l. Also, he has 5 sows which are to farrow in March and need

some grain~to carry them over until the new grain harvest. Mister X wishes
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to kgep his hog~enterpfise. Adjustments must be,made in the cattle énter-
prise to meet the changing feéd situation. Therefore, the operator is:
faced with the-décision of selling the steers 6r purchasing feed.

The first problem_Mrr-X_is confrontedzwifh is when to sell. What
information does”ﬁe*need to know? Is this informa£ien availablg? At a
time such as 1955 when production costs,areimoﬁﬁtipg and agrichltural
prices are leveling off or falliné, efficient marketing becqmes extemely
imporfant. ‘Market information by itself is not enoughj; timely and- accu-
rate knowleége of the current value of an item at the market place is not
an end in itself. .Rather, it is'an essential aid to sound marketihg'
decisions. . The decline of a'few cents a pound can mean substantial
losses. Suﬁh losses can, at the time of sale, wipe ou£‘all‘the gains
fiom efficient production practicés.

Along with the timely and accurate knowledge of the current values,
Mr. X must also have price outlook informatiom. It is recognized that
cattle prices are closely correlated with general economic cbnd&%ibns and
price levels. Demand for beef is closely associated with the national
income and with pnichasingjpower of consumers. Demand and prices fqr ‘
feeder and stocker cattle aré closely associated with the price of beef
at the retail level as well as with feed and pastﬁre conditions in the
area im)whgch they are to Qe pastured or fed. Mr. *‘must have this |
information and be able to interpretiﬂ:correctly to determine the opti-

mum time to market his animals.

A,
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Among ail farmers questioned on a survey by Iowa State Colleéei{
7§'percént said they wanted to get some outlook infoimation or wanted
more of it. Farmers who wanted some or more outlock information weie
asked how often they would read outlook material, and how often they
would listen to it on the radio. Sixty percent of these farmers wanted
the information weekly and 20 percent asked for it daily. This tends to
indicate that farmer wished to be kept up to date on the changes that
might be expec%ed in their respective markets.

In order for Mr. X to determine when to sell his cattle, he must
also know the condition and gradé of his cattle and relate them to the
prevailing price ér predicted price if hé is to market them at a later
date. He must also know the felative price differences between grades
and relate them as such to his own ahimals.

After Mr. X has made his decision on when tp sell, he must deter-
‘mine whaﬁ_market channel he is going to use. He may ship to a términal
market or directly to a packer as well as to a local auction. ;After he
has reached a decision on this mattgr‘(to sell through an auction.in this
example)” he ﬁust decide which auction to sell through. As in the case of
Mr. X, most farmers have.a choice of more than one marke£ outlet.

With several outléts the producer needs some-critefia for making

his decision és:tp what market to use. Choosing the best market requires

i/ Peny J. Dodds and K. R. Marvin,; What’ Does an Iowa Farmer Want from
-Ra@io Market News?, Iowa State College, Agricultural Experiment -
Station, ‘Research Bulletin 413, August 1954.
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Anformation for comparing nef prices at alternative markets. The market
' reports must use common terminology in describing classes and grades,
and must be timely and reliable if the operator is to use them intelli- -
gently. Market price relationships change from day to day, depending
upon the quantities available for sale and the interest of the buyers
in.obtaining each classland gréde of animals.

Market news reports are mot always directly comparable among mar-
kets. Where the.operator.has a choice of markets, price quotations
alone do not provide all the information necessary to choose the market
giving the greatest net return. The job of securing accurate.price
reports from auctions is difficult because of the irregular flow of
livestock through the ring; small lots ;nd ungualififed reporters,. but
also because the desire to make reports as current ;s possﬁbigtsome-
times necessitates estimates on the part of the person doing tﬁe
reporting. ,

-Also, when prices are reported, the actual numbers in each grade
and ;iass usuél;y is not reported by Montana auctions or at most
terminal markets, either. Therefore,uit is difficult to estimaée the
supply and demand for any one class and grade of stock. Usually only
the total of all animals sold in~reported; Ihe difficulf§ in report-‘
ing the volumes of iivéstock arises because éhe size of lots are somé-
times very small and.there is an irregular flow of livesteck through
the ring. This irregular flow not only cccurs during the day but by

weeks and months as indicated in Figures 2 and 3. When the size of lots

are very small it is difficult ot establish a true market value price.
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Figure 2. Monthly Receipts at Montana Auction Markets.
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Figure 3. Weekly Livestock Movements for Billings and Bozeman Markets.
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Mr. X often lacks a yardstick by which he can compare the prices
¥eceived ﬁith those that prevail elsewhere for similar classes and grades
of animals.: In ﬁaking this statement it is realized that uniformity in
reporting is hgcessary. It is conceivable that theLmere publication -of
prices based upon anything less than standardized government grades might
-even add to the confusion.. It would appear that in order to be of practi-
¢al use, such/reporting should necessarily bé done by somelregularly
established reporting service such as the Livestock Division of the
Agriculfurél Marketing éervice. At fhe presént time pracfically no
ﬁestern auctions are:included in the markets for which the Agricultural
Marketing-Servicé"reportsﬁlivestock market news, even'thouéh s6me of
the auctions handle considerably mofe livestock than some of the western
+ terminal markets. More adequate reporting at local points woﬁld be
‘achieved by ieportimg auction markets. |

Another problem,involved'is-thgt ﬁany livestéck producefs‘are
unf%mi]iar_with=the_United States Deézitment_of Agriculture grades on
which_all reporting ?s présumébly based. Thosé'not familiar with the
United States Department of Agriculture grades are unable to grade théir
own livestock accurately enough to use market reports in relating mérket
value to their livestock. Also some of the auctions have not fully
accepted tbe‘ﬁnited States Department.of_Agriculture:grades or any other
standard grade. This makeg it difficult for an operator to compare prices
at one auction market-with another, .Sometimes the grades of ‘livestock

are interpreted too broadly, wide pfice ranges for these grades.
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make unsértain the probable price for sny'one‘ahimal or:group'of
animsls. The degree of shrinkage and'fill on livestock soid presumably
has an effect on the prices received. This is one factor that contributes
to the wide price range fqr some grades'of animais. \

The purpose of msrket collection ané_dissemination by auction mar-
kets should be to get the desired information on supplies, p;ices and
‘trade conditions from the sucsion sale back to those who can use it. To
be of value, the information'must be available in time to help decide.
when and where to sell and buy. It must furnlsh short- -run’ informatlon
énd longer run information. The 1nformat10n must affoxrd a means of com=-
paring alternative markets as well as the local situation.

The lack of effectiveness_sf market reports ﬂs'more than a mere
failure of persons to hear market reposts on the radio, read them in news-
papers, learn them via market Bulletins, or.otheiwise. It is more than
lack of exposure. It is a mstter of how to interpret csrrectlyland use
this material in making marketing décisions.l/

Market prices most frequently ﬁsed are: (;) the top price for the
day on a sipgle'markes or the top market, (2) price range for the bulk
of sales in a grsde, and (3) a coﬁplete summary of the market inoluding
tops, range and lows. These all shouid'bé related to grade. Ths com~

RS
plete summary has a clear-cut advantage from the farmer's viewpoint in’

—/ Stanfley Andrew, Exscutlve Director NPAP, "Ways tc Improve Market News
and Information," a report of the Market News and Informatlon Confer-
ence, Kansds City Missouri, May 1955.
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that it is most likely to give him infoimation on the particulaf type
and grade of animals hé has for sale.l/

In summarizing a survey done by the Western States on the Inter-
mountain Area, we can see some of the speéific reasons for inaaequacy
of market'information.g/ Table II shows the results of the survey on
inadequacies. Unfortunately, the 30 percent that indicated additional
information needed did not specify the exact data that would make’for
improvemenﬁ. Some- of those could probably be broken down into other
categories but others can be assumed to mean that they wanted forecasts
on weather, feed prices, livestock prices, etc. The other categories
are self-explanatory. |

:TABLE II. PERCENT OF FARMERS. REPORTING SPECIFIC REASONS FOR INADEQUACY
' OF MARKET INFORMATION

Reason ' : Percentl'
Additional Information Needed 30 .
Difficult to Relate Local Prlces 27
Received Too Late ‘ . 17
Prices Quoted Higher: Than Average Sale _ _ 14
Lack of Understanding of Market Grading ‘ 8
Terminology of Market Reports Not Uniform 4

Total _ 100

Stanley Andrew; op.cit., ..

LN

Edwin C. Voorhies, "Some Facters Affe¢ting Producers Choice of Market-
ing Agencies," Trade in Western Livestock at Auctions, Western -
Regional Research Publication, Calif. Agr. Exp. Sta.Bull. 740, p. 51-52.
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In the same su;véy_by the Western States, the farmers were asked
*from what source tﬁey received their'mgrket information. .Table III shows
the sources of market informafion used and shows cigarly that the major-
ity used thg newspaper and radio as a source of information. This tends

to show how the information has been most effectively distributed.

TABLE IIT. SOURCES OF MARKET INFORMATION.

Source : . , Percent
Newspaper . 36
Radio R . . 39
Commission Firms ) . 8
Government Reports 4
Private Reports 6
.Local Buyers . ) 3
Watching Livestock Auction Sales -4

Total : D 100

In order éor Mr. X to make intelligent and timely marketing decisions
he must have timeif.and uprto-Aate infﬁrmgtiqn‘fhét is comparable with
other market alternatives. He must have information concerning possible
future prices and fbrecasts on the eﬁonomic conditions of the area and the
country. This informatioﬁ he must have to make a wise and systematic
choice of when to market ana where to market.

‘Bécause the auction market is a readily available -channel for market-
ing livestock for most prodﬁcers,.the ﬁarket info?mation he secures from
auctions must mee# the'tests mentioned in this section.:'However, the

inherent characteristics of the livestock auction present some difficult
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problems. The following section will discuss in detail features of

auctions emphasizing those features that bear upon the problem of securing

marketing information from them.




PART II
DESCRIPTION OF LIVESTOCK AUCTION‘MARKEIS IN MONTANA

There are many special features.concerning the livestock‘auctions
in Montana that should be considered before any specific model for report-
ign,marketing information from them can be devised. The Montana Livestock
CemmtssionAhas devised a system of regulation and control of liVeetock
auctions that many people in the -industry believe to be the best in the
nation. Of special importance has heen the principle used by the Commis~
sion in éranting‘new licenses to operate auction markets. The applicant
must convince the Commission in an open hearldg that there is a need for
the new aqetion by the livestoek induatryo It_mnst_be shown that' the
livestock preducer will benefit from the new.establiehment which is con-
sidered to be in the nature of a public utility.

As a result of this principle, no new auction licenses have been
granted for almost a decade, The volume of 11vestock handled at each
avuction has been held at a relatively high level as a result of this
limitation. The Commission appears to believe that it is more advan-
tageous to the livestock producer to have fewer auctions with larger
volumes and more buyers than to have more auctions competing with each
other for a limited volnme of.livestqck to be sold; _A:higher return to
the producer is the criteria used by the‘Commiseion in this regard.

The Commission also required that each auctlon adhere to strlct sani-

tary provisions in order to keep its license to operate. There are also

rather stringent requirements concerning financial responsibility.
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Number of Auctlon Markets

-- In 1955 there were 13 livestock auction markets in Montana according
to the Livestock Commission of Montana. Of these" 13 auctlons, 11 belong
to the Montana L1vestock Auctlon A53001at10n. It is anticipated that the
two markets that do not be;ong to the associafien will seme day be

included.

.Location of Auction Markets

| leestock auctlons are an 1mportant part of the Montana livestock
marketlng system. The auctlons are scattered geographlcally over the
state as shown in Flgure 4 and farmers and ranchers usually have access -
to more than one market. These markets attract consignors from wide areas
depending upon their locatlon. A sale at the markets attract a number

of buyers closely correlated'wifn expected volume. Tne number ef con-
signors and buyers vary somewhat with the seasonal mevement of livestock

at the sale,

Selling Services

1. The selling services rendered by the livestock auction with
respect to all classes of livestock includes

7 a. Assembliné livestock for sale in volume.
b. Safeguarding against disease and injury,
Ceo Sorting and grading by classes and brands or marks.
d. Attractlng buying power to assure competltlve blddlng.

€. Acmtal sale of livestock by auction method.




HTLL

CASCADE

Figure 4. Auction Markets in Montana.
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f. Payment to consignor-ownetr of proceeds of sale, less overall
charges, upon sale.

g. Supplying to the consignor a written account of sale showing
the number, weight and price of each animal sold, the name
of the purchases, the date of sale and the charges for all
services rendered.

h. Participation and cooperation in local, state and natlonal
‘meat promotion programs. :

2. The actual sale of all consigned llvestock will be accomplished
.iIn the sales arena upon the basis of competitive bids at auctions.
No sale of livestock will be conducted or permitted in the stock-
yards other than at auction in the Usual manner.

3. Special selling services such as pflntlng of sale lofs; and others

not ordinarily required, will be charged for under special agree-
ment (except Great Falls).:

Market Sale Days

The market sale days vary througheut thé week at each market° The -
different days:of the week:for each market are partly scheduled as such to
attract major buyers.s Some of the major buyers will attend more:than one
auction during fhe weeké TableIV’showé the auction market, its location
and day or days éf sale. During the heaﬁy‘ma;keting season some auctions
hold sales on more than one day a week and:extend the sale through more
than the regular saié day. Also, during slack seasons some of the \
smaller markets hay pbsiponé a sale for a week. Extreme weather condi-
tiens and lack of sufficienﬁ volume are usually the principle reasons for
postponing sales. The starting time of. the sale varies from market to
market. During the busy season;'the starting hour is uvaually somewhat

earlier. Auctions close their sales when all.livestock has been sold,
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TABLE IV.. MARKET. SALE DAYS.Q/

City

Yellowstone Livestock Commission

Name of Auction. Market Days of Sale
Billings Livestock Company Billings Monday and Tuesday
Bozeman Livesteck Auction Company Bozeman Friday
‘Central Montana Stockyards Lewistown Wednesday
Glasgow Livestock Sales Company Glasgow Thursday
Glendive Auction Company .Glendive Friday
Great Falls Livestock Commission - ,

Company Great Falls Monday and Tuesday
Hamilton Livestock Stockyards Hamilton Wednesdby
Havre Livesteck Commission . Havre Friday
" Miles City Auction Company Miles City ‘Monday
Missoula Livestock Auction - '
Company - Missoula Thursday
Montana Livestock Auctlon ' '
Company Butte Monday
Shelby ‘Stockyards Company Shelby Thursday’
-:Sidney

Wednesday

é/ . The American Natidnal Livestock Auction Association.

Market Charges (Tariffs)

The charges of the auctions vary considerably at each market. Also

the classification: of livestock varies somewhat as shown in the following

tables,

Appendlx A shows the charge classification for cattle.

There is

no standard charge classlflcatlon for all markets as is- shown in the

table,

The charge classifications for sheep are shown in Appendix B. The

classification breakdown is standard for all markets. but the charges vary
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‘somewhat for most markets. Some markets handle noe sheep or very few

while others have established a go§d sheep market,

The charges for the selling of hogs varies considerably between most
markets., The. classification-breakdown is well standardiéed with the
exception of the two smaller markets. Appeﬁdix B shows the charges and

classifications for the different markets. Some‘markets handle very few

-hogs while others have established a good hoé market.

Feed Charges

The feed-charges for the various classes and types of livestock are
shown in Appendix C for each market., . These charges are a major expense
of marketing at-an auction and the markets operate under.specific rules

governing charges and services for feed., For example, the following

definitions and rules are prescribed:

l. Feed shall consist of hay.
2. Feed days commence at various times for each market.
3. When livestock are in the stockyards more than one feed day,
an extra feed day will be charged for each such day or.fraction

~ thereef.

4. Grain will be supplied en consignor's order if procurable at
‘cost price plus 20 percent, '

9. Hay and straw, when ordered by b&yers and outside shippers, will
be charged these amounts. All charge $.25 per bale for spreading
in car or pen with the exception of one that charged $.15 per
bale (Butte). : :

The feed charge classification breakdown foi.cattie corresponds with

the classification breakdown used for selling charges,
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Charges for Special Stockyard Sgrvices

| Special stockyard services not ordinarily or usually required in
handling livestock'for sale will be charged for under spécial agreement.
Special stockyard services aie listed in Appendix D with charges for the

individual market.

Resale Charges
Resale charges shall apply to all livestock reséld without leaving
the company stockyards.
1. Two markets reported that they charge the same all-inclusive
charge classification and charges shall apply to the resale as
to the original sales, less the feed day included in the ori-

ginal sale (Missoula and Billings Livestock Commission).

2. One market had specific charges for each classification of
livestock resold (Miles City). ‘

3. One market charged a flat fee of $.75 per head for all cattle
resold (Great Falls).

4. All other markets charged one-half of the all-inclusive charge -
to the nearest even cent above, after first deducting the feed:
day included in the original sale, shall ‘apply to all resales -

for all classifications (Sidney, Glendive, Havre, Lewistown,
Butte, Glasgow, Bozeman). :

No Sales

o All livestock once consigned for sale will be charged by-classifica-
tion; except resales, whether bid in by or for‘the consignor or withdrawn
prior to actual sale at auction in the sales arena (legs Miles City and

Butte).
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‘Yardagg .

The term "yardage” includes suitable facilitiés for the safe and
expeditibus receiving, handling, feeding, watering, holding, sorting,
selling, buying, weighing, delivery and shipment of 1i§est;>ck° It includes
services necessary and incident tes " |

1. Receiﬁing of livestock at the place of unloading.

2. Furnishing receipts for livestock to the carrier or conSignor.'

3. Furnishing of sufficient potable water for livestock.'

4. Weighing of livestock when sold.

5. Issuance of scale tickets showing actual weight and other perti-
nent information concerning livestock weighed.

6. Removal of livestock from scales after weighing and delivery to
the buyer or his carrier agent.

7. Holding of livestock for a reasonable time pending delivery to
buyers.

8. Obtaining receipts for livestock delivered to buyers or carrier
agents.

The Livestock Commission also prescribes general rules in regard to
a large number of other matters important to sale by the auction method.
These general provisions including the following:

l. Loading and unloading -- Truckers must load and unload live-
stock at the docks provided for this purpose, as the company
will assume no responsibility whatsoever for loss, damage, or
injury to any livestock occurripg during loading or unloading.

2. .Allocation of pens -- All pens, chutes and alleys are the property
of the company and may not be claimed by any patron for his
exclusive use. The management will allocate pens and may change
such allocations without advance notice.
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3. Diseased animals -- The company reserves the right to exclude
from these yards livestock now or suspected of having been
exposed to infectious or communicaﬁlg'diseases.

4. Liability for damage -- The company assumes no responsibility
for loss, damage, or injury to or by livestock not in its
exclusive custody, nor to or by any vicious or unmanageable
animals. Notices of all claims for shortages, injuries, mixing,
weighing or other damage must be given within a reasonable time
after alleged cause for claim arises.

5. Title to livestock ~- Title to all animals consigned for sale
remains in the consignor until the time sold. Time of sale
shall be at the time the highest bid is accepted unless the sale
is conditional, or unless proof of title in the consignor fails.

Volumes of Animals-Hénd;ed.by Auctiens

The impartance of livestock ;uctiqn:mgrketsin Montana can again be
exemplified by_examining Table V which shows the total number of cattle
handled by auctions for the years 1950 through 1955. Thesé figures are
inflated to the extent that the same animal is often séld more than one
time at the same or a different market. Volume figures are also laid
out graphically in Flgure 2 to show the relative increase in animals
handled over the same six year period. The_importance of auction markets
in Montana's organized marketing system can be readily seen from Figure
2. Some of the auctions also sell sheep and hogs, but the 'big bulk of

the business at each auction is in cattle and calves.

Seasonality of Livestock Movement to Auctions
The seasonal movement of livestock through the auctions in Montana
by months is shown in Figure 2 for the years 1950 through 1955, It is

apparent that reporting on auction sales is complicated by the irregular
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TABLE V. VOLUME OF CATTLE SOLD THROUGH MONTANA AUCTION MARKETS.

Market Name

BLC
Bozeman
Butte
Glasgow
Glendive
Great Falls
Hami lton
Havre
Lewistown
Miles City
Missoula
Shelby
Sidney

Total, 13
Auctions

Billings

Public Yds.

January 1, 1950

1950

105,841

18,618

61,841

8,872

20,548

44,736

6,097

28,827

26,705

46,900

53,749

5,200

38,791

466,725

52,269

Total, Organized

Markets

518,994

1951

105,631

6,712

60,097

9,630

24,010

44,142

6,169

28,043

33,533

59,357

43,303

4,673

38,626

463.926

59.705

523,631

- January

1952

124,426

18,493

62,382

11,762

26,962

59,478

6,032

32,200

42,037

60,057

45,435

144

41.878

531,286

88,658

619,944

1, 1955

1953

120,125

23,532

53,478

13,378

21,413

58,787

4,783

31,830

33,361

48,119

49,711

4,622

34.672

497 .861

98.208

596,069

1954

131,166

25,532

49,655

16,705

33,088

51,690

5,985

36,346

33,227

60,341

53,986

8,845

47.431

553.997

102.166

656,163

1955

132,777

26,819

39,979

17,133

34,255

43,782

6,739

32,480

31,540

50,814

49,585

12,708

54.684

533,295

84,278

617,573
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seasonal movement. If a reporter were empioyed to do the reporting, as
will be discussed later, he would be very bugy Quring the fall and
winter with little or ne reporting during the spring and summer. Possibly
a reporter could be hired only during the fall and winter when the live-
stock movements are largest as shown in Figure 3. This has several
implications, first, it would be very difficult to find an interested
and qualified man to do tﬁis work only on the seasonal basis and it is
doubtful if the auction operators could do it fhemselves. They.may have
time during periods of low volume but at other times it would be pretty
difficult for them.

Figure 3 makes the point even stronger. It shows the weekly move-
ments for two Of the markets in Montana, one is the largest and the other

1s about-average in relation to volumes of livestock handled.




PART III

MARKET INFORMATION SUPPLIED BY AUCTIONS

_Descriptlon of Methods of Dlssemlnatlng Informatlon from Auctlons
All the auctlon markets in Montana disseminated in some fashlon
information from their sales to their patrons. The newspaper and radio

were the most frequent methods used by the auctions.

A.  Newspaﬁers

.‘All auction markets ieported using the newspaper as a medium for
distributing informatiem on the sales at their market. Most of @he
markets used enly weekly columns in the newspapers covefing their area.
'The circulatien of these newspapers waé from 3,000 to 37,000. Eight of
the markets used weekly columns, two markets used daily columng, and one
market advertized three times a week. Theré was a total of 40 weekly -
advertisements in state papers and twe daily advertisemenﬁs and also one
market advertised three times a week in a daily paper.

The type of information varies considerably which makes’it difficult
to compare one market with another from the standpoint of the producer.
Seme markets gave the sale date, time, type of livestock, the prices
received, weight, owner, buyer, services and facilities Offered‘and gen-
eral information. None of the markets gave the volumes for each class or

grade of livestock sold.
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B. Radio

All of the auction markets_haq_rédio programs of some type. Most
" of the radio stations covéred a radius of abéut 200-300 miles. At least,
.the information was not directed to anyone living farther than 100-150
miles for the auction§ do not get many patrons from any farther than that
distance. Also, because of the location of-the auction in Montana, they
would then be lapping into some other auction territory.

" Three oflthe markets have five-minute daily programs, three have 10-
minuté daily programs, two havg 15-minute programs.'two timgs a week,
one has a l5-minute program‘four times a week and one has a 15-minute
piogram once a week.

Six’'of the auction markets do not sponsor their own programs and
four of the markets do. The ones-that do not sponsor their own programs
are usually sponsored by some local spensor as it is cléssified as a
public service by the radio station.

Eive of the’marketﬁ,repofted4that they had a radio program directly
from the sales ring during the sale. They considered this to be the most

: effective way of advertifing over the radio. The type of information was

somewhat the same as.the type of information supplied through the news-

paper although somewhat more in detail.

C. Speciél Market Letters

Most of the markets reported sending out special infermation to

their better patrons in some form of market letter. Most of this was in
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connection with special sales or special occasions. These letters or
cards were mailed to individual patrens, both.buyers and sellers, who
are thought to be interested in this special sale. In other states it
is a common practice of the larger auctions to mail:out a regular market
reoort giving infomration on volumes and prices at the last sale as-well

as information concerning the next upcoming sale.

A

D, Special Livestock Wire Service

The‘Unired Stafes'Department of Agriculture has a closed teletype
circuit on 'which it sends the market reports from one market to another.
The advantages of this system is that it keeps all the markets informed
as te what the pr1ce of cattle and other agriculture products are at the
other markets., There 1s a total of 41 livestock markets included in
this circuit, ,By'leasing this wirey information concerning these 41
markets can be secured. Many special reports of interest to the live-

stock industry are also carried on the circuit. Important examples are

the newly-instigated Quarterly Cattle on Feed Report and data on Inship-

ments of Stockers and Feeders to the Nlne Corn Belt States.

Billrngs, Montanab Amarlllo, Texas, Denver, Colorado, Fort Worth,
Texas, Houston, Texas, Los Angles, Callfornla, Ogden,, Utah- Portland,
Oregon; Sanantonio, Texas; San Francisco, Callfornia;,Spokane, Washington;
'and Stockton, California are the markets in the eleven western states and
.Texas that are included in the crrcuit, The market news information,

received on this circuit is posted at each of the markets and is available
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to the public. Three reports are carried from each market daily: the

early estimates of the receipts, the midmorning report, and the summaryzl/

Weekly Cattle Market Summary Issued by the A55001at10n

In order to get as great an amount of con51stency as possible in
the 1oformation on marketings at Montana livestock auctions, the Associa-
tion has developed a standard reporting form. ?his.may be sent out to the
press and radio. In 1955 all members of the Association sent in to the
secretary a weekly report. From toe individual reports, a weekly cattle
market summary is published and distributed by the Montana Livestock
Markets Association. A sample of the report is shown in Appendix H.
Each week the markets belonging to the A55001ation will send in a report
on their market giving the date of sale, number of animals sold, prices
received for each class and remarks -and announcements if they have any.
This report is then put on a large sheet with the markets in columns side
oy side as shown in Appendix F. . Each market can then be compared with
the other markets. The report.is.then sent out to about 200 groups of
persons from tke Association office which is at‘Billings. Any interested
person may be put on the mailing list by request.

This report has been used for less than two years and is a great
step toward improving market news information. The Association ‘is issuing

this report as a voluntary contribution to fill in for the industry market

’ i/ Thomas .M, Stubblefield Market News Sources for Arizona Cattle .
Producers, Ariz.. Agri. Exp. Sta., Tucson, Arizona, Report 125,
December 1955.
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information on auctions. It is prepared by the auction operator from what-
ever progedure he thinks best. Usually this information as reported is
his own estimate: of prices by grades derived from his presence and parti-
cipation in the marketing of livestock at the auction. However, it could
be improved upon by reporting the number of animals sold in each class.
As the report is now made, there is no reporting of the number of animals
in each class. It only reports the total number of cattle, sheep and hogs.
Except from the remarks made by each auction there is no indication of
the supply and demand for each class of animgls. In some instances two

or three lots of one class or many lots may be all that is sold during

" a given week at a given market. The demand may - be high or low which

will be indicated in the price reported for that class of animals. If
there is enly a few lots in a particular class, the price may be high
but if there are many lots, the price may be low. .In other words, the

price will be affected somewhat by the quantity of animals available for

purchase in each grade. To exactly what extent this is true has not

been determined at this time.

.It-has'been suggested that possibly a more aetailed report could be
given on two or thrge of thg markets in‘Montana which would give a better
picture of the market conditions for se&eral areas of the state. .Per-
haps a more detailed report from.the‘western, central and eastern parts
of Montana would be adequate in Aetermining the market conditions and
aléo give a basis for predicting what the conditions will be for the next

week or month.
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It would be necessary to employ a trained and qualified man to do

this reporting which again may not be as easy as first thought to be.




PART IV

THE EFFECT OF COMPETITIVE ELEMENTS AT AUCTION
. SALES UPON MARKET REPORTING S

.Atteqdance
“ .fhefe are many special features concerning sale by the auction
method that have an important bearing upon the economic adequacy of this
method of sale as well as upon the difficulty ofireborting marketing
information from such'sales. .The element of open and public competi-
tion for the sale and purchase of live;tock is one of the major
attractions of this marketing chamnel. However, this very element of
opeﬁ'cdmpetition complicates the job of reporting.

Information en volumes and prices can't be adequately secured by
- contacting privately individual buyers and sellers or their‘agents as
at. the terminal markets. At terminalg, most éelling is done through
highiy specialized commission firms. The employess of these firms are
able to provide a"markgt news rgporter reliable~pri§e information on the
sales they have hendled. The problem of grading is also simplified by
the common procedure of selling in larger lots. Likewise, most of the
.buying at terminals is done by a relatively few people. The bulk of
slaughtef animals are ordinarily bought by a small number of packer
buyers. Stocker-feeder animals are usually .bought fhrough highly
spcialized order bu?ers who buy on order for individual ranchers and
farmers. On a major market such as Omaha, for example, MOst of the sales

are ordinarily made within a span of an hour or two after the market opens.
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The auction method of sale doesq't provide for such concentration
of buying and selling éctivity. The number: of bﬁyers and sellers is
much laréer as a percentage of animals bought and sold. Alse, the buy-
ers and sellers are not yhe same from week ta week as’ at éhe terminals.
Some buyers attend each week, but there is also a large number.of bayers
who buy only iﬁtermittently throughout the year. As Montana auctions- |
handle étocker-feeder cattle primarily,-this proElem is intensified
cémpared to a'ﬁarket that so%d\primarily cattle out of feedlots. An
individual rancher or feéder ordinarily concentrates his buying of
stocker-feeders ifnto one ér two purchasés. On the day Feeder Smith
from Iowa bugé his feeder calves at Miles City, for example,‘sﬁith may

be a very important buyer. But he probably buys on only one day out

of the year. .He's here today, gone tomorrow. .. This gréatly complicates

the market reporting probleh as the reporter is not able to.contact a

regular clientele for price information.

Estimates on buyers, sellers and spectators in attendance at sales
was secured from the auction operators. The information is summarized

in theifollowing section.

Buyer Attendance at Auction Sales

The attendance at livestock auction sales exemplifies the fact that
auction markets are very popular as a place to buy livestock. Table VI
shows the average attendance of buyers at the auction salesyards in

Montana as estimated by the auction operators.
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TABLE VI. BUYER ATTENDANCE AT AUCTION SALES,

Average :
o Attendance Range
Type of Buyer Fall Rest of Year Fall Rest of Year
Local Farmers & Ranchers 92 - 42 10-500 '10-200
Order Buyers 12 6-20 4-10
Packers 7 5 4~10 4=-7
Dealers 7 5 0-20 0-8

»The attendance of buyers was broken down into two periods of the year,

one being the fall of the year and the other the rest of the year. This

was done because of the heavy movement of cattle to the market in the

fall. It was presumed that there would be more buyers present at that

time. The figures on Table VI bear this out. An attempt was made to

break the buyers down into four categories which are local.farmers.and

ranchers, order buyers, packers, and dealers. The range of buyeré at the

markets 1s also shown in Table VII.

various markets in the number of buyers present.

There is a great variation at the .

.In addition‘to the buyer present at the auction on sales day, there

is also a large number of people present, primarily farmers and ranchers

who come not to buy, but to observe. Sales'day is almost a social func-

tion as well as a market operation, especially at the smaller auctions.

Friends and neighbors find this a good place to meet theéir friends and

neighbors as well as observe the marketing process.

Vg
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Consignor Attendance aﬁ Auction Sales

Figures were also obtained on the number of consignors selling through
the livestock auction sales. These were also broken down into the fall
and the rest of the year. Table VII shows the breakdown of the average

consignors at auction sales in Montana.

TABLE VII. CONSIGNOR ATTENDANCE AT AUCTION SALES.

Average -~ - - 77 -
Attendance Range
Consignor ' . Fall ,Rest of Year ‘ Fall - Rest of‘Year
Local Farmer and Rancher 121 6l 35-500 15-160
Feeder 73 - 23 20-250 5-50

_Dealers 7 5 0-15. 0-10

There is undoubtedly some overlapping between local farmers and
ranchers and livestock feeders, 'Many of the feeders are also farmers or
ranchers. Nevertheless, they havé been segregated for the purposes of'
this study;- Two of the markets regérted that they did not have any
dealers at their market. Livestock dealers were not welcome to parti-
éipate at their sales.

The range in the number of consignors at the various markets shows

a wide variation. This is also shown in Table VII. The differemce in

size of the individual markets accounts for this variation.

Average Total Attendance at Each Sale
The average attendance at each sale including buyers, consignors

and spectators, averaged 230. The range for the different salesyards
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varied from 150 to 500. This shows that there is a wide interest in
watching the animals being sold. These figures vary according to season
of the year, weather, volume of cattle to be sold, etc. Many of the
people in attendance at an auction do no’ buying or selling but are there
merely as observors. Even though these people come primarily as specta-

tors, each one is a potential buyer.

Compgti?iop qt Auction Sales

‘.6ne of tﬁe‘ﬁain éélliﬁg points of am auction market_is‘thgt it is
a competitive market. The quality of a good competitivé auction market
can be measured somewhat by the equality in knowledge of market forces
by the buyer and also the seller.. The economic definition of a perfect
market in essence is one in Which‘both'the'buye;s‘énd sellers have
complete information as to supply and deméhd'féctérgu If one has a
more thorough knowledge than the oﬁher, he will hévé a comparative
advantageo. The;. buyers usuaily have a somewhat better knowledge of
quality and prices for they are working with livestock every day ana have
the opportunity to check themselves from time to time. To offset this
inequality auctions attempt to equalize the lack of competitive power
of the seller by the strength of the auction, the knowledge of its
auctioneer, manager, etc. When the sale starts it is one seller deal-
ing with several buyers. The seller is the auction market. The auction

serves as median between the owner of the stock and the buyer and must

satisfy both to maintain business.
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Number of Buyers. Bidding on Lots

The degree of compefition among buyers at livestock auction sales
can be readily seen on Table VIII. In this particular phase of the study
four markets were used as a sample. They are: Billings, Bozeman, Butte
and Missoula auction markets. Ihe number.@f buyers bidding on éach lot

was observed at 24 sales and 6,020 lots of animals.

TABLE VIII, NUMBER OF BUYERS BIDDING ON EACH LOT.

Number of Bidders Lots Percent
1 649 11
2 2,232 37
3 2,386 39
4 647 11
5 and over 106 2

Total ' 6,020 : 100

As can be seen from Table VIII most of the lots only have two or
three bidders°‘ Even if there aré over three, it uswally narrows down to
about two‘éfter-the bidding progresses. The numbef of lots that only
have one bid shows that the initial bid ig-usually considered final and
in a case where the auctioneer, manager or ringman makes the initial bidy
they are sometimes stuck with the lot regairdless of whether they want
the animals if the auction has the policy of makihg its bid a firm bid;

i.e. it will purchase at that price. Other auctions make it a matter of
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policy not to buy at its initial bid. If no othersenter the auction,

the initial bid is lowered until other buyers-tehtera

Number Qf Bids on Each Lot

At the same sales as were studied for number of bidders on each lot,

the number of bids on each lot was observed. The number of bids on each

lot is shewn in Table IX.

TABLE IX. NUMBER OF BIDS ON EACH LOT.

Number of Bids . Number of Lots Percent
1-5 1,806 30
6-10 2,408 40
11-15 1,264 21
16-20 421 7
21 and over 121 2

Table IX shows that on some lots of animals the bidding was very
active., This is due partly as a result of the initial.bid being set
too low. If the initital bid was set high enough the number of bids on
each lot wéuld be lower. The initial bid is sometimes set quite low te
get. active bidding. Of course, here again the bidding usually becomes
a -contest between just a couple of bidders. Thé initial bid is set
usually no more than about $2-$3 below the expected final bid in order

to save time in-working up to the final bid.

Who Makes the Imitial Bid
The initial bid on lots of animals is made in several different

/
ways at Montana livestock auction sales. Four auction markets reported
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that one of the rinémen made the initial bid; two auction markets reported
that the manager made the initial bid; two reported that the auctioneer
or one of the ringmen made the initial bid; one reported that the auction-
eer made the bid; and one reported that either the manager or the auctién-
eer made the initial bid. This b;ings up the question of whether one bid

is considered a sale,

Is_One Bid Considered a Sale?

‘All but one auction market reported that one bid on any lot of
animals is considered a sale. If this is so, it can easily be seen that
the management quite oftem gets stuck with lots of animals that they
don't particularly want. From the auctions studied, eight reported
that they oft?n.get stuck with the opening bid,‘one reported very seldom,
and one reported never for they did not make a firm bid. Imn other words,
if the management made the initial bid and couid not get a;other bid,
they would back the initial bid down to where it was appealing: enough to
get active bidding. In come cases the price for that lot would then
exceed the original initial bid. v

Seven of the auction markets reported that they did not back down
on the initial bid unless the animal was found to be crippled or sick
after the bidding had started. Two reported that they quite often

backed down and one reported that they very seldom backed down on a bid.
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‘ Buylng Act1v1t1es of Auctlon Operators

leestock auction markets have been quite severely criticized for
participating in buying end selling at their own acution. If they con-
sider one bid as a sale and made the initial bid themselves,’it can
easily be seen why they are forced to participate in their own auction as
a buyer. In fact, all auctions reported that they sometimes buy animals
in an effort to keep prices in line. ‘They not ooly have to satisfy the
buyere, but also the consignors.

None of the auctions reported .that they did any buying in the
country to keep the volume up and the buyers satisfied. They‘did not
guarantee the buyer  any certain number of amimais before he came to
the sale. One auction operator:reported that he would call some of his
buyers if he knew he had a large lot of animals coming in'tﬁat he thought
the buyers would be interested in. However, he did not guaraoteewany

price to the buyer.

Difficulties Involved with Reporting

IOne of the dlfflcultles of reportlng auction sales is the size of
lots. The size of lots was observed at 24 sales at four dlfferent marketsa
The markets used were Billings, Bozeman, Butte, and Missoulao There were
6,204 lots observed and a total of 12, 845 animals moved through the ring.
The average size of the lots for all markets was 2.07. The range was 1.52-
2,73. The dates were'Sepiember 23 to December 7, 1994, The size of .the

lots is shown in Table X..
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TABLE X. SIZE OF LOTS.

Number of Animals Number of Lots Percent
Per Lot Sold '

1 4,568 73.5
2-5 1,194 19,2
6-10 : 250 4.0

11-20 113 1.8
21-30 59 1.0
31 and over 30 Re

Total : 6,214 100.0




PART V
CRITERIA NECESSARY FOR ADEQUATE AND EFFECTIVE
" NEWS REPORTING FROM AUCTIONS

There are several desirable.characferiétics of effective market
information that would aid individuals like Mr. X in making his marketing
decisions. Market information to be of maximum value to Mr. X must pro-
vide a guide, giving him specific information to use in éstimafing the
~current market price or value of his animals. He’must also have fofecast
information as to future prices at specific markets and alternative mar-
ket'outléts so that comparisons may be comﬁuted.

To effectively get timeiy'information the question has been raiseq
as to who would do the reporting from the individual livestock auctién
markets. It has been suggested that possibly a reporter cédld be obtained
to report'brices at each auction sale. In order for a reportér to do an
efficient job, he must know livestock and be able to make reasonably
accurate estimates of grades; weights and slaughter yields to report
prices'prope¥ly.

It would seem that a man hired to report such prices and market
relationships would be very difficult to findo Most of the markets only
sell on one day durigg the week ‘with the exception of the seasons of
léige volume -- the fall. With the markets-dispersed over such a wide -
areé in Montana, it would be possible for the reporter to report at three
markets at the most and this would mean being on the road most of the

week. It would undoubtedly be difficult to obtain one qualified man who
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would be willing_fo do this and seven or eight would be necessary in
Montana. The advisability of employing a part-time man would alse have
many disadvantages. It would be necessary for thé.reporter to have full
information on everything that went through the ring and in many cases this
would mean a long work day for the reporter. - He would have to sit through
the entire sale and record prices and grades on all classes of animals.

A constant exchange of imformation'between ﬁarkets is also necessary
to permit a better umnderstanding of existing conditions.and to provide
some basis for predicting future marketings, demand and price changes.

“Another alternative that has been suggested is the possibility of
getting a detailed report on three or four.of the auction markets in
Montana and using them as a bdsis for reporting market news and price
information from this whole channel of marketing in the state. From
studying the weekly cattle market summary of the Livestock Markefs
Association (Appendix F), the prices seem to be fairly consistent between
auctions, although somé markets are consistently better for some types
of animals. These markets selected could be representative of that
particular area and may not apply in another section of the state. There
is a possibility that the auction operatorsjcould do their own reporting.
At the present time, moét auction operators deo some reporting other than
sending in the weekly éummary, but as it now exists, there are many prob-
lems involved. First, you have the problem of standardization. In order
for reporting to be effective, it has to be standardized to the extent -

that it can be comparable with other'markets,- Many auction operators have

!




- 45 -
their own terms and expressions for describing the different classes of
animals. Their market gréde and class breakdown varieé between markets.
Second, 1s the question concerning the willingness of the auction opera-
tors to report timely information. Most of them have their hands full
now and it would require hiring another man to do the job of.reporting or
relieve the operator of his other duties so he could do the reporting°
Third, are the auction operafdrs qualified or could they obtain a
qualified man? Té set up an auction in Montana, it only takes the neceé-
sary capital and the approval of the Montana Livestock Commission. It is
questionable that the.pperators in Montana could qualify as efficieﬁt
market reporters at the present time.

When the question of who is going to do the reporting is settled, the
. question arises as to who is géing to finance the project. Will it be
the auction markets, local sponsors, stockgrowers, Monténa Extensien
Service, .or the Agricultural Marketing Service? The auction markets
don’'t seem to bevin favor of financing the program. Some of the radio
programs are already financed by local sponsors. The Stockgrowers Associ-
ation doesn't seem to be too interested in doing the job. The Monfénau
Extension Sérvice,p;epares some outlook information on economics condi-
tions and expected trends. The Agricultural Marketing Service does
nothing in relation to auction markets in Montana except report the
Billings auction in conjunction with the Billings Public Yard. However,
various auction markets in other sections of the nation are being reported

by the Agricultural Marketing Service, and this would not be an entirely
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new operation for them. It would appear that something could be worked
out between these different interested groups for reporting this major
marketing outlet as they are all directly or indirectly affected.

Once a sponsor was obtained, somethiné else would have to be decided
upon. How would the information be disseminated: From the study on
dissemination of market information now used, it would seem that by
radio or newspaper would give the largest coverage. Another possibility
would be television programs. Television cevers the majority of Montana
and is expanding its coverage. Possibly pictures on television of the
different classes and grades of livestock as they are being sold would be
of some value. This ceuld easily be financed by a local sponsor or the
station.could classify it as public service which they are required to
have a certain amount of anyway. From the television program, producers
would be able to see the visual characteristics of different classes and
grades of livestock and compare with the classes and grades of their own
live;tock°

Some£hing'the Extension Service could do to aid the producer would
be to sponsor livestock market grading schools. They could help the
producer help himslef by familiarizing him with the characteristies of
the different grades of livestock.' The Extension Service hés a staff of
qualified men to put on market grading schoolsbut very few counties have
had them. .The cﬁuhties that.ﬂave had them reported that they were very
educational and successful as far as attendance is concerned.

.The report must be a full market summary giving the volumes, supply

and demand, weather conditiens, feed and pasture conditions, prices, etc.
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It must be timely and up to date af all times. The transmission must
be speeded up considerably in relation: to what it is now. It must be com-
parable with other markets, not only auction markets but also other market-
ing outlets. At the present time, very little information is available on
country sales. The réport must be related to local prices, giving the
highs, lows, averages, and some indication of shrinkage and fill. Shrink-
age and fill‘hgve a definite bearing on prices receivéd on the varjous

grades of animals.
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APPENDIX




APPENDIX A. CHARGE CLASSIFICATION OF CATI'LE—V
Cattle bbb dozernan  Buttek/  Glasaon  Glendiver/

(1) Cows, (ordinary), steers, heifers, others
not specified, all 4004& and over [ N § 1.9 §$ 1.5 § - L

(2) Cows, (ordinary), steers, fheifers, others
not specified, all 5008 and over -t - -1 360

(3) Calwes, 380& and under to $30/head 1.5 1.1 1.5 L.73

(4) Calves, 400%-400¢ - - 100

(5) Calwves sold for §30 and under L.1% .50 L5l 1.510 1.15%

(6) Bulls, (ordinary), 599% and under 315 785

(1) Bulls, (ordinary), T388% and under - e

(8) Bulls, (ordinary) - 500

(9) sulls, (slau hter), 600# and under 3.0 - S

(10) Bulls, (ordinary), 6004 and over L5 R

() Bulls, (ordinary), 8005 and over 113

(12) Dairy cons b.50 1,85 100 500

(13) Purebred bulls for breeding 15,548 11,50 10.00 15 09 1000

(14) Purebred fenales for breeding 15.5% 11,510 10.00 15 00 1000

(L5) Purebred cow with calf 15,58 Lt 1000 1e. 0 1000

(L6) Ordimary cow with calf - - - 5o

V --------------------- w W A Vvvixy uiivex LiiC r a uUfiC-L b dIlIlU O LU(JKydrus ACI1I ,
as anended. They are registered as a narket agency under the act to sell livestock on & con-
rission basis and furnish the stockyard services. By their services as rendered, at just,
reasonable and nondiscrininatory rates set forth atdove, hey naintain & public nmarket for’
livestock. The all-inclusive charge for services dincludes one day's feed and yardage, and
actual sale at avction for each animal consigned. Ko data for Billings Public Stockyards,
fanilton Avction and Shelby Auction.

\Y BT cattle sold in carload lots shall be sold for not wmore than $70 per car. baxinun weight
of 22,0008 shall constitute a carload.

C/ feeder cattle consigned for sale din sorted carload lots under special feeder cattle sale con-
signnent contracts will be sold as such: (a) 3994 wnder (35 or over, single lTot) §$1.25 gper
head; (0) 400% to 500# (25 or over, single lot) $1.75 per head; (c) 6004% and over (25 or over,
single lTot) §$2.50 per head.

d/ Disregards maxinun weight.



APPENDIX A (Continued), CHARGE CLASSIFICATION OF CATTLE/

breat
Cattle Fallshz Havre
U)Cows, (ordinary), steers, heifers, others
not specified, all 400% and over § 1.85% § 3.5
(2) Cows, (ordinary), steers, heifers, others
not specified, all 500%8 and over
(3) Calwes, 3904 and under to $30/head 1,85 1.0
(&) calves, 4008-400¢
(5) Calves sold for §$30 and under 1,35 1.5
(6) Bulls, (ordlnary) 5008 and under - - 500
(7) Bulls, (ordinary), 7994 and under 1.85
(8) Bulls, (o |nary) ik
(9) Bulls, (slau hter), 600& and wunder S
(L0) Bwlls, (ordinary), 6004 and over .00
(1) BIIs, (ordinary), 800# and over 3.70 -
(12) Dna ry Cows 510 .50
(L3) Purebred bulls for breeding 1.1 Lo.oor/
(Ld) ebred fenales for breeding 10.110 10.00
(L9) Purebred cow with calf 12.10 10.00
(16) Ordinary cow with calf - R

il See footnote on previous page.

cattle consigned for sale din sorted carload lots under s

ttocontracts will be sold as such: inocarload lots, (a)
0f and over, $2.85 per head.

Feeder cattle consigned for sale in sorted carload lots under

$
signment contracts will be sold as such: (a) 3994 and under, §$1.

over, $2.30 per head.

Lewis-
townl

pecial

390t and

peual

¢/ Purebred bulls for breeding sold at special sale §$L15.00 per head.

per

Ii

les

City

feeder
inder,

feeder
head;

(1)

Iis-
soula Sidney
§ 2.10 § 2.1%
1,70 2.00
1ol .00
3,10 1.95%
4,00 3.7
.50 5.00
11,510 10.00
§.510 10.00
11,50 12.00
cattle sale con-
§1.60 per head?
cattle sale con-
b00¢ and

6I



APPENDIX B.

m
(2)
(3)
(4)
®

Q)
(2)
(3)
(+)
®
()
(1)

Sheep

barket ewes and lanbs
Breeding ewes

Ewes with larbs at
Bucks ordinary
P

trebred, registered,

side
gl types

fogs

types

litter sold as a unit

larket
larket
SO0NS,

1508 or
1504 and
and stags

[ess
over

hogs
hogs
boars

consigned sorted

isinfecting of
tharge of §.20 gper

pens
head

for hogs
shall e

carloads of

including

feeder and

is oreqguired
Tate.

CHARGE CLASSIFICATION OF SHEEP AND HOGS

fat

to

= > = o

Bozenan Butte

e e e = =
= —u o o oom

L. C.k/Bozenank/Buttek/

- § .50
5 65 -
0 Lot -
5 50
0 1.0 -
lanbs §.50 per head
Teet sanitary

regulations, an

Glasgon  Glendive/
§ .50 § 80
Lot 15
1.2 15
1.0 Lot
.51 Lot

Clasgouk/ciendive™/

additional



APPENDIX B (Continued). CHARGE CLASSIFICATION OF SHEEP AND HOGS

Great Lewis- Miles Mis- Vv
Sheep FallsV Havre townV City soula Sidney
(1) Market ewes and lambs $ .50 $ .75 $ 50 $ .50 $ .50 $ .50
(2) Breeding ewes .50 .75 .50 .50 .50 .50
(3) Ewes with lambs at side .60 -90 .60 .60 .60 -60
(4) Bucks ordinary .60 -90 .60 .70 .75 -60
(5) Purebred, registered, all types 1.00 2.50 1.00 1.00 1.00 2.00
Great Lewis- Miles Mis- 37/
Hogs FallsW HavreVv townW CityW soulaW Sidney
(1) Market hogs all types $ —— $ - 3 - $ —— 3 - - 3=
(2) Market hogs -30 .65 -50 -35 -50 -50
(3 Sow and litter sold as a unit .75 1.00 1.00 1.00 1.00 1.00
(4) Pigs under 75# .25 .50 -35 .25 -40 .25
(5) Boars .75 1.00 1.00 1.00 1.00 1.00

(6) Market hogs 250# or less
(7) Market hogs 250# and over including
sows, boars and stags -— — - -
Feeder and fat lambs in carloads $.25 per head.
fe/ Carloads of feeder lambs $.35 per head; carloads of fat lambs $.40 per head.

Less consigned carloads.

d/ If disinfecting of pens for hogs 1is required to meet sanitary regulations, an additional
charge of $.20 per head shall be made.



APPENDIX C. FEED CHARGES PER HEAD PER DAY

- e Bozenan Butte Glasgon  Glendive
Cattle 400% and over R boobs §o10 §oL50 §o5
Cattle 399¢ and wvnder - 50 Y 4 75
Bulls, ordinary 599% and under - Y 10
Bulls, ordinary §00# and over - Y BE -
Bulls, purebred ) 100 BE 1.00 15
Females purebred 85 .y 10 100 13
Dairy couns R 15 10 1% 5
Korses and nules B8 15 R 60 10
Sheey 1 10 15 18 15
hogs L Y 18
Bulls, ordinary, T39% and under - 50
Bulls, ordinary, 800% and over - --- --- 15
Bulls, ordinary 69 - . 15
Cattle, 450% and over R --- - - - - -
Cattle, 440¢ and under 45
Feed charges™/ - - - - - o=
fay per cut. 3000 .50 1.7% .51 2.00
Straw per cut. 1.0 2.00 .00 1.0 1.5

a/ Bay and straw, when ordered by buyers and outside shippers, will be charges these anounts.
AT charge §.25 per bale for spreading din car or pen with the exception of one that charged
§.15 per bale (Butte).



APPENDIX C (Continued).

Cattle
Cattle
Bulls,

400# and
399# and
ordinary
Bulls, ordinary
Bulls, purebred
Females,
Dairy cows

Horses and mules

Sheep

Hogs

Bulls, ordinary,
Bulls, ordinary,
Bulls, ordinary
Cattle, 450# and
Cattle, 449# and

Feed charges™/
Hay per cwt.
Straw per cwt.

s/ kay and stra

(N
§.1%

per bal

¥
charge §.

over
under
599# and under
600# and over

purebred

799# and under
800# and over

over
under

bhen ordered
25 per bale for
e (Butte).

by buyers
spreading

and
i

Great
Falls

$

.60
.35

vutside

car

0r

FEED CHARGES PER HEAD PER DAY

shippers,

ped

Havre

$ .60
.45
.60
.75

1.00
1.00
.75
.60
.15
.15

With

Wil

the

Lewis-
town

$ .50
.35
.50
.60
.60
.60
.50
.50
.10

be
gxception

Miles
City

$

.60
.35

1.00

1.00

charged

o f

.75
.70
.10

0ne

these

Mis-
soula

$ .60
.45
.60
.75

1.00
1.00
.75
.70
.15
.15

that

anounts.

charged



APPENDILE D SPECTAL STOCKYARD SERVICES

B.L.C. Bozenan Butte Glasgon  Glendive

Branding per head

AL supplies and facilities, exceptions,

bp to 20 head, will be supplied by the conpany § .50 § .35 § 0 § - $

fver 20 head 1%

AL supplies and facilities except drons

supplied by conmpany 50 Ry
Chute charge

T head or less

§ head or nore -
Dehorning per head

AL supplies and facilities needed vp to 20

head will be supplied by the conpany at 50 3% 1)

bver 10 head R Ry n

AT supplies and facilities needed will be

supplied by the conmpany at 5

E99% and wunder - - - . Y

5004 and over - - .- - N
laccinations

AL facilbities, only will be supplied by the

conpany @t R ) A .30 e
Testing

B facilities only will be supplied by the

conpany at .38 A A ) 15
Tying of bulls per head - - - 1.5
Partitioning of car - --- - 10,010
Papering one side of car - - 10,00 .



APPENDLE D (Continved). SPECIAL STOCKYARD SERVICES

breat
Falls

Branding per head

AL supplies and facilities, exceptions,

Up to 20 head, will be suvpplied by the company §
tver 20 head - -
AT supplies and facilities except irons
supplied by company

Chute charge B
T head or less 50
§ head or more 3
Dehorning per head

AT supplies and facilities needed wvp to 20

head will be supplied by the conpany at

Gver 20 fhead
AL supplies and facilities needed will be

supplied by the company at 50
E99% and under -
5004 and over
laccinations

AL facilities, only will be supplied by the

conpany at 0
Testing

AL facilities only will be supplied by the

conpany at 15

Tying of bulls per fhead
Partitioning of car -
Papering one side of car -

Iis-

soula

§ .50
0
50
40
R

Sidney



APPENDIX E

Livestock Market Requlationsl/

l'

5.

Each licensed market shall be enclosed by a suitable fence to
securely hold livestock, and shall include a sufficient number

of properly constructed pens with gates and locks sufficient to -
segregate and hold all livestock entered for sale in such manner -
as to preserve the ldentity of the consignment until inspection
has been completed.

All livestock entering such a market enclosure for sale must be
checked into the operator of the market at the time delivered
for sale by the person delivering such livestock. A list of the
livestock offered for sale must be furnished in triplicate show-
ing the number, sex, and holding brand of all livestock offered
for sale. Such a list must be filed by the seller or his agent,
and one copy shall be furnished to the state stock inspector,
one copy placed on the gate of the pen in which such livestock
is placed for inspection, and one copy shall be retained by the
commission company or market agency.

All livestock entered into a licensed market shall be locked in
pens assigned to individual sellers, and shall be kept separate
from all other livestock until inspected by the state stock
inspector and released for sale. Livestock which has not been
inspected cannot be placed in pens containing stock which has
already been inspected without authority from the state stock
inspector.,

When livestock are yarded after sale is shall be the duty
of the market operator to furnish the brand inspector with the
pen number and the purchaser. Release for removal from market
areas shall show the number of head and owner. If owner is
other than original purchaser, transfer shall be shown.

Livestock accepted by a livestock market for feed only and which
is not to be offered for sale, shall not be unloaded or held
within the market area provided for handling of livestock to be
offered for sale,

No cattle or horses delivered to a livestock market for sale
shall be sold until inspected by the stock inspector, and no

l/ Montana Livestock Commission, Helena, Montanha.




10.

11.
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cattle or horses may be removed from premises of livestock market
until clearance has been issued by the stock inspector.

The operator of a licensed market or market agency must furnish

- hecessary help to assist stock inspectors in handling livestock

to be inspected for brands prior to sale or removal from market
area. Keys to all pen locks are the property of the market opera-
tor and as such should be handled only by their employees.

Payment of the proceeds of horses and cattle sold must be made
on the instruction of the stock inspector.

‘Cattle sold for individual owners or for the Livestock Commission

must be weighed according to brands as shown by stock inspector's
tally.

No deductions may be made for pasture or gathering charges on -
estrays or for any other service other than the regular market
charges without the authority of the stock inspector.

Operators of livestock markets must keep a complete record of all
horses and cattle sold, including a description of the animal,
brand or brands carried, name of person selling or offering for
sale, date of sale, and the name of the person to whom sold.

Proceeds from the sale of cattle or horses ordered paid to the
Montana Livestock Commission may be held by the market agency
not longer than 30 days in cases where title to such stock is
not clear at time of sale.

Stock Inspectors in Montana

There are approximately 350 local inspectors in counties throughout

Montana.

Ten of these are district inspectors who cover several counties.

These inspectors are paid on a fee basis as described in the Appendix --

for stock that they inspect. Also there are about 50 salaried inspectors

who are employed by the Montana Livestock Commission. County inspectors

were mainly set up for the control and prevention of transporting diseased

animals from one county to another.




APPENDIX F

Regulation Governing Sanitary Cenditions of Public Saleyards

and the Handling and Sale of Diseases or Condemned
Animals Exposed to Disease Through Public Saleyardsl/

In order to provide an additional safeguard in the prevention‘of the
~spread of livestock diseases, it is ordered that:

Section 1, paragraph 1. All public saleyards_ih the State of Montana
where animals are collected for sale or offered for sale, shall provide a
suitable quarantine pen or pens located in a portion of!the yards approved
by a representative of the Montana Livestock Sanitary Board, in which
diseased animals iniediately shall be placéd.

Paragraph 2. The - tope rail of the géte of each such pen shall be
painfed with a solid yellow colér and have painted upon this top rail
of the gate the words "QUARANTINE PEN" in black letters at least six
inches in height. .

Paragraph 3. Each such quérantine pen shall not be used for any
purpose other tham te hold diseased or suspected diseased animals, and
no animal shall be released froﬁ such quarantine pen unless upon permis-
sion from a representative of the Montana Livestock Sanitary Board.

Section 2, paragraph l. All reactors of the blood test for bovine
brucellosis (Bang's disease) or reactors to the tuberculin test for
tuberculosis or animals found diseased or condemned by the Montana Live-
stock Sanitary Board or the Bureau of Animal Industry, United States

Department of Agriculture, and shipped through a public saleyard, shall

v Montana Livestock Sanitary Board, Helena, Montana, Regulation 36;.
amended as of February 9, 1953.
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be placed in a quarantine pen and shall not be sold through or run through
the sales ring where nondiseased animals are sold until after all such
nﬁndiseased animals, offered for sale each day first have been sold.:

Paragraph 2. Condemned or diseased animals shall not be sold or
offered for sale excepting for immediate slaughter under official super-
vision by a duly appointed’federal, state or municipal meat inspector,
and shall not be removed from the saleyards ﬁnless upon written permit
by an agent of the Montana Livestock Sanitary Board.

Paragraph 3. Condemned or diseased animals for which indemnity is
to be paid shall be handled and sold in such a manner as not to invali-
date the owner's claim for indemnity. (Federal and state laws and
regulations provide that such animals shall be slaughtered within i5
days, unless a written extension of time is granted, of date of condemna-
tion, and shall be slaughtered under official'supervision.)

Paragraph 4. Condemned or diseased animals shali not be diverted
enroute but shall be shipped direct for immediate slaughter to the.cen=
signee désignated on the Livestock Sanitary Béard representative’s
written shipping release.

Paragraph 5. After the completion of each day's sale the sales
ring and entering and exit alleys shall be thoroughly cleaned. If con-
sidered necessary by a representative of the Montana Livestock Sanitary
Board, they also shall be disinfected.

Section 3, paragraph 1. All public saleyards in the State of Montana

shall provide sufficient assistance and adequate chutes in order that a
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thorough inspection may be made of diseased.and exposed animals by a
Montana Livestock Sanitary Board repreéemtative.

Paragraph 2. Adequate sanitary facilities shall be provided for
the inspecting, dipping, or spraying of swine. Such facilities shall
include concrete flooring or other acceptable impervious material,
together with chutes and pens for holding aﬁd segregating swine to be
examined or vaccinated and an acceptable dipping vat or spraying machine.

Paragraph 3. Adequate facilities shall be providéd for the hand-
ling, dipping, or treating of diseased or exposed animals when handling,
dipping or treatment is required by the Montana Livestock Sanitary
Board. Proper chutes and a squeeze gate and sufficient help so that
animals may be properly and thoroughly examined, treated, and segregated,
shall be provided.

Paragraph’4. Office room or adequate facilities for the veterinarian
to make out necessary charts and reports and keep necessary equipment
and materials be provided by each livestock saleyard granted a liceﬁse.

Section 4, paragrdph 1. All the public saleyards shall be. kept
in a clean and sanitary manner so as not to become a public nuisance
and shall be kept in a clean and orderly manner to reasonably prevent
the breeding of flies o; other insects. They shall be adequately drained
and concrete floored or graveled where necessary to prevent mud holes or
unsanitary conditions.

Paragraph 2. Properly constructed lodding and unloading chutes and
holding pens shall be.provided for the humane, sénitary and efficient

handling of livestock.
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Paragraph 3. All alleys and all loading and unloading pens shall be
adequately drained and covered with concrete or other acceptable  impervious
material not later than October 1, 1947.

Paragraph 4. All holding pens shall be adequately drained and‘
covered either with concrete or other acceptable impervious méteriai or
graveled in such a manﬂer as to avoid mud holes. If gravel is inadequate
to prevent mud holes, then the holding pens shall be covered with concrete
or othér acceptable impervious material.

Péragraph 5. Holding pens and any areas of the yard that become
muddy orlthat are considered deleterious to animal health shall be ordered
closed by the veterinary inspector and the livestock saleyard company .
shall not use such pens or areas until the defect has been rémoved and
the pens released dnd approved by the veterinary inspector for holding
livestock.
| Paragraph 6. Saleyard owners or licensees will be required to
concrgte, cause to be concreted, or covered with an acceptable_impefvious
material, at leést one~third of the total area of the yard, not later
than May 1, 1948 and one-half of the reﬁaining area each succeeding year
until the yards are completely concreted or covered with an acceptable
impervious material,

Paragraph 7. Automatic float control or other acceptable control
shall be provided for all water troughs 6r tanks to avoid over-running
of water, creating mud holes and unsanitary conditions. |

Paragraph 8. All public saleyards shall provide adequate facilities

farwashing and disinfecting conveyances used for transporting livestock.
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Paragraph 9. NEW SALEYARDS: All new saleyards constructed after
January 1, 1950, in addition to complying with the provisions of Regula-
tion 36 will be requirea to have the entire area of the yard concreted
or covered with an acceptable impervious material before a license is
granted, with the exceptionlof overflow pens which may be used during
the ééak season and which shall not constitute .in exceés af ten percent
(10%) of the entire area of the yard.

Section 5, paragraph 1. In emergencies, upon application in writing
from a saleyard owner or licensee, the Livestock Sanitary Board may, at
its discretion, grant an extension of time for compliahce°

Section 6, paragraph 1. When a pen, alley or section of a yard
becomes filthy or in an unfenable condition it shall be placarded by
representativesof the Livestock Sanitary Boards; and that the use of such
pens, alléy or section of;yard be discontinued until it has been put in
a satisfactory sanitary and physical condition and the placard removed
by a representative of the Livestock Sanitary Board. The placard shall
read: "CLOSED.' This pen unfit for yarding livestock. By order of the

Mentana Livestock Sanitary Board.®




APPENDIX G

1953 Session Laws

Inspection of Livestock Before Removal From County

1. Except as in this acf otherwise provided, it shall be unlawful
to remove or cause to be removed from any county in this state any cow,
ox; bull, stag, calf, steer, heifef, horse; mule, mare, colf, foal or
filly, by means of any railroad car, motor vehicle, trailer, horse-drawn
vehicle, boat or in any manner whatsoever unless such animal shall hHave
been inspected for brands by a state stock inspector or-deputy state
inspector and certificate of such inspection shall have been inspected
for, the purpose'of such transportation or rgmgval as in this act provided.
Such inspection must be made in daylight.

2. It shall be unlawful to sell or offer for sale at a livestock
market any cow, ox, bull, stag, calf, steer, heifer, herse, mule, mare,
colt, foal or filly originating within any county in the State of Montana
in which a livestock market is maintained; or transported under a market
Fonsignment permit until sﬁch animal hag been inspected for marks and
brands by a state stock inspector, as in thislact provided.

3. It shail be unlawful to remove or cause to be removed any cow,
ox, bull, stag, calf, stéer, heifer, horse, mule, mare, colt, foal or
filly from -the premises of any livestock market in this state unless such
animal shall have been inspected for marks and brands by a state stock

_inspeétor and an inspection certificate for such animal shall have been
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issued in connection with and for the purpose of such removal from the

premises of such livestock market, as in this act provided.

b

\

4{ The person in charge of any such cow, ox, bull, stag, calf,
steer, heifer, mule, mare, colt, foal or filly being removed from any
county in this state, where inspection thereof is required by this act
of when moved under a market consignment permit shall have in his posses-
sion the certificate of inspection or market consignment permit issued
in connectioh therewithy; and shall exhibit the same to any sheriff, deputy
sheriff, constable, highway patrolman, state stock inspector or deputy
state stock inspector at the request of either of them and the provisions
of 46-803 of the Revised Codes of Montana, 1947, shall be extended to
livestock transported under the above mentioned permits.

5. In case of saddle, work or show horse or horses being transported
from county to county within the state by the owner thereof for his per-
sonal use or business anq where there is no change of ownership, the
inspection certificate as required by this act, may be endorsed as to
purpose and extent of transportation by the iqspector issuihg same in
order to seive as a travel permit within the state for a period not to
exceed one year for the horse or horses described thereon. Such permit
becomes void upon any transfer of ownership or if such horse or horses
are to be removed from the state. In such instances an inspection must
be secured for removal and the endorsed certificate surrendered.

6. The provisions of section 1 of this act (this section) shall not

!

apply,
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to any cow, bull, calf, steer, heifer, horse, mule, mare,
colt, foal or filly being transported through the state
in interstate commerce without leaving the custody of the
carrier;

to any cow, bull, ox, stag, calf, steer, heifer, horse,
mule, mare, colt, foal or fillytransported by railroad
consigned to and which, without leaving the custody of the
carrier, does reach a market at which the livestock commis-
sion of the State of Montana regularly maintains a stock
inspector, and for which animal a loading tally has been
filed by the shipper with the carrier as provided in Section
3341 (46-1008) of the Revised Codes of Montana of 1935;

to any cow, ox, bull, stag, calf, steer, heifer, horse, mule,
mare, colt, foal or filly when driven on the hoof and not
moved by means of any motor vehicle, trailer, horse~drawn
vehicle, railroad car or beat, by the owner from one county
to the next adjoining county within the State of Montana on
to land owned or controlled by the owner of livestock so
moved for the purpose of pasturing, feeding or changing

the range fhereof; '

to any cow, ox, bull, stag, calf, steer, heifer, horse,
mule, mare, colt, foal or filly when driven on the hoof
or moved by means of any motor vehicle, trdiler, horse-
drawn vehicle, railroad car or boat, by the owner from

one county to the next adjoifing county within the State
of Mentana on to land owned or controlled by the owner of
livestock without leaving land owned or controlled by such

owner when moved for the purpose of pasturing, feeding,

or changing the range thereofy

to any such animal or animals when driven on the hoof from
one county to an adjoining county within the state for the
purpose of shipmefit by railroad or delivery to a licensed
public market by any person who has been the owner of said
animal or animals for a period of at least three monthsj’

to any such animal or animals from onhe county to be consigned
to, and which actually reach by means other than railroad

a licensed livestock market located in another county of

the state at which the livestock commission of the State

of Montana regularly maintains a stock inspector, and for
which a market consignment permit has been obtained.in the
manner provided by law.
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Section 2. That Section 46-802 of the Revised Codes of Montana, 1947,

be, and the same is hereby amended to read as follows:

Dutles of State Stock Inspector and Deputy State Stock Inspectors

It shall be the duty of state stock 1nspectors and deputy state
stock inspectors, upon the application of the owner of any such animal
referred to in section 46-801, or the duly authorized agent of such
owner, to inspect all such animals intended for removal or shipment as
in this act provided, and to issue his certificates of inspection there-
fore, if it shall appear with reasonable certainty that the applicant is
the owner of such animal or has the lawful right to the possession there-
of. )

“The inspection herein provided for shall include such examination

of the animal and all marks and brands thereon as to identify the same.

The certificate of inspection shall be made in triplicate and shall

specify the date of inspection, the place of origin and place of destina-
tion of the shipment, the name and address of the owner of the animal

or of the applicant for inspection, the class of the animal as specified
in section 46-801, the marks and brands, if any, upon the animal, and
such other information and upon such forms of certificate as the live-
stock commission may from time to time require. One copy of the certifi-
cate shall be retained by the inspector, one copy thereof shall be
furnished by the inspector to the owner or shipper of the animal, and

one shall be filed by the inspector whbth'the secretary of the "livestock

commission at Heléna, Montana, within five days...
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MIf it shall appear with reasonable certainty that the applicant
is the owner of such animals or has the lawful right to the possession
thereof, the state stock inspectors or deputy state stock inspectors,
upon applica%ion of an owne¥ or his agent of any such animal.or animals
to be consigned and delivered directly to a licensed livestock market
located in another county of the state, shall issue to such person a
separate market consignment permit for each owner when the owner, or
owners, or their duly authorized agents sign such permit certifying the
brands, description and destination of such animals. The ﬁarket con-
signment permits shall be made in triplicate, ;hall specify the date
and time issued, the place of origin and place of destination of the
shipment, the name and address of the awner of the animal or animals
and the name and address of the person actually transporting the animal
or animals if different than the owner, the kind of animal or animals,
the marks and brands, if any, upon the animal or animals, a description
of the vehicle or'vehicles to bg used to transport such animal or
animals to include the licemsé number of such vehicle or vehicles and
such other'information.énd upon such form of permit as the livestock
commission may from time to time require. Any such permit so issued
shall be good for shipment within 36 hours from date and time of issue;
provided, however, that permits not used within this time limitation
must be returned to the issuing officer to be canceled aﬁd to release
permittee from performance. One copy of such permit shall be retained

by the inspector, one copy shall be filed by the imspector with the
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secretary of the livestock commission at Helena, Montana within five days
of the date of issue, and one copy shall be furnished by the inspector
to the ownér or shipper of the animal or animals which such copy of the
permit shall accompany the shipment and be deiivered to the state stock
'inspector at the live&tock market where the animal or animals are de-
© livered.®

Section 3. That Section 46-804 of the Revised Code§ at Montana,
1947, as amended by Section 1, Chapter 106 of the Sessiop Laws of the
30tﬁ Legislative Assembly, be, and the same is, hereby amended to read
as follows: |

Fees for Inspection and Livestock Transportation Permit

a. For the service of inspection or for the issuance of market
consignment permit herein provided for before removal from
county, the inspector making such inspections or issuing of
such permit shall receive 25 cents per head for 12 head or .
less, or $3.00 for from 12 head to 30 head and shall receive
10 cents per head for each animal over 30 head and shall
receive in addition thereto his necessary actual expenses,
to be paid by the owner thereof or the person for whom the
inspection is made or permit issued; provided, however,
that for each market consignment permit issued a mirimum
fee shall be $1.00 and a maximum fee shall be $5.00. All
such inspection and permit fees and expenses shall be col-
lected by the inspector making the same at the time of
inspection or issuance of permit and all such fees and
expenses collected by a deputy state stock inspector shall
be retained by him and all such fees and expenses collected
by a state stock inspector shall be sent by him to the live-~
stock commission for deposit in the state treasury to. the
credit of the livestock commission fund.

b. For the service of inspection herein provided for before
any such animal is sold or offered for sale at any licensed
public market, the state stock inspector making such inspec-
tion shall receive (1) 20 cents per head for any such animal
originating within the county in the state in which such

128930
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market is maintained, or transported under a market
consignment permit, and (2) 10 cents per head for any ‘such
animal previously inspected before removal from county

as herein provided. All such fees to be paid by the owner
thereof or by the person for whom the inspection is made.
For inspecting any such animal before same is removed from
the premises of such licensed public market the state stock
inspector making such inspection shall receive 10 cents per
head from the owner thereof or the person for whom the
inspection is made. All such fees for inspection at such
market shall be collected by the state stock inspector
making the inspection at the time such inspection is made
and shall be sent by him te the livestock commission for
deposit in the state treasury to the credit of the livestock
commission fund.

A question or doubt having arisen as to the intention of
the leglslature and policy of the state concerning the dis-
position of inspection fees and expenses collected by the
state stock inspectors of the State of Montana for the

. inspection of livestock, it is hereby declared to be the

policy of this state and the intent of the said 28th
legislative assembly of the State of Montana that all such
inspection fees and expenses be paid to the livestock
commission for deposit in the state treasury to the credit
of the livestock commission fund, and that said state stock
inspectors shall be paid for their services and receive

for their expenses only such sums as shall be agreed upon
by the livestock commission of the State of Montana and
fixed and determined by the state board of examiners.

Section 4. That Section 46-806 of the Revised Codes of Montana, 1947,

be, and the same is, hereby, amended to read as follows:

Penalties for Violatiens of the Act

doe

Any person who removes or causes to be removed from any
county in the state any animal er animals of the class
referred to in Section 46-801; (1) without having the same
inspected prior to removal where such inspection is required
by law; (2) without having obtained a market consignment
permit for such animal or animals, where such market consign-
ment permit is obtainable by law; (3) and does obtain a
market consignment permit for such animal or animals but

does not deliver such animal or animals transported there-
under to the livestock market designated in the market
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consignment permits shall be guilty of a misdemeanor and
shall be punishable as hereinafter provided.

Any person who sells or offers for sale at a livestock
market, or removes or causes to be rémoved from a live-
stock market, any animal or animals of the class referred
to in Section 46-801 without having the same inspected in
the manner provided shall be guilty of a misdemeanor and
shall be punishable as hereinafter provided.

Any person.who shall ship by railroad carrier, and the rail-
road carrier transporting, any animal or animals of the
class referred to in Section 46-801 for which a loading
tally has been filed as provided by Section 46-1008 and

for which shipment of animals an inspection has not been
made, and after shipment, causes or permits such animal

or animals to leave the custody of thé railroad carrier

at a place other than where the State of Montana regularly
maintains a stock inspector, shall be guilty of a mis-
demeanor and shall be punishable as hereinafter provided.

Any person who has in his charge any animal or animals of
the class referred to in Section 46-801 being removed from
any county in the state, and for which an inspection certi-
ficate or a market consignment permit has been issued, and
fails to have in his possession accompanying such animal

or animals the inspection certificate or market consigniment
permit-as issued for such animal or animals; or who, having
such certificate of inspection or market consignment per-
mit, fails to exhibit the same to any sheriff, deputy sheriff,
constable, highway patrolman, state stock inspector or ‘
deputy state stock inspector at the request of any such
person; shall be guilty of a misdemeanor and shall be
punishable as hereinafter provided.

Any person violating any of the provisions of this act in
respect to moving, removing or transporting any animal or
animals of the class referred to im Section 46-~801, or in
any other particular, shall be guilty of a misdemeanor and
shall be punishable as hereinafter provided.

Upon conviction of any person, firm, association, or corpora-
tion under this act, they shall be fined in a sum of not

less than $50.00 nor more than $500.00 or imprisoned in

the county jail for a period of not more than six months,

or shall be punished by both such fine and imprisonment.




- 72 -

Of all fines assessed and collected under the.provisions
of this act, 50 percent thereof shall be paid into the’
state treasury and credited to the livestock commission
fund, and 50 percent thereof shall be paid into the general
fund of the county in which the conviction occurred.”

Section 5, This act shall be in full force and effect.on and

after July 1, 1953,




APPENDIX H

WEEKLY CATTLE MARKET SUMMARY. WEEK ENDING MARCH 17. TOTAL RECEIPTS FOR
WEEK -- 8,035.

Billings Market Butte Market
Date of Sales March 13 March 12
Receipts per Market 2,108 667
CATTLE
Good to choice fed steers 16.00 to 18.55
Medium to good fed steers 14.50 to 16.00
Good to choice fed heifers 14.50 to 16.00
Medium to good fed heifers 13.00 to 14.50
Common to medium fed steers and heifers 12.00 to 13.00 13.50 to 15.00
Young heifer type cows 12.50 to 14.00 12.50 to 13.25
utility and commericial cows 10.50 to 12.50 10.00 to 11.25
Canner and cutter cows 8.50 to 10.50 7.00 to 9.00
Bulls 12.50 to 15.00 11.50 to 14.25
Veal calves 15.00 to 18.00 17.00 to 21.00
STOCKERS AND FEEDERS
Good to choice steers 16.00 to 17.25 15.00 to 16.50
Medium to good steers 14.50 to 16.00 14.00 to 15.00
Common to medium steers 12.00 to 14.50 11.00 to 12.50
Good to choice heifers 13.00 to 14.50 12.00 to 13.25
Medium to good heifers 11.50 to 13.00 11.50 to 12.50
Common to medium heifers 10.00 to 11.50 8.00 to 10.00
Good to choice steer calves 19.00 to 22.10 18.50 to 19.00
Common and medium steer calves 15.00 to 19.00 16.00 to 17.50
Good to choice heifer calves 16.00 to 17.00 14.50 to 16.00
Common and medium heifer calves 14.00 to 16.00 12.00 to 13.50
Stock cows 10.00 to 13.00 9.00 to 11.00
Fleshy feeder steers (2-way) 14.50 to 16.50 14.50 to 15.75
Dairy type calves 9.00 to 12.50 8.00 to 10.00
SHEEP 144 None
Medium good and choice spring slaughter
lambs 15.00 to 15.75
Medium good and choice feeder lambs 14.00 to 15.00
Killer ewes
Breeding ewes
HOGS >51 None
Top on butchers to 14.20
Bulk butchers 13.50 to 14.00
Sows, 300-500 Ibs. 7.50 to 9.75
Remarkss Cattle stdy. with last All classes
week. Stockers & fdrs. stdy. to
run-good demand. strong
Announcements: Special fat & fdr,,

sale, April 6, 1956.



APPENDIX 1

MARKET TALLY FORM

MARKET DATE

No. Initial Final No. No. of Type of
Time Class of Head Bid Bid of Bids Bidders Buver
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II.

APPENDIX J
QUESTIONNAIRE TO AUCTION OPERATORS

Market news information now used
1. Newspaper

a. Frequency (daily, weekly, etc.)

b. Approximate circulation of newspaper ]

c. Type of information supplied (Enclose a clipping
if you have one).

2. Radio

a. Frequency (daily, weekly, etc.) Amount of time

b. Estimated audience and/or radio network covers .
c. Type of information announced (numbers, prices, quality, etc.)
d. Do you sponsor programs?

3. Television

a. Frequency (daily, weekly, etc.) Amount of time o
b. Estimated audience and/or radius of coverage .

c. Type of information presented .
d. Do you sponsor programs?

4, Other new information that you supply to consignor and buyers:
Attendance at auction sale (Approximate average number at each sale).

Fall Rest of Year

1. Buyers

a. Local farmers and ranchers
b. Order buyers

c. Packers

d. Dealers

2. Consignors

a. ,Local farmers and ranchers
b. Feeders
¢c. Dealers

3. Average attendance of each sale (Include spectators)
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IV,

lO
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Who does the "bidding in" at _sale?

Is one bid considered a_ sale?

Do you buy at timesin order to keep prices in line?

Do you have to buy in the country to keep the volume up and

the buyers satisfied?

Do you have to guarantee some of your buyers a certain number

of animals before they will come to the sale?

Do you sometimes get stuck with an opening bid?

If you'can't get bidding do you sometimesback the initial bid

down to get the buyers bidding?_
Do you think the market information is adequate for:

a. Consignors and producers
b. Buyers

Could more effective information be supplied to your patrons?_____

a. If so, what would you suggest doing?
b. Who would do it and how would it be financed?

(auction markets, stockmen, USDA)
c. How could this information be ‘distributed?

d. What would be some of the difficulties involved?

e. Could this information be more current?
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