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"We shape our buildings 
and they shape us." 

Sir Winston Churchil 
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PERSONAL GOALS 

T h e  i n t e n t  o f  t h i s  p r o j e c t  i s  t o  

p r e s e n t  t h e  i m p o r t a n c e  o f  I n t e r i o r  D e s i g n  

f o r  h u m a n  c o m f o r t ,  v i s u a l  c o n t i n u i t y  

( t h r o u g h  i n t e r i o r  a r c h i t e c t u r e  a n d  

m a t e r i a l s ) ,  a n d  f o r  t h e  s i g n i f i c a n c e  o f  

" p l a c e "  g i v e n  t o  a  s p a c e .  

T h e  m o s t  b e n e f i c i a l  y e a r s  o f  

s c h o o l i n g  w i l l  b e  i n c o r p o r a t e d  i n t o  t h i s  

p r o j e c t .  B e s i d e s  I n t e r i o r  D e s i g n ,  t h e  

a u t h o r  p l a n s  t o  f o c u s  i n  o n  t h e  b u s i n e s s  

a s p e c t  o f  t h e  p r o j e c t .  
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PROBLEM 

The purpose of this project is to 

design a corporate headquarters and 

showroom for J. Crew Corporation. J. 

C r e w  i s  a  n e w l y  f o r m e d  p r i v a t e  

corporation which designs, manufactures, 

markets and sells clothing for active, 

sports-minded men and women. 

J. Crew has purchased the Hennessy's 

Building in uptown Butte, Montana. This 

building has been on the historical 

register since 1962. Of this existing 

six story building (102,630 sq. ft.) 

approximately 26,209 sq. ft. will be 

utilized by J. Crew's operation. 

T h e  i n t e r i o r s  o f  J .  C r e w  m u s t  

establish a quality image as reflected in 

its products, creating a highly positive 

corporate identity. 

The design must also conform to J. 

Crew's managerial structure reinforcing 

the corporation's strategic plan for 

success. 

—i 

STATEMENT 

It is necessary to open up the 

interior spaces bringing in natural 

light where possible. 

The emphasis of design will be 

placed on the Corporation as a "whole" 

and the utilization of the showroom. 
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INTRODUCTION 

J. Crew Corporation is a young 

energetic organization anxious to grow 

and become widely recognized throughout 

the Western United States and Canada. 

Research proved Butte to be an excellent 

location to establish J. Crew's roots. 

The city and its surroundings are well 

suited to J. Crew's natural style. 

J. Crew will employ 100 people in 

its corporate headquarters and showroom. 

Of total square footage, one sixth of its 

area will be allocated to employee rest 

and recreation as defined by management. 

Only limited designs (clothing) will 

b e  m a n u f a c t u r e d  a t  t h e  c o r p o r a t e  

headquarters. These designs will be used 

for display in the showroom and for other 

marketing activities. Mass production, 

as well as warehousing, will be located 

elsewhere. 

Butte, Montana is a city bursting 

with history. The atmosphere created 

f r o m  t h e  s u r r o u n d i n g s  i s  v e r y  

distinctive from other Montana cities. 

Most of the buildings in uptown Butte 

were built in the late 1800's, a time 

when the city itself was a thriving 

mining camp. 

Butte has since transformed into 

what can be considered a metropolitan 

city. 

Today, with a population of 38,000 

people, Butte has one of the fastest 

growing economies in Montana.^ 

The Hennessy's Building, which will 

be used for this project, located on the 

southeast corner of Main and Granite 

Streets, is one of the most impressive 

buildings in the area. This six story 

masonry and steel constructed building 

was built in 1889. It is significant 

f o r  i t s  e l a b o r a t e  a r c h i t e c t u r a l  

detailing, such as a wrought iron 

f acade. 



INTRODUCTION CONTINUED 

This building is a primary element 

of the central business and landmark 

district.2 

Located on the south side of the 

building is a two story parking garage 

providing convenient access to the first 

floor. 

There are many advantages to the 

renovation of ex isting buildings. One 

advantage is the retention of funds set 

a s i d e  b y  c i t y  g o v e r n m e n t s  t o  b e  

contributed directly to the renovation of 

historical buildings.^ Lack of time and 

money is poor justification to leave a 

building to lie idle. 
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CLIENT PROFILE 

CORPORATE IDENTITY 

Corporate Identity symbolically 

represents the image of a business. The 

public's opinion of a business and its 

products is perceived through a strong 

visual image associated with its building 

and interior spaces. Good or bad, this 

has a strong effect on the success of a 

business. 

J. Crew has established a positive 

i m a g e  t h r o u g h  t h e i r  p a s t  c l o t h i n g  

designs. Their style conveys a fresh and 

n a t u r a l  q u a l i t y  f o u n d  i n  t h e  g r e a t  

outdoors. This strong emotion is the 

v e r y  b a s i s  f o r  J .  C r e w ' s  c o r p o r a t e  

identity that will be developed further 

i n  t h e  i n t e r i o r  d e s i g n  o f  t h e i r  

headquarters and showroom. 

Quality and excellence will reflect 

upon J. Crew making it distinguishable 

from other clothing manufacturers. 



CLIENT PROFILE 

STRUCTURE OF MANAGEMENT 

Management is the process of 
achieving desired results through 
the efficient utilization of human 
and material resources.** 

In order for an employee to perform 

well at his or her job it is essential 

for their role in the corporation to be 

well defined and further reinforced by 

t h e  p h y s i c a l  s u r r o u n d i n g s  and  t h e  

positive attitudes of coworkers. This 

should enable an employee to know exactly 

what is expected from him or her and how 

to accomplish it. 

An organized managerial structure 

w i l l  p r o v i d e  t h e  b a s i s  fo r  s h a r e d  

interpretations of experiences. 

I t  is  i m p o s s i b l e  f o r  c o r p o r a t e  

managers to control events; instead it 

is more beneficial to simply influence 

the context against which events take on 

meaning, allowing coordinated action to 

occur. 



CLIENT PROFILE 

STRUCTURE OF MANAGEMENT CONTINUED 

EXECUTIVE 

MARKETING FINANCE & 
ACCOUNTING 

SHIPPING & 
RECEIVING 

DESIGN & 
PRODUCTION 

HUMAN RESOURCE 
MANAGEMENT 

FUNCTIONAL DEPARTMENTALIZATION 

Advantages to this system include: 

- Provides a simple communica­
tion and decision network. 

- Gives status to major functional 
units. 

- Facilitates measurement of 
function output and results. 

- Simplifies training. 

- Gives top management an overview 
to corporate activities. 



CLIENT PROFILE 

TARGET MARKET 

J. Crew designs clothing oriented 

toward active men and women who enjoy 

spending time in nature; hiking, camping, 

skiing..., and for those who are sports-

minded; performing or just watching. 

Their designs flaunt a certain natural 

style. 

J. Crew adds a touch of elegance to 

the great outdoors. Their clothing can 

be described as being rugged, durable, 

warm, soft and especially comfortable. 

Unique seasonal designs are created to 

add variety and keep men and women 

comfortable in all types of weather. 

All natural fibers make up J. Crews 

designs: Cotton, Shetland wool, lambs 

wool, goose down, alpaca lama...Great 

pride is taken with the design and 

production of each garment. 



CLIENT PROFILE 

CORPORATE GOALS 

Employees are a valuable part of the 

J .  C r e w  C o r p o r a t i o n .  L i n e s  o f  

communication must be kept open at all 

levels of management welcoming employee 

input. 

J .  C r e w  i s  c o n c e r n e d  f o r  e a c h  

employee's "will to achieve" and their 

advancement through the corporation. 

Each employee is given a certain 

amount of responsibility which they have 

authority over but at the same time, are 

accountable for. 

RESPONSIBILITY <• 

A l l  t h r e e  e l e m e n t s  ( a u t h o r i t y ,  

responsibility and accountability) must 

be of equal proportion. No one element 

can exist without the other two. 

T h i s  s i m p l e  c o o r d i n a t i o n  a l l o w s  

employees freedom to make decisions and 

enforce them while having a rational 

basis for their existence. 

Each employee has the same amount of 

authority within his or her level of the 

corporation, stimulating employee moral. 

TY 

•> ACCOUNTABILITY 
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BUILDING AMD SITE 

DESCRIPTION AND ATMOSPHERE OF BUTTE 

Butte is a strong enduring city; it 

has survived for many years. The city is 

divided into two primary commercial 

areas: The uptown district and the 

flats. The "flats" is the newer area 

containing more recent developments which 

are those typical commercial buildings 

found in every city. 

"Uptown" Butte, on the other hand, 

has a distinct and unique character all 

its own. It is located along the upward 

slope of a hill (transforming out of the 

flats). This is where some of the most 

significant architecturally important 

buildings in Montana can be found. It is 

quite invigorating to wander the streets 

of the uptown area. At one time, bums 

and hobo's used to occupy the sidewalks, 

a d d i n g  t o  t h e  r o b u s t  a n d  c o l o r f u l  

scenario. Today, professionals dressed 

in business suits hustle their way about 

town. Shoppers can be seen glazing into 

ANALYSIS 

windows along Park and Main Streets. 

Bus stop benches are usually always 

occupied with people commuting either to 

the "flats" or other parts of Butte. 

Further up the hill from the uptown 

area are vacated mines usually marked by 

tall steel galas frames. These mines 

were once employed by the Anaconda 

company. 

M o u n t a i n s  s u r r o u n d  t h e  c i t y ,  

wrapping around it to create a sense of 

place. 

M a j o r  i n t e r s t a t e s  a r e  e a s i l y  

accessible to and from Butte as well as 

air and train transportation. 

Natural recreation such as fishing, 

camping, hiking, hunting and skiing are 

only minutes away from the city. 

The surrounding natural resources 

a r e  p l e n t i f u l  a s s u r i n g  a  r e l a x e d  

atmosphere from the city life. 



BUILDING AMD SITE ANALYSIS CONTINUED 

DESCRIPTION & ATMOSPHERE CONTINUED 

Butte, Montana has considerably less 

violence in Butte compared to major 

ci ties. 

People can trust their neighbors, 

creating a down to earth atmosphere. It 

is a good place to raise children. The 

city supports many kinds of sports for 

people of all ages. Butte is nick named 

the "city of champions." 

Butte Silver Bow Government strongly 

encourages economic development. It has 

one of the fastest growing economies in 

Montana.^ 

Total population consists of 38,000 

people and is predicted to drop before 

reaching its maximum figures in the year 

2 0 1 0 .  
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BUILDING AND SITE ANALYSIS CONTINUED 

BRIEF HISTORY 

HENNESSY BLOCK. 

T h e  H e n n e s s y ' s  B u i l d i n g  wa s  

constructed in 1890 by architect Fred 

Kees of Minneapolis, Minnesota.6 it is 

located at 16 East Granite in Butte. It 

is a "primary" element of the central 

business district. It is one of the 

finer buildings of the 1890's remaining 

in Butte. The significance of this 

building stretches from the turn of the 

c e n t u r y  t o  t h e  p r e s e n t :  f i r s t  a s  

Montanafs premiere department store (up 

until 1970) and then as the headquarters 

of the Anaconda Copper Mining Company. 

At present a division of Montana Power, 

Western Energy occupies most of this 

building. 

" P r i m a r y "  i s  t h e  hi g h e s t  ra t i n g  

given to a building on the Historical 

Registry.? The Hennessy's Building was 

nominated for the registry in 1962 as 

was the entire uptown district. 



BUILDING AND SITE ANALYSIS CONTINUED 

BRIEF HISTORY CONTINUED 

The following map of Historic Uptown 

Butte (page 20) shows the buildings 

surrounding the Hennessy's Building. 

Each building is listed according to 

its architectural significance. "Primary" 

buildings have distinct architectural 

character and may also be associated with 

notable people or events . "Secondary" 

buildings are of slightly less historical 

and/or architectural value. "Compatible" 

buildings lack impressive and historical 

significance but serve as "background" or 

c o m p a n i o n  b u i l d i n g s  t o  p r i m a r y  a n d  

s e c o n d a r y  o n e s .  " N o n - c o m p a t i b l e "  

buildings are those structures whose 

primary character has been destroyed or 

altered. Finally, supportive buildings 

contribute only to the economy of the 

central business district.® 

T h e  H e n n e s s y ' s  B u i l d i n g  i s  

s i g n i f i c a n t  f o r  i t s  o u t s t a n d i n g  

architectural style and sophistication 

of features, such as the inclusion of an 

elevator that had been invented only 10 

years prior to the construction of the 

building.9 The visual effect of the 

exterior facade contributed to the 

street scene in a flourishing Butte, 

Montana. 
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HISTORIC BUILDING 
PRIMARY SIGNIFICANCE 
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COMPATIBLE BUILDING 
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JOHN N OEHAAS, JR. ARCHITECT A.I.A. 
PRESERVATION I  RESTORATION CONSULTANT 
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BUILDING AND SITE ANALYSIS 

BRIEF HISTORY CONTINUED 

Daniel J. Hennessy, owner and 

prominent businessman of his time, had 

full intention of erecting his building 

to house retail, utilizing the excess for 

office space. 

Retail took up over half of this six 

story building making it one of the 

l argest department stores west of 

Chicago. It is recognized as the most 

important mercantile event in the history 

of the state, helping Butte to make the 

transformation from a so-called mining 
1 0 

camp to a metropolitan city in 1898. 

HENNESSY'S 
HOMTIMl 4BI*TflT STOAf . . . RNOM M4I 

Girls' New 

Printed Silk 

Dresses 
$198 

Here ts a group of new spring prints. The 
choicest frocks you could hope to find. They're 
the last word In fashion. Made of very fine 
crepe silks, garden flower prints, bold plaids, 
small monotone designs. All In bright spring­
like colors that are a delight to the eye. Smart 
trimming effects. White collars and cuffs, belts, 
etc. Sizes 7 to 14 years. 

Bargain Basement 

m 



BUILDING AMD 

PHYSICAL DESCRIPTION 

The Hennessy's Building is a six 

story rectangular shaped structure, has 

no visible foundation, and is constructed 

of steel frame and masonry walls with 

brick veneer. 

This elegant renaissance revival 

fire proof commercial structure has two 

decorative entries. 

The north entry facing East Granite 

has decorative terra cotta pilasters 

framing the two metal doors with a fan 

shape, beveled glass transom above plus a 

decorative cornice atop the pilasters. 

(See appendices print //9) This entry 

leads to a small lobby surfaced with 

inlaid marble tile. (Print #10) 

The west entry facing North Main is 

recessed characterized by a two story 

elliptic arch enhanced by wrought iron 

grill work. (Print #7) 

ANALYSIS CONTINUED 

The first two floors are highlighted 

by large fixed plate glass display 

windows. The display windows on the 

second floor are topped by diamond 

shaped, beveled glass and a pressed 

metal cornice all contained in a curtain 

w a l l  w r a p p i n g  a r o u n d  m o s t  o f  t h e  

building. (Print #5) 

The double hung windows on the 

second floor are separated by floral 

design terra cotta frieze work. The 

w i n d o w s  o n  t h e  u p p e r  f l o o r s  a r e  

highlighted by decorative terra cotta 

s t r i n g  c o u r s e s ,  p i l a s t e r s ,  a n d  

architraves. 

The arched windows on the sixth 

floor have terra cotta keystones and 
11 voussoirs . 1 1 

The top meta1-bracketed cornice is 

accented by a dentil frieze below and 

the top two floors are separated by a 



BUILDING AND SITE ANALYSIS CONTINUED 

P H Y S I C A L  D E S C R I P T I O N  C O N T I N U E D  

t e r r a  c o t t a  e g g  a n d  d a r t  d e c o r a t e d  

c o r n i c e .  ( P r i n t  # 4 )  
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BUILDING AND SITE ANALYSIS CONTINUED 

S u n  A n g l e  
A p r i l  2 1  a t  1 2 : 0 0  p . m .  

B u t t e ,  M o n t a n a  
4 6 . 0 0  N .  L a t i t u d e  

1 1 2 . 3 1  W .  L o n g i t u d i n a l  

S u n  A n g l e s  o n  s o u t h  s i d e  o f  
H e n n e s s y ' s  B u i l d i n g  f o r  A p r i l  2 1  a t  1 2  
n o o n .  P r o f i l e  a n g l e  i s  5 5  d e g r e e s .  

N o r t h  s i d e  o f  b u i l d i n g  i s  i n  
c o n t i n u a l  s h a d e  t h r o u g h o u t  t h e  d a y  

a n d  n i g h t .  B u f f e r  s p a c e s ,  s u c h  a s  
s t o r a g e  r o o m s  a n d  h a l l w a y s ,  s h o u l d  b e  
d e s i g n e d  o n  t h i s  s i d e  o f  t h e  b u i l d i n g  i n  
o r d e r  t o  b e t t e r  i n s u l a t e  c o r e  s p a c e s .  



BUILDING AMD SITE ANALYSIS CONTINUED 

INTERIOR DIMENSIONS AND CHARACTERISTICS 

The Hennessy's Building is a 

r e c t a n g u l a r  s h a p e d  b u i l d  w i t h  

approximately 102,000 square footage 

t ot a 1. 

All floors are supported by cast 

iron columns faced with plaster, placed 

20'-0" on center. The columns on the 

first floor are ionic order with a 

straight base, and boric order columns 

can be found in the basement. The rest 

of the floors have undecorated columns. 

Ceiling height for the first floor 

is 20 ' -0" ; columns are flush with the 

plaster ceiling. Mechanical systems are 

exposed. There is a total of 14,852 

square feet on this floor. 

Fourth and fifth floor ceiling 

heights are 12'-0n above finished floor. 

Square footage for each of these floors 

is 12,695 square feet. 

The mechanical room is located in a 

mezzanine above the west end of first 

floor. Steam heat is used throughout 

the building. Hot water converter, pump 

and exhaust fan are located in the 

basement. 
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BUILDING AND SITE ANALYSIS CONTINUED 

ADVANTAGES TO RENOVATION 

Research has been done proving the 

advantages to the renovation of existing 

buildings, in an effort to save buildings 

from needless wreckage, whether by man or 

natural causes. Major considerations as 

pointed out by John N. DeHass in his book 

Historic Uptown Butte^ include: 

* It takes 23% less energy to 

rehabilitate existing buildings than 

to construct new one. 

* Existing buildings will consume less 

energy for heating and cooling, due 

primarily to smaller windows and 

less glass area and to thicker wall 

construct ion. 

* Tax reform act provides money 

incentives for rehabilitation or 

restoration of income-producing 

properties located in a recognized 

historical district. 

The pride and spirit of Butte is 

reflected in its historical buildings. 

Some buildings have been neglected and 

allowed to disintigrate, or have been 

completely lost due to fire. 

The buildings remaining in the 

uptown area should be preserved and 

restored. Any restoration work must 

conform to the building's individual 

character and surroundings. 
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GOALS 

CONCEPTS 

To create the distinct architectural character, found on the 

exterior, onto the interiors. 

By the use of wrought iron grill work, beveled glass and 

terra cotta tile on interior elements. 

To create an open and airy environment 

By using partition walls only where necessary 
*— 

To create a bright and healthy environment 

By use of glazing on the south side upper 

floors; by developing an atrium. 

1 ' t 
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To create a positive corporate identity for J. Crew 

By expressing a natural feeling into the interiors and by 

using quality materials to their potential 

To create a positive corporate identity for J. Crew 

By expressing a natural feeling into the interiors and by 

using quality materials to their potential 

To create a positive corporate identity for J. Crew 

By expressing a natural feeling into the interiors and by 

using quality materials to their potential 

To create a positive corporate identity for J. Crew 

By expressing a natural feeling into the interiors and by 

using quality materials to their potential 
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To create an inviting atmosphere from the street 

By hinting to the exterior of all excitement generated 

from J. Crew clothing 

To create a sense of place in the showroom 

By use of high ceilings, unity of surroundings and 

major attraction to one central element 

To maintain the integrity of "Historical Building" 

By adapting interior design to existing 

historical elements remaining on interiors and 

exterior 



To create a relaxed work environment 

By using subtle materials and colors 

s • —-— —— ' 
To create a barrier free environment for the handicapped 

By prioritizing allotment of space to meet handicapped 

requ irements 
t 1 __— 

To create an acoustically sound separation between 

activity spaces 

By using acoustical buffer materials to insulate 

sound from production and computer printing 

areas, and the fitness center 

1 i 

To create flowing circulation between departments 

By using spacious hallways for horizontal 

circulation and adding another elevator to 

accommodate employees needs for verticle 

circulation between 1,4,5 floors 





INTERIOR SPACE ANALYSIS 

EXECUTIVE SUITE 

Corporate President 
Activities: Overview of corpora­

tion . 
F i n a l  s a y  i n  a l l  
corporate decisions. 
Must "OK" all designs 
for market. 

Needs Executive desk/chair 
Credenza 
Computer 
Task lighting 
2 visitor chairs 

Wants 

Space 
Description: 

Number of 
Occupants: 

Approximate 
Area: 

Natural light 
Good view 
Plants 
Sof a 
Coffee table 
Bar 
Art work 

Formal 
Private 
Hierarchy 
Comfortable 

1-3 

1,024 sq. ft. 

Vice President 
Activities: Authority of President 

w h e n  P r e s i d e n t  i s  
unavailable. 
A s s i s t  P r e s i d e n t  i n  
workload. 

Needs: Executive desk 
Executive chair 
Computer 
Task lighting 
2 visitor chairs 

Wants: Natural light 
Good view 
Plants 
Art work 

Space 
Description: Formal 

Private 
Hierarchy 
Comf ortable 

Number of 
Occupants: 

Approximate 
Area: 

1-3 

900 sq. ft. 



INTERIOR SPACE ANALYSIS 

EXECUTIVE SUITE CONTINUED 

Secretaries 
Activities: 

Needs: 

Wants: 

Space 
Description 

Number of 
Occupants: 

Approximate 
Area: 

Personal secretary for 
both President and 
Vice President. 

Work surface 
Chair 
Storage/shelving 
Computer 
Printer 
Copier 
Task lighting 

Plants 
E x t r a  e l e c t r i c a l  
outlets 
Acoustical treatment 

Organized 
Efficient 
Contained 
Quiet 
Soft 

Conference Room 
Activities: Private conferences for 

corporate executives 
only. 

Needs: 

Wants: 

Number of 
Occupants: 

Approximate 
Area: 

Large table 
Chairs 
Built-in storage: 

projector screen 
Sink/counter 
Task lighting 

Good view 
Natural light 
Bar 
Plants 
Air circulation 
Art work 

Space 
Description: Formal 

Interactive 
Comfortable 
Calm 
Private 

5 -10  

900 sq. ft. 

400 sq. ft. 
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INTERIOR 

M A R K E T I N G  D E P A R T M E N T  

M a r k e t i n g  M a n a g e r  
A c t i v i t i e s :  O r g a n i z e  a c t i v i t i e s  

t h a t  f a c i l i t a t e  
e x c h a n g e  t h r o u g h  
d i s t r i b u t i o n  ,  
p r o m o t i o n  a n d  p r i c i n g  
o f  g o o d s .  

N e e d s :  D e s k  
C h a i r  
C o m p u t e r  
1  v i s i t o r  c h a i r  
D r a w i n g  t a b l e  
S t o o l  
B u i l t - i n  s t o r a g e  

W a n t s :  P l a n t s  
M u s i  c  

S p a c e  
D e s c r i p t i o n  P r i v a t e  

S t i m u l a t i n g  

N u m b e r  o f  
O c c u p a n t s :  

A p p r o x i m a t e  
A r e a :  

1 - 2  

4 0 0  s q .  f t .  

ANALYSIS 

A d v e r t i s i n g  
A c t  i v i t i e s :  C o n s i s t s  o f  g r a p h i c  

d e s i g n e r  t o  d e s i g n  
s l o g a n s  a n d  p o s t e r s .  
P a r t  o f  t h e  p r o m o t i o n  
m i x .  

N e e d s :  

W a n t s :  

D r a w i n g  t a b l e s  
S t o o l s  
B u i l t - i n  s t o r a g e  
C u t t i n g  t a b l e  
D a r k  r o o m  
P r i n t  e q u i p m e n t  
W a l l  a r e a  f o r  p i n - u p s  

N a t u r a l  
P l a n t s  
S i n k  

l i g h t i n g  

S p a c e  
D e s c r i p t i o n :  O p e n  s t u d i o  

I n t e r a c t  
E x c i t i n g  
S p a c i o u s  
S t i m u l a t i n g  
P r o d u c t i v e  

N u m b e r  o f  
O c c u p a n t s :  

A p p r o x i m a t e  
A r e a :  6 6 0  s q .  f t .  



INTERIOR SPACE ANALYSIS 

M A R K E T I N G  D E P A R T M E N T  C O N T I N U E D  

M e r c h a n d i  s i n g  
A c t  i v i t i e s :  

N e e d s :  

W a n t s :  

S p a c e  
D e s c r i p t i o n  

N u m b e r  o f  
O c c u p a n t s :  

A p p r o x i m a t e  
A r e a :  

P l a n n i n g  a n d  c o n t r o l  
o f  a  m e r c h a n d i s e  
i n v e n t o r y  t o  s e r v e  
t a r g e t  c o n s u m e r s .  
E v a l u a t i o n  ,  
c o o r d i n a t e d  w i t h  
d e s i g n e r  a n d  c o r p o r a t e  
p r e s i d e n t ,  o f  s a m p l e  
d e s i g n s * .  

W o r k  s u r f a c e  
C h a i r  
C o m p u t e r  
B u i l t - i n  s t o r a g e  
T a s k  l i g h t i n g  

P l a n t s  
S h e l v i n g  
m a t e r i a l s )  

P r i v a t e  
I n t e r a c t i o n  

( r e s e a r c h  

2 0 0  s q .  f t .  

*  S a m p l e  d e s i g n  i s  a  t r i a l  g a r m e n t  m a d e  
f r o m  d e s i g n e r s  o r i g i n a l  p a t t e r n .  

S a l e s  M a n a g e r  
A c t i v i t i e s :  S u p e r v i s o r  t o  s a l e s  

r e p r e s e n t a t i v e s  ( l o c a l  
a n d  r e g i o n a l  s a l e s  
p e r s o n s )  
P a r t  o f  t h e  p r o m o t i o n a l  
m i x  

N e e d s :  D e s k  
C h a i r  
C o m p u t e r  
1  v i s i t o r  c h a i r  
B u i l t - i n  s t o r a g e  
T a s k  l i g h t i n g  

W a n t s :  P l a n t s  

S p a c e  
D e s c r i p t i o n  P r i v a t e  

N u m b e r  o f  
O c c u p a n t s :  1 - 2  

A p p r o x i m a t e  
A r e a :  1 0 0  s q .  f t .  



INTERIOR SPACE ANALYSIS 

MARKETING DEPARTMENT CONTINUED 

Local Sales Representatives 
Activities B a s e d  i n  B u t t e  t o  

l e a r n  m o r e  a b o u t  
selling activities of 
J. Crew product line. 
G i v e  d e m o n s t r a t i o n s  
f o r  r e g i o n a l  
salespersons. 

Needs: Work surface 
Chairs 
Built-in storage 
Map display 

Wants: Plants 

Space 
Description Enthusiastic 

Bright 

Number of 
Occupants: 

Approximate 
Area: 900 sq. ft. 

MARKETING DEPARTMENT CONTINUED 

Secretary 
Activities 

Needs: 

Wants: 

Screens phone calls to 
m a r k e t i n g  p e r s o n n e l ;  
does secretarial duties 
within department. 

Work surface 
Chair 
Built-in storage 
Computer 
Printer 
Copier 
Task lighting 

Extra outlets 
Acoustical treatment 
Message mailbox 

Space 
Description Organized 

Efficient 
Contained 

Number of 
Occupants: 

Approximate 
Area: 200 sq. ft. 
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INTERIOR SPACE ANALYSIS 

D E S I G N / P R O D U C T I O N  

D e s i g n e r  
A c t i v i t i e s :  C o m m u n i c a t e s  w i t h  

r e t a i l e r s ,  r e s e a r c h e s  
c o l o r s  a n d  f a b r i c s ,  
c r e a t e s  p a t t e r n s  f o r  
d e i g n s ,  c o o r d i n a t e s  
e v a l u a t i o n  o f  d e s i g n s  
w i t h  m a r k e t i n g  a n d  
c o r p o r a t e  p r e s i d e n t ,  
i n  c h a r g e  o f  s a m p l e  
f a b r i c  r o o m .  

N e e d s :  

W a n t s :  

S p a c e  
D e s c r i p t i o n  

N u m b e r  o f  
O c c u p a n t s :  

A p p r o x i m a t e  
A r e a :  

D r a w i n g  t a b l e / S t o o l  
B u i l t - i n  s t o r a g e  
D e s k  
C h a i r  
C o m p u t e r  
V i s i t o r  s e a t i n g  
M a n n e q u  i n s  

P l a n t s  
S h e l v i n g  

G r e a t  o u t d o o r s  
N a t u r a l  
S p o r t s  m i n d e d  

1 - 2  

2 0 0  s q .  f t .  

A s s i s t a n t  D e s i g n e r  
A c t i v i t i e s :  S h a r e s  s p a c e  a n d  

a c t i v i t i e s  w i t h  
d e s i g n e r ,  m a k e s  p a t t e r n s  

N e e d s :  D r a w i n g  t a b l e  
S t o o l  
B u i l t - i n  s t o r a g e  
M a n n e q u  i n s  

W a n t s :  P l a n t s  

S p a c e  
D e s c r i p t i o n :  G r e a t  o u t d o o r  

N a t u r a l ,  e a r t h y  
S p o r t s  m i n d e d  
E n e r g e t i  c  
C r e a t i v e  

N u m b e r  o f  
O c c u p a n t s :  

A p p r o x i m a t e  
A r e a :  1 0 0  s q .  f t .  



INTERIOR SPACE ANALYSIS 

DESIGN/PRODUCTION CONTINUED  

Sampl e  Fab r i c  R oom 
Ac t i v i t i e s :  S tocked  b y  d e s ig ne r s  

p r o v i d i n g  a l l  
a s so r tmen t  o f  s am p le s  
f i t t i ng  J .  Crew  s t y l e .  

Needs :  

Wan t s :  

Space  
Desc r i p t i on :  

Number  o f  
Occupan t s :  

Approx im a te  
Area :  

Open  She lv ing  

M us i  c  

Co lo r fu l  
Re l ax ing  
Na tu r a l  L igh t i ng  

1 -3  

200  sq .  f t .  

Des ign  Room 

Samp le  and  Du p l i ca t e  Cu t t e r s  
Ac t i va t e s :  C u t  s am p le  ga rme n t s  a n d  

D u p s *  o u t  o f  s a m p l e  
f ab r i  c .  

Ne e ds :  Tab l e s  
She lve s  
V e r t i c l e  s t o r a g e  f o r  

e q u  i pmen t  
Mannequ  i n s  

Wan t s :  

Space  
Desc r i p t i on :  

Number  o f  
Occupan t s :  

A ppr ox ima te  
Area :  

P l an t s  
Na tu r a l  
Mus i  c  
V iew  

l i gh t i ng  

Open  and  a i r  
Spac i  ous  
C lean  
Or gan i zed  
E f f i c i en t  
P ro d u c t  i v e  

400  sq .  f t .  

* D u p s - - D u p 1 i c a t e  a r e  e x t r a  s a m p l e  
g a r m e n t s  u s e d  b y  s a l e s  p e r s o n  a n d  
sh o w ro o m .  



INTERIOR 

DESIGN/PRODUCTION CONTINUED 

Design Room 
Sample Maker 

Act ivities 

Needs: 

C o n s t r u c t  s a m p l e  
garment works with 
designers and models. 

Sewing machine 
Mannequ ins 
Tables 
Cha irs 
Changing room 
Clothing racks 
Verticle storage for 
equ ipment 

Wants: 

Space 
Description 

Plants 
Natural lighting 
Acoustical treatment 

Open and airy 
Spacious 
Clean 
Organized 
Efficient 
Product ive 

Number of 
Occupants: 

Approximate 
Area: 400 sq. ft. 

ANALYSIS 

Make working sketches 
for designer and for 
p r o m o t i o n  o f  l i n e ;  
sketches are used in 
showroom book. 

Drawing table 
Stool 

Design Room 

Sketchers 
Activities: 

Needs: 

Wants: 

Space 
Description: 

Number of 
Occupants: 

Approximate 
Area: 

Shelving 
Wall surface for pin-ups 

Stimulating 
Creative 
High energy 
Great outdoors 
Natural and earthy 

2 

200 sq. ft. 



INTERIOR SPACE ANALYSIS 

D E S I G N / P R O D U C T I O N  C O N T I N U E D  

S e c r e t a r y  
A c t i v i t i e s :  

N e e d s  

P r o v i d e  m i s c e l l a n e o u s  
d u t i e s ;  s h o p  f o r  
m a t e r i a l s  a n d  
r e p l e n i s h  s t o c k ;  r u n s  
d e s i g n  r o o m  i n  a b s e n c e  
o f  d e s i g n e r s ;  f i l l  o u t  
c o s t  s h e e t s ;  s u p e r v i s e  
r e c e i p t  a n d  s t o r a g e  o f  
s a m p l e  f a b r i c s .  

W o r k  s u r f a c e  
S t o r a g e  
C o m p u t e r  
C h a i r  
T a s k  l i g h t i n g  

F r e e l a n c e  M o d e l s  
A c t i v i t i e s :  

N e e d s :  

W a n t s :  

F i t  s a m p l e s  w h i l e  
g a r m e n t  i s  e v a l u a t e d ;  
s t y l e  s h o w  
d e m o n s t r a t i o n s  i n  
t r a i n i n g  r o o m ;  w o r k s  
w i t h  p a t t e r n  m a k e r .  

C h a n g i n g  r o o m  
M i r r o r s  
C h a  i r s  
C l o s e t  

P l a n t s  
M u s i  c  
S i n k  
S p e c i a l  l i g h t i n g  

W a n t s  

S p a c e  
D e s c r i p t i o n  

N u m b e r  o f  
O c c u p a n t s :  

A p p r o x i m a t e  
A r e a :  

P l a n t s  
M u s i  c  

C o l o r f u l  
C h e e r f  u l  
G r e a t  o u t d o o r s  
N a t u r a l  a n d  e a r t h y  

S p a c e  
D e s c r i p t i o n  

N u m b e r  o f  
O c c u p a n t s :  

A p p r o x i m a t e  
A r e a :  

C o l o r f u l  
G r e a t  o u t d o o r s  
N a t u r a l  a n d  e a r t h y  

3 0 0  s q .  f t .  

3 0 0  s q .  f t .  



INTERIOR SPACE ANALYSIS 

DESIGN/PRODUCTION CONTINUED 

Design Room 
Production Pattern Maker 

Activities: Once the line has been 
merchandised and the 
styles chosen mass 
production begins. 

Needs: Tables 
Built-in storage 
Mannequ ins 

Wants: Plants 
Musi c 
Natural lighting 

Space • 
Description Organized 

Effi cient 
Comfortable 
High energy 

Number of 
Occupants: 

Approximate 
Area: 600 sq. ft. 



INTERIOR SPACE ANALYSIS 

DESIGN/PRODUCTION CONTINUED 

Showroom (Personnel) 
Activities: 

Sales Person 

Sales 
Records: 

Floor 
Person 

Needs: 

Sell the line; guide 
buyer in selections 

M a i n t a i n  a c c u r a t e  
sales records; follow-
up/stores that have 
purchase from J. Crew 

In charge of showroom 
and models; maintains 
line in good shape; 
keeps sketchbook up to 
d a t e ;  c o m p i l e s  a l l  
orders (retailers); in 
charge of style shows 

Small office 
Desk 
Chair 
Computer 
Reception desk 
Cash register 
Clothing rack 
Wall surface 
Mirrors 
Mannequ ins 

Showroom continued 

Needs: 

Wants 

Task lighting 
Shelving 
Change room 
Style show ramp 

Plants 
Musi c 
Natural lighting 
Drinking fountain 

Space 
Description: 

Number of 
Occupants: 

Approximate 
Area: 

Sense of place 
Open and airy 
Great out doors 
Natural and earthy 

3-20 

7,200 sq. ft. 
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INTERIOR SPACE ANALYSIS 

HUMAN RESOURCE MANAGEMENT 

Personnel Director 
Activities: Placement of 

employees; handles 
relationships between 
employees 

Needs: Desk 
Chair 
Built-in storage 
Computer 
1-2 visitor chairs 
Files 

Wants: Plants 
Art work 

Space 
Description Private 

Relaxing 
Comf ortable 
Informal 

Number of 
Occupants: 1-3 

Approximate 
Area: 100 sq. ft. 

Orientation Leader 
Activities: Trains employees for new 

jobs 

Needs Desk 
Chair 
Built-in storage 
Computer 

Wants Plants 
Art work 

Space 
Description: Exciting 

Invigorating 
Energeti c 
Natural 
Outdoors 

Number of 
Occupants: 

Approximate 
Area: 100 sq. ft. 



INTERIOR SPACE ANALYSIS 

HUMAN RESOURCE MANAGEMENT CONTINUED 

Qual i ty  Cont ro l  
Act iv i t i es :  I m p r o v e s  m a t e r i a l s  

h a n d l i n g  a n d  w o r k  
m e t h o d s  t h r o u g h o u t  
d i f fe ren t  depar tments  
i n  c o r p o r a t i o n ;  
r e s e a r c h  l a b o r  
e f f i c i e n c y  a n d  
employee  comfor t  

Needs :  Desk  
Chai r  
Bui l t - in  s to rage  
1  v i s i to r  cha i r  

Wants :  P lan ts  
Coffee  maker  

Space  
Descr ip t ion  In te rac t ion  

Comf  o r tab le  
Relax ing  

Number  o f  
Occupants :  1 - 2  

Approximate  
Area :  100  sq .  f t .  

Secre ta ry  
Act iv i t i es :  

Needs :  

Screens  phone  ca l l s  to  
H u m a n  R e s o u r c e  
M a n a g e m e n t  d e p a r t m e n t ;  
s e c r e t a r i a l  d u t i e s  
wi th in  depar tment  

Work  sur face  
Chai r  
Bui l t - in  s to rage  
Computer  
P r in te r  
Copier  
Task  l igh t ing  
S e p a r a t e  a r e a  f o r  

employee  f i l es  

Wants :  Ext ra  ou t le t s  
Message  mai lbox  

Space  
Descr ip t ion :  Pr iva te  

Organize  
Ef f ic ien t  
Conta ined  

Number  o f  
Occupants :  

Approximate  
Area :  200  sq .  f t  



INTERIOR SPACE ANALYSIS 

H U M A N  RESOURCE M A N A G E M EN T CO N TIN U ED  

T ra in ing  Room 
Ac t i v i t i e s :  Accomm oda t e  ma rke t i ng  

p e r s o n n e l  f o r  c o n ­
f e r e n c e s ;  u s e d  b y  
co rpo ra t e  p r e s iden t ,  
d e s i g n e r  a n d  
m e r c h a n d i s i n g  f o r  
e va lua t i on  o f  s amp le  
de s igns ;  u sed  b y  Human  
Resea r c h  depa r tmen t  
f o r  t r a i n i n g  a n d  
o r i en t a t i on  

Needs :  

Wan t s :  

Se a t i ng  (A u d i to r i u m )  
Sc reen  
P ro j ec to r  
Bu i l t - up  p l a t fo rm  
Speake r s  
Aco u s t i c  con t ro l  
Pod ium 

A i r  c i r cu l a t i on  
M o v e a b l e  p a r t i t i o n  

wa l l  

Human  Reso u r c e  M a n a ge me n t  con t i nued  

Space  
Desc r i p t i on :  Good  v i ew  o f  s c r een  a n d  

p o d i u m  s p e a k e r  f r o m  
s e a t s  

Human  s c a l e  
R e l ax ing  

Number  o f  
Occupan t s :  20 -40  

Approx ima te  
Area :  1 , 800  sq .  f t .  
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PT*A!M1M3 raor-i 



INTERIOR SPACE ANALYSIS 

FINANCE & ACCOUNTING 

Finance Analysis 
Activities: Handle corporate 

finances 

Needs: Desk 
Chair 
Storage built-in 
Open shelving 
Visitor chair 
Computer 

Wants: Plants 
Coat closets 

Space 
Description: Private 

Open office 
Comf ortable 

Number of 
Occupants: 1 - 2  

Approximate 
Area: 100 sq. ft. 

Data Processing 
Activities: Update accounting 

records payroll 

Needs: Work surface 
Built-in storage 
Chairs 
Computers 
S p e c i a l  c o m p u t e r  

equ ipment 
Rubber padding 
Acoustic treatment 

Wants: Qu iet 
Comf ortable 
Relaxing 

Number of 
Occupants: See Accountants 

Approximate 
Area: 300 sq. ft. 



INTERIOR SPACE ANALYSIS 

FINANCE & ACCOUNTING CONTINUED 

Accountants 
Activities 

Needs 

Wants 

Input data access to 
computer equipment 

Work surface 
Chairs 
Built-in storage 
Computers 

Plants 
Art work 

Space 
Description: 

Number of 
Occupants: 

Approximate 
Area: 

Qu iet 
Open office 
Relaxing 

400 sq. ft. 

Secretary 
Activities: 

Needs: 

Wants: 

Screen calls; secretary 
duties for department 

Work surface 
Chair 
Built-in storage 
Computer 
Print out 
Photocopier 

Plants 
Art work 

Space 
Description Quiet 

Great outdoors 
Natural and earthy 

Number of 
Occupants: 

Approximate 
Area: 100 sq. ft. 
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INTERIOR SPACE ANALYSIS 

SHIPPING AND RE C EIVING  

M an age r  
Ac t i v i t i e s  R e c e i v e  p u r c h a s e  

o r d e r s  f r o m  
depa r tmen t s ;  r e ce ive s  
a n d  d i s t r i b u t e s  
o rde r s ;  compu te r i z ed  
i nven to r y  

Nee ds :  Desk  
Cha i r  
Compu te r  
Task  l i gh t i ng  
V i s i t o r  cha i r  

Wan t s :  P l an t s  
Mus i c  

Space  
Desc r i p t i on  Br i g h t  

Chee ry  
Re l ax ing  

Number  o f  
Occupan t s :  1 - 2  

Approx ima te  
A r ea :  100  sq .  f t .  

S t o r a ge  and  Un lo ad in g  
Ac t i v i t i e s :  Dry  s t o r age  o f  i nven to ry  

Ne e ds :  Empt y  f l oo r  space  ( fo r  
boxes )  

Ca t ego r i zed  she lv ing  
Load ing  d o c k  

Wan t s :  Mus i  c  
V e r t i c l e  c i r cu l a t i on  
Ai r  c i r cu l a t i on  

Space  
Desc r i p t i on :  B r igh t  

Chee ry  
H igh  en e rg y  

Number  o f  
Occupan t s :  5  

Approx ima te  
Area :  525  sq .  f t .  
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INTERIOR SPACE ANALYSIS 

ENTRY (NORTH ENTRANCE) 

Activities: Receptionist to 
operate switchboard; 
directory for clients; 
employee entrance 

Needs: 

Wants: 

Space 
Description: 

Desk 
Chair 
Switchboard 
Directory 

Plants 
Music 
Art work 

Inviting 
Natural 
E x p r e s s  
identity 

c o r p o r a t e  

Number of 
Occupants: 

Approximate 
Area: 

1-4  

256 sq. ft. 



INTERIOR SPACE ANALYSIS 

JANITORIAL SERVICES 

Custodial Office 
Activities: 

Needs: 

Wants: 

Supervises janitors 
a n d  j a n i t r e s s e s ;  
inventory of supply 
room 

Desk 
Chair 
1 visitor chair 
Computer 
Built-in storage 

Natural lighting 
Plants 

Space 
Description: 

Number of 
Occupants: 

Approximate 
Area: 

Private 

1 - 2  

100 sq. ft. 

Cleaning Units 
Activities: One on each 4th and 5th 

floor; supply janitors 
or janitresses carts for 
floor 

Needs: Shelves 
Large sink 
Counter 

Wants: Musi c 

Space 
Description Clean 

Organized 

Number of 
Occupants: 

Approximate 
Area: 49 sq. ft. per floor 

4th & 5th 
98 sq. ft. total 



INTERIOR SPACE ANALYSIS 

JANITORIAL SERVICES CONTINUED 

Supply  Room 
Act iv i t i es :  Accumula tes  l aundry  

a n d  g a r b a g e  t o  b e  
s h i p p e d  o u t  o f  
bu i ld ing ;  inventory  to  
r e s t o c k  j a n i t o r i a l  
c lose t s  (1  per  f loor ) ;  
s to rage  for  ca r t s  

Needs :  Large  f loor  a rea  
She lv ing  
Checkout  counte r  

Needs :  Natura l  l igh t ing  
Musi  c  
P lan ts  

Space  
Descr ip t ion :  Func t iona l  

Organized  
Conta ined  
Ef f ic ien t  
Clean  

Number  o f  
Occupants :  

Approximate  
Area :  

1 - 6  

300 sq .  f t .  



INTERIOR SPACE ANALYSIS 

RESTAURANT 

Kitchen 
Activities: 

Needs: 

T o  serve J .  Crew 
Coporation employees 

Dry storage 
Cold storage 
Counter space 
Dish washing system 
Two ovens/Grill 
Soupwarmer 
Sinks 
Steamer 
Coffer maker unit 
Ventilation 
Mi crowave 
Storage for plates, 
glasses & silverware 
Acoustical treatments 

Wants: 

Space 
Description: 

Number of 
Occupants: 

Approximate 
Area: 

Musi c 
Natural lighting 

Organized 
Efficient 
Clean 
Functional 

700 sq. ft. 

Dining 
Activities 

Needs: 

Wants: 

Large flexible dining 
area; accommodate small 
banquets 

Moveable wall 
Tables 
Chairs 
Atrium-terra cotta tile 
Garbage bins 
Salad bar 
Special lighting 

Natural lighting 
View 
Musi c 
Plants 
Smoking/non smoking 

sections 

Space 
Description Open and airy 

Rejuvenating 
Interaction 
Functional 
Clean 

Number of 
Occupants: 

Approximate 
Area: 

50 

1,200 sq. ft. 



INTERIOR SPACE ANALYSIS 

PHYSICAL FITNESS CENTER 

Receptionist 
Activities: 

Needs: 

Wants: 

Space 
Description 

Number of 
Occupants: 

Approximate 
Area: 

Checks employee IDfs; 
makes appointments; 
files medical records 

Work surface 
Chair 
Computer 
File: medical records 

Plants 
Musi c 
Art work 

Interaction 

1-4 

100 sq. ft. 

Aerobics Room 
Activities: Aerobics class taught by 

certified instructor 

Needs: 

Wants: 

Mirrors 
Carpeting 
Stage 
Stereo 
Speakers 

Plants 
Natural lighting 
Drinking fountains 

Space 
Description 

Number of 
Occupants: 

Approximate 
Area: 

Soft 
Plush 
High energy 
Exciting 
Invigorating 
Spacious 

20 

800 sq. ft. 



INTERIOR 

PHYSICAL FITNESS CENTER CONTINUED 

Weight Room 
Activities: Available to employees 

o n  a n  a p p o i n t m e n t  
b a s i s ;  c e r t i f i e d  
instructors available 

Needs: Mats 
Mirrors 
W e i g h t  
equipment 

Stereo 
Speakers 

l i f t i n g  

Wants: Plants 
Natural lighting 
Drinking fountain 

Space 
Description 

Number of 
Occupants: 

Approximate 
Area: 

High energy 
Invigorating 
Spacious 

20 

800 sq. ft. 

ANALYSIS 

Mens1 & Womens1 Locker Rooms 

Needs: Mirrors 
Built-in lockers 
Benches 
Counter/sinks 
Drinking fountain 
Towel drop and pick 
Showers 
Toilets 
Special lighting 

up 

Wants: Musi c 
Plants 
Telephone 
Lotion & soap dispensers 

Space 
Description: Warm 

Clean 
Private 
Relaxing 

Number of 
Occupants: 20 per locker room 

Approximate 
Area: 500 sq. ft. each 

1,000 sq. ft. total 



Interior Space Summary. 



INTERIOR SPACE ANALYSIS SUMMARY 

Number 
sq. of 
ft. Employees 

Executive 3,224 4 
Marketing 2,460 19 
Design/Product ion 2,700 28 

Showroom 7,200 3 
Fin/Accounting 900 8 
Human Resource Mgmt. 500 4 

Training Room 1 ,800 
Shipping & Receiving 625 6 
Janitorial Services 498 5 
Entry 256 1 
Restaurant 1,900 15 
Physical Fitness Center 2,700 2 
Toilet Rooms 1 ,446 

— 

Total 26.209 95 

Total square footage of Hennessy's 
Building 102,630 sq. ft. 

Area to be used by J. Crew 

1st Floor 8,963 
4th Floor 7,591 
5th Floor 9,655 

Total 26,209 

Unoccupied space will be leased out. 

Mechanical Room 4,000 sq. ft. 
Located in mezzanine above west end 
of first floor 
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Handicapped Requirements 



HANDICAPPED REQUIREMENTS 

The Hennessy's Building is up to 

code requirements for the handicapped. 

Ramps are located at both the north 

and south entrances. The passenger 

elevators are both located at the north 

entrance, and are both easily accessible. 

Existing toilet rooms are up to date 

also. 

Drinking fountains, locker rooms 

toilets, sinks and showers will be 

designed to conform to handicapped 

requirements. General requirements are 

used on the following pages. 

One other area of concern is the 

sidewalk along the exterior north side. 

This side is in constant shade creating a 

hazard with ice and snow. Constant 

maintenance during the winter months is 

requ ired. 



HANDICAPPED REQUIREMENTS CONTINUED 

Shower Stalls Drinking Fountains 

max. 

control 
area-j 

sides back 

GRAB BARS AT SHOWER STALLS 

Source: Handicapped Requirements 



HANDICAPPED REQUIREMENTS CONTINUED 

Lavatory Clearances Urinal 

-l'-10tn*n* depth 

Source: Handicapped Requirements 



HANDICAPPED REQUIREMENTS CONTINUED 

Public Toilet Dimensions 

o o 

3-8" m 

-8min. 

,min. 

Source: Handicapped Requirements 
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BUILDING CODE SEARCH 

Required Codes 
Building 
Fire 
Mechani cal 
Plumbing 
Eleetri cal 
Energy 
Barrier Free 

Occupancy Group(s) 

Fire Resistance of 
Exterior Walls 

Openings in Exterior 
Walls 

UBC 
UFC 
UMC 
UPC 
HEC 

Model Energy Code 
UBC 

B-2 

1 Hr less than 20' 

Not peraitte less 
than 51 

Protected less than 10' 

Occupancy Separation(s) 

Construction Type 

Allowable Floor Area 
Area Separation Wall 
Requ ired 

NA 

Type I 

Unlimited 

NA 

Maximum Building Height 
Stories Unlimited Existing 

6 stores 
Feet Unlimited 

Fire Resistive Requirements 
Exterior Walls 
Interior Walls 
Partitions 
Structural Frame 
Shafts 
Floors 
Roof s 
Exceptions 

Atrium Opening 

Parapet Required 

30 min. sq. ft. 900 

Yes 

Roof Construction and Covering 
Class (UBC, UL, FM) C 

Exists 
Use Retail Office Conf. 
Occupant Load Factor 30 sq. ft., 

100 sq. ft., 15 sq. ft. 
Occupant Load 240, 92.4 186 sq. ft. 
Number of Exists 

Required 1min 2min 
Number of Exists Required 

from second floor 2 
Deat End Corridor Length 

Not exceeding 20' in length 
Total Width of Exits 

Required 1.4 
Distance Between Exist 

Not less than 1/2" length 
of max diagonal 



BUILDING CODE SEARCH CONTINUED 

Exists Continued 

Distance to Exits More than 1501 

(not sprinkled) Dim 
2001/sprinkler 

Doors 
Swing out required Yes 
Special hardware req'd. No 

Corridors 
Width Not less than 44" 
Height Not less than 7' 
Construction 1Hr 
Openings 20 MHI 

Stairs 
Width Not less than 44" 
Rise & Run Not less than 4" 

or greater than 7" 
riser not less than 10" run 

Handrails Each Side 
Roof Stair Required Yes 

Special Exit Requirements NA 

Sprinklers Required Yes 

Flame Spread Requirement 
Stairs 
Corridors II 
Rooms III 



Case Studies 



CASE STUDY #1 

Expressing An Image 
Designers: Swanke, Hayden Connell Architect 

The American Express Tower in New York, one of the 

largest single interiors projects, is a 22 million square 

foot tower expressing a new urban corporate image. Designers 

from afar and employees of the tower admire the quality and 

integrity sensed from this building. There is a purposeful 

sharing of elegance felt by each employee, no matter what 

their job title. 

Height alone is enough to attract headlines but special 

applause must be given to this building in which the 

architecture and interior architecture work together 

complimenting one another. 

This 52 story tower facilitates banking, trading, 

traveling and financial services as well as providing special 

employee concessions. Each operation has its own distinct 

manner within an overall design theme. 

The design theme used is simply "street". The 

excitement and atmosphere from off the street was brought to 

the interiors, which was easy to achieve on the trade floors, 

where a record 1,500 traders participate daily. Control and 

continuity were essential to avoid chaos. 



CASE STUDY #1 

T w o  e n t i r e  f l o o r s  a r e  d e v o t e d  t o  

A m e r i c a n  E x p r e s s f s  7 » 5 0 0  e m p l o y e e s .  B o t h  

f l o o r s  a r e  c o n v e n i e n t l y  a c c e s s i b l e  b y  

e s c a l a t o r  a n d  e l e v a t o r  f r o m  t h e  s e c o n d  

f l o o r  l o b b y  w h i c h  i s  s e c u r e d  b y  a  

c o m p u t e r i z e d  s e c u r i t y  s y s t e m .  T h e s e  t w o  

f l o o r s  c o m p r i s e  a  f u l l - r a n g e  c a f e t e r i a  

a n d  r e s t a u r a n t  s e r v i c e ,  a  p h y s i c a l  

f i t n e s s  c e n t e r ,  m e d i c a l  f a c i l i t y ,  

e m p l o y e e  s e r v i c e s  o f f i c e  a n d  e m p l o y e e  

l o u n g e .  

A m e r i c a n  E x p r e s s  p r o v i d e s  d i n i n g  o f  

a  v a r i e t y  o f  t y p e s .  T h e  w e l l - k n o w n  

M a r r i o t  r u n s  b o t h  f o o d  f a c i l i t i e s .  T h e  

c a f e t e r i a  s e a t s  a p p r o x i m a t e l y  1 , 1 0 0  

p e o p l e  a n d  i s  d e s i g n e d  f o r  b o t h  l a r g e  a n d  

s m a l l  g a t h e r i n g s .  I t  a l s o  h a s  a  d i s c o  

f l o o r  t o  h a n d l e  s m a l l  p a r t i e s .  T o  e a t  i n  

t h e  f o r m a l  r e s t a u r a n t  o n e  m u s t  h a v e  

r e s e r v a t i o n s .  L i g h t i n g  a n d  d e l i c a t e  

d e t a i l e d  m a t e r i a l s  c r e a t e  a n  e l e g a n t  

d i n i n g  a t m o s p h e r e .  

f  1  

CONTINUED 

A n o t h e r  f o o d  s e r v i c e  p r o v i d e d  i s  a  

s h o r t  s t o p - f a s t  l u n c h  o p e r a t i o n .  S o m e  

1 , 0 0 0  b a g  l u n c h e s  i n d i v i d u a l l y  o r d e r e d  

e a c h  m o r n i n g  a r e  s e n t  u p s t a i r s  f o r  

r u s h e d  b u s i n e s s  m e n  a n d  w o m e n  t o  e a t  a t  

t h e i r  d e s k s .  T h o u g h t f u l  c o n v e n i e n c e s  

c o n c e i v e d  b y  m a n a g e m e n t  e n c o u r a g e  

p o s i t i v e  a t t i t u d e s .  

T h e  1 , 5 0 0  s q u a r e  f o o t  p h y s i c a l  f i t n e s s  

c e n t e r  i s  s t a f f e d  w i t h  e i g h t  s p e c i a l i s t s  

a n d  i s  h a n d i c a p p e d  a c c e s s i b l e .  I t  h a s  

t w o  a e r o b i c  r o o m s  a n d  t w o  e q u i p m e n t  

r o o m s  w i t h  a  v a r i e t y  o f  m a c h i n e s ,  v i d e o  

m o n i t o r s  a n d  h e a d s e t s .  E m p l o y e e s  m u s t  

s i g n - u p  t o  u s e  t h i s  e l a b o r a t e  f a c i l i t y  

b u t  i t  i s  w e l l  w o r t h  t h e  e f f o r t .  

T h e  e m p l o y e e  l o u n g e  i s  p r o v i d e d  f o r  

r e s t  a n d  r e l a x a t i o n .  N o t h i n g  e x t r a  

c o m f o r t a b l e  t h o u g h ,  s l e e p i n g  i s  

d i  s c o u r a g e d .  



CASE STUDY #1 CONTINUED 

The public entry space including 

verticle circulation was kept far away 

from work stations and private offices. 

Conference rooms are located on the 

perimeter of the building enabling 

convenient access. 

An architectural grid was utilized 

in the design of the entire large scale 

space. The grid assures continuity and 

also provides a basis for the color 

scheme. 

Expense items (antiques) were 

purchased and were integrated into the 

design knowing that they are permanent 

elements since the clients purchased the 

building as opposed to leasing. Art 

collections are making their way into 

today*s new corporate design with their 

strong visual statements. 

This project is a true trend setter 

to future 500 corporations, or to any 

business that wants to be successful. 

Designers should consider employee 

tasks, and help to make them simplified. 

Less movement and more coordination of 

resources in placement allow employees 

to flow instead of being distressed by 

services totally out of their reach 

which can make work a hassle. A quality 

work place is reflected by employees' 

ability to take pleasure in their work. 

Management focuses on employees needs 

making them feel special and an asset to 

the organization. 

The American Express Tower is an 

example of an integrated system where 

clients, top executives, manager, 

assistant mangers, trade personnel, 

accountants, secretaries, receptionists, 

plus employee recreation can be housed 

under one roof without causing distress 

and disorganization. The interior 

design provides the quality environment 

successful corporations need. 



CASE STUDY #2 

Benetton, New York 
The U.S. Corporate Headquarters 
Architect, Afra and Tobia Scarpa 

Benetton formed in 1964 is a 

successful business entity, a leader in 

its field. Having the theme "We are the 

colors of the world", they have in fact 

brightened men, women and children from 

coast to coast with their clothing 

fashions. 

Their merchandising concept, which 

succeeded first in Italy and then on an 

international scale, was simply this: 

put products where they can be approached 

and touched by their clientele.^ There 

are now 600 Benetton stores across the 

United State plus outlets in China, India 

and the USSR. 

The same architects have worked with 

Benetton for many years. They developed 

the prototype upon which all stores are 

based. 

This particular corporate headquarters 

establishes style and wit achieved with 

seemingly utmost simplicity. City scape 

is introduced into the design framed by 

two terraces. A unique system was 

developed called Celario. It is a 

lacquered metal support structure used 

to frame either glass or color tinted 

wood panels. It is incorporated 

throughout the design creating a 

pleasant rhythm of transparent vs. sound 

vertical surfaces. 

Certain design elements used on the 

headquarter's interiors are keyed to 

Benetton's image as presented through 

marketing and advertising campaigns. 

Color is a chief element as "The United 

Colors of Benetton" is the official 

promotional line. Flags are their 



CASE STUDY #2 CONTINUED 

s y m b o l  r e p r e s e n t i n g  t h e  f i r m ' s  

international style. 

Flags are painted on the ceiling 

(waving banners) above a dropped grid of 

metal mesh and beams that anchor lighting 

figures. There is a total integration of 

the banners creating visual variety 

throughout the entire space. 

Executives took into consideration 

employee comfort allowing generous work 

spaces to staff members including: 10 

employees in each of 4 divisions: Public 

Relations, Mail Order, Commercial Sales, 

and Finance. 

Benetton Corporation has established 

a true corporate identity for itself 

through its products and interior spaces. 

Their image is foreseen as quality on an 

international scale. The common unifying 

element used throughout all stores and 

headquarter projects an image to the 

public. The secret of the successful 

Benetton image is one which visually 

separates and distinguishes it from it 

competitors. 

9U 
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CASE STUDY #3 

W E A V I N G  A  N E W  S C E N A R I O  
B u s i n e s s  O r g a n i z a t i o n  

D e s i g n  T e x  F a b r i c s  I n c . ,  e s t a b l i s h e d  

s o m e  2 6  y e a r s  a g o ,  i s  n o t e d  a s  b e i n g  a n  

e n t r e p r e n e u r - d r i v e n ,  d y n a m i c  

o r g a n i z a t i o n .  I t  h a s  1 1 0  e m p l o y e e s  

w o r k i n g  i n  i t s  f o u r t e e n  s h o w r o o m s  a n d  

s a l e s  o f f i c e s  l o c a t e d  i n  s t r a t e g i c  m a r k e t  

a r e a s .  

I n  o r d e r  t o  k e e p  u p  w i t h  c u r r e n t  

t e x t i l e  m a r k e t s ,  D e s i g n  T e x  m a d e  t h e  

d e c i s i o n  t o  s t r e n g t h e n  s a l e s  t h r u s t  w h i c h  

m e a n t  a n  e v a l u a t i o n  o f  m a n a g e m e n t  

s t r u c t u r e .  

T h i r t y  p e o p l e  w e r e  i n t e r v i e w e d  

( a n o n y m i t y  w a s  g u a r a n t e e d )  i n  o r d e r  t o  

f i n d  w e a k  a r e a s  h o l d i n g  b a c k  p e r f o r m a n c e  

o f  e a c h  e m p l o y e e  a n d  m a n a g e m e n t  a s  a  

w h o l e .  T h e  a r e a s  a d d r e s s e d  w e r e  h i s t o r y  

o f  t h e  c o m p a n y ,  r e s o u r c e  a v a i l a b i l i t y ,  

c o m p e t i t i o n ,  s t r a t e g y ,  s t r u c t u r e ,  

s y s t e m s ,  m e t h o d s  a n d  p r o c e d u r e s ,  p e o p l e ,  

Left: In plan, concave curvi­
linear elements define recep­
tion and work areas. Zig-zag 
wall leads to conference 
room and offices. 



CASE STUDY #3 CONTINUED 

goal setting, performance appraisal, 

compensation systems, career paths, and 

general assessment of culture and 

climate. 

The study concluded improvements 

were needed in communication between 

sales and operations, and management was 

found to be too centralized. Middle 

management needed to be strengthened and 

also an increase in cooperation from all 

levels of the organization would allow 

more employee input and participation 

which would boost moral. Goals made by 

management needed to be clearly defined 

so employees would know what was expected 

from them. If changes were not made soon 

this organization was headed for some 

serious problems. 

Showroom Design: 

Design Tex's 11th showroom, which is 

a 2,000 square foot space originally a 

refrigerated warehouse, was designed to 

reflect their "new" corporate image and 

redefinition of their organization. 

I n  t h e  c e n t e r  o f  t h e  s p a c e  a  

semicircular structure was designed in 

w h i c h  f a b r i c s  a r e  d i s p l a y e d  i n  a  

gradation of color and texture in order 

to celebrate an entire array of fabrics. 

This wall of fabric creates a dramatic, 

stimulating display of the merchandise, 

s i m u l t a n e o u s l y  m a k i n g  a  s t r o n g  

architectural statement. Angled to the 

incoming traffic, the exciting array of 

materials is calculated to draw the 

customer in, "Like a candy shop."^ 

In order to add the illusion of height 

to this 71 ceiling space, polished steel 

panels were placed on the ceiling which 

mirrored the bright colors of the fabric 

displays. Step down soffits were used 

around the displays adding more visual 

vertical dimension. 



CASE STUDY #3 CONTINUED 

I n  s u m m a r y  D e s i g n  T e x  h a s  i n  a  s e n s e  

s t a r t e d  " A n e w "  a n d  i s  h e a d e d  i n  t h e  r i g h t  

d i r e c t i o n  f o r  a  l o n g  l a s t i n g  s u c c e s s f u l  

b u s i n e s s .  T h e  a s s e s s m e n t  o f  m a n a g e m e n t ' s  

s t r u c t u r e  w a s  t h e  m o s t  c r u c i a l  s t e p  t h a t  

n e e d e d  t o  b e  t a k e n .  B y  a l l o w i n g  

e m p l o y e e s  t o  t a k e  p a r t  i n  t h e  d e s i g n  a n d  

m a n a g e r i a l  s t r u c t u r e  ( q u e s t i o n n a i r e )  o f  

t h e i r  f a c i l i t y  t h e y  f e e l  a t  e a s e  i n  t h i s  

n e w l y  d e s i g n e d  s p a c e .  D e s i g n  T e x  n o w  

t a k e s  p r i d e  i n  i t s  e m p l o y e e  

p a r t i  c i p a t i o n .  



CASE 

W a l l s  W i t h i n  W a l l s :  R e t a i l  D e s i g n  
A r c h i t e c t  T i m o t h y  J .  G u a r n i e r i  

A  b u i l d i n g  w i t h i n  a  b u i l d i n g  w a s  t h e  

t h e m e  t h a t  h e l p e d  t u r n  a  f o r m e r  a u t o  b o d y  

g a r a g e  i n t o  a n  a m u s i n g  s h o p  i n  N e w  Y o r k .  

T h e  c l i e n t ,  o w n e r  o f  a  m e n  *  s  a n d  

w o m e n ' s  s p e c i a l t y  s h o p ,  c h a l l e n g e d  t h e  

d e s i g n e r s  t o  p r e s e n t  t h i s  s p a c e  a s  a n  

a e s t h e t i c a l l y  p l e a s i n g  a n d  f u n c t i o n a l  

r e t a i l  s h o p  s e t  u p  a s  a  t h e a t e r  i n  w h i c h  

f a s h i o n  s h o w s  c o u l d  b e  v i e w e d .  T h e  

c l i e n t  a l s o  d e s i r e d  t o  " L o s e  s e n s e  o f  t h e  

b o x "  f e l t  i n  t h e  s p a c e .  

F i r s t ,  t h e  i n t e r i o r  s h e l l  w a s  

t r e a t e d  a s  i f  i t  w e r e  a n  e x t e r i o r  

l a n d s c a p e  e m p h a s i z i n g  p l a c e m e n t  o f  

o b j e c t s  w i t h i n  t h i s  s p a c e .  A  c u t a w a y  

h o u s e  h i g h l y  d e t a i l e d  ( w i t h  o p e r a b l e  

w i n d o w s )  w a s  c o n s t r u c t e d  n e a r  t h e  

e n t r a n c e  t o  t h e  s t o r e .  

STUDY #4 

Below: Plan shows how dis­
play house and cashier's desk 
break the grid. 



CASE STUDY #4 CONTINUED 

Outfitted with pinpoint lights and 

display rods, the house functions as a 

showcase for the latest fashions offered 

in the shop. The house is situated on a 

raised platform that becomes a runway for 

fashion shows. 

Adjacent to the stage is an Italian 

neo-rationalist "outhouse" tower that 

serves as a lighting scaffold during 

shows and functions as a men's dressing 

room. The tower is angled away from the 

stage to permit a wooden runway from the 

house to the two women's dressing rooms 

in the rear. 

The grid axis is situated on a 

diagonal to elongate the runway, also 

providing a clear view through the shop 

for security purposes and to skew the 

symmetry in order to minimize the shell. 

There is also an angled receptionist 

desk that further breaks down the grid 

and an arcade along two sides of the 

shop. The regular stock is displayed in 

niches along this arcade which is 

released from the perimeter wall by 

conceally strip lighting at the top and 

the bottom. Columns between niches are 

used to display apparel. 

The particular theme used in this 

garage is becoming to the space giving 

it life and energy. The space performs 

dual functions: retail and stage for 

fashion shows. This is very economic 

and also convenient by not having to 

transport clothing to other locations. 

The entry, one of the most important 

elements to design, established a 

quality making people feel honored upon 

their entry into the store. Lighting is 

pleasant and attractive to the space, 

d r a w i n g  a t t e n t i o n  t o  t h e  f a s h i o n  

displays. 

The only questionable feature is the 

circulation path. Customers will be 



CASE STUDY #4 CONTINUED 

more inclined to browse wondrously as 

opposed to walking straight toward the 

"outhouse11. In order to provide more 

flexibility a roll out pathway used for 

f a s h i o n  s h o w s  s h o u l d  h a v e  b e e n  

cons idered. 

The merchandising concept is such 

that it does not overpower the design but 

rather reacts with it, based on the 

theory that form and style have similar 

influence on fashion and interior design. 
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In summary, in order to provide the 

Hennessy's Building with the quality 

interiors desired by J. Crew corporate 

o p e r a t i o n s  a n d  s h o w r o o m ,  c a r e f u l  

consideration of space adjacencies must 

be considered including the addition of 

another means of verticle circulation. 

The location of Departments and the 

progression into each space plays an 

important part in the design. 

The characteristics found on the 

exterior of the Hennessy's Building can 

be used on the interior developing a 

harmonious design. 

SUMMARY 





Hennessey's Building in 
Uptown Butte located on 
the Southeast Corner of 
Main and Granite Street 

M on side of Hill 
symbolizing Montana Tech. 
(local college) located on 
Northwest side of Butte. 

North Side of Building 
facing Granite St. 
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Corinthian columns 
on first floor ceiling 

Height 22'0" 

Of ft If tt 
rl 1 in 

South side of Building 
from Third Level of 

Parking Garage 

First Floor West Entrance 

looking out toward 

Main Street. 
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FOOTNOTES 

1Personal Interview, Powers Paul, 24 August, 1987. 

^Montana Historical and Architectural Inventory, 
B. Shovers, Butte Preservation Office, Butte Silver Bow 
County Court House, 1985. pg. 1 of 2. 

3Historic Uptown Butte, John H. DeHaas Jr., 
Bozeman, MT, 1977» Pg. 2. 

^Management, Bedeian, Arthur G., CBS College Publishing, 
New York, NY, 1986, pg. 4. 

5paul, Powers, Ibid. 

6b. Shovers, Ibid. 

7john H. DeHaas Jr., pg. 3» Ibid. 

8john H. DeHaas Jr., pg. 4, Ibid. 

9Tell Me About Elevators, No author, New York, NY, 1974. 
pgs. 3-4. 

10john H. DeHaas Jr., pg. 46, Ibid. 

11b. Shovers, Ibid. 

12John H. DeHaas Jr., pg. 2, Ibid. 

13pffice Design, Edie Lee Cohen, Benetton, N.Y., 
Interior Design, August, 1987. 
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