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ABSTRACT 

The purpose of this study was to determine the 
perceptions of vocational agriculture instructors in 
Idaho, Montana, Oregon, Utah, and Wyoming concerning the 
effectiveness and percent use of public relations 
activities. 

A modified Delphi technique was used to identify public 
relations activities to be used in the study, and to set a 
standard for the frequency of use per year for each 
activity. 

The study was a descriptive survey utilizing mailed 
questionnaires sent to a stratified random sample of 
vocational agriculture instructors in Idaho, Montana, 
Oregon, Utah, and Wyoming. The data obtained from the 
returned questionnaires (59.33%) were statistically analyzed 
on a microcomputer using the MSU Statistical Analysis 
Package (Lund, 1983). 

For most of the activities, vocational agriculture 
instructors who used the activities had a higher percent use 
per year than the Delphi standard. For some activities, 
there were relationships between school size and 
availability of media and percent use and perceived 
effectiveness. It was also found that some activities were 
not used by many vocational agriculture instructors. 
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CHAPTER I 

The Problem and Its Setting 

Introduction 

Vocational agriculture programs are many times mis¬ 

understood by the public to be no more than "shop classes" 

or less rigorous classes for those students who need an 

"easy A". This lack of understanding on the part of the 

community can be changed by effectively using a well planned 

public relations program. Many benefits to the vocational 

agriculture program can be gained by adequately informing 

the public to increase their knowledge and understanding of 

the program. As stated by Smith (1977, p. 59), "Public 

awareness of a program of vocational agriculture is the 

first step in gaining public support of that program." 

The general public is becoming more and more interested 

and aware of where their tax dollars are being spent. With 

vocational agriculture being one of the most expensive 

secondary school programs, in terms of cost per student 

enrolled, it is imperative to have the support of the 

community to ensure the programs success and continuance in 

the school system. 

A well executed public relations program is an 

essential part of any effective vocational agriculture 
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program (Paulette, 1983). Care must be taken when designing 

a comprehensive public relations program so that available 

time is spent on the most effective activities. 

Purpose of the Study 

The purpose of this study was to determine the effec¬ 

tiveness of selected public relations activities in creating 

public support for vocational agriculture programs as 

perceived by high school vocational agriculture instructors 

from selected states in the National Vocational Agriculture 

Teachers Association western region of the United States. 

Need for the Study 

In our society today we are constantly concerned with 

the problems of declining enrollments, tight budgets, and 

fiscal and academic accountability. This makes it even more 

essential than in the past to have strong community support 

for vocational agriculture programs (Mannebach, 1983). 

Without the continued support of the public, high school 

vocational agriculture programs are faced with the 

possibility of having their necessary financial funds cut or 

even having the program dropped altogether. When concerned 

taxpayers begin to make cutbacks in the educational programs 

in the schools, they do not begin with the least useful 

activities, but generally attack those programs which they 

understand the least (Cutlip & Center, 1958). This implies 

that it is imperative that the public be well informed as to 
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the educational benefits to the students and community 

provided by a successful vocational agriculture program. 

There are many ways to inform the public of these 

benefits and to increase community awareness and support of 

the local vocational agriculture program. This study 

gathered data showing vocational agriculture instructors' 

perceptions of the effectiveness of specific public 

relations activities. This information will be useful to 

those individuals interested in developing a comprehensive 

public relations program or to those evaluating their 

present public relations program. 

Objectives 

In order to accomplish the purpose of this study, 

specific objectives were developed. These objectives were: 

1. To determine the effectiveness of selected public 

relations activities as perceived by vocational agricul¬ 

ture instructors in five states of the western region. 

2. To determine the relationship between school size and 

the percent use and perceived effectiveness of public 

relations activities used by vocational agriculture 

instructors in five states of the western region. 

3. To determine the relationship between the availability 

of a local newspaper and the perceived effectiveness of 

specific public relations activities used by vocational 

agriculture instructors in five states of the western 

region. 
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4. To determine the relationship between the distance from 

radio stations, television stations, and regionally 

distributed newspapers and the percent use and the 

perceived effectiveness of specific public relations 

activities used by vocational agriculture instructors 

in five states of the western region. 

5. To determine frequency of use per year of public 

relations activities used by vocational agriculture 

instructors in five states of the western region and 

compare them to a standard developed using the Delphi 

technique. 

Definitions 

Public Relations Activities - Those activities used by 
vocational agriculture instructors to increase 
community awareness and support of the local vocational 
agriculture program. 

School Population - The enrollment in grades 9-12 as 
reported in The Directory of Montana Schools, 1984-85, 
Montana Office of Public Instruction. 

Western Region - A regional division of the National 
Vocational Agriculture Teachers Association which 
consists of eleven states. These states are Arizona, 
California, Colorado, Hawaii, Idaho, Montana, New 
Mexico, Oregon, Utah, Washington, and Wyoming. 

Limitations 

1. The survey population was limited to full time high 

school vocational agriculture instructors who have 

taught vocational agriculture for at least two 

consecutive years in the school where they were 

employed. 
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2. The survey population was limited to a stratified random 

sample of vocational agriculture instructors from the 

states of Idaho, Montana, Oregon, Utah, and Wyoming. 

Assumptions 

The assumptions for this study were as follows: 

1. It was assumed that vocational agriculture instructors 

conduct public relations programs to increase public 

awareness and support for their local program. 

2. It was assumed that vocational agriculture instructors 

who have taught for at least two consecutive years in 

the same school have a good perception of the 

effectiveness of the public relations activities that 

they use. 
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CHAPTER II 

A Review of Related Literature 

Funding 

"Our success in obtaining a just share of public funds 

will depend largely on the ability of agricultural education 

to demonstrate that its efforts to provide a quality program 

are fruitful" (Turner, 1974, p. 253). Although this 

statement was made over ten years ago, it still is very 

applicable to our society today. The United States 

governments attempts to reduce the federal deficit by 

reducing federal spending may effect the funding of 

vocational agriculture. If the tax paying public is not 

well informed of the programs benefits to the students and 

community, financial support for the program could decrease. 

Mellor (1975) pointed out that as long as vocational 

agriculture in the United States is supported by tax 

dollars, the vocational agriculture instructor will be faced 

with the problem of public relations. Weigand (1972) 

suggested that if the community is not informed as to what 

the local chapter is doing, many tax payers will have no 

understanding of the value of the FFA chapter or the 

vocational agriculture program. Cutlip et al. (1958) 



7 

further implied that taxpayers generally begin making 

cutbacks in the programs they understand the least rather 

than those that are the least useful. In 1984, Kindred, 

Bagin, and Gallagher expressed their feelings on the subject 

of obtaining funding by writing: "With the competition for 

public funds on the local, state, and national levels, .it's 

imperative that educational leaders be effective 

spokespersons for education" (p. 2). 

Audiences 

Putnam (1969) reflected that the majority of the 

responsibility for gaining public support for vocational 

agriculture programs falls on the individual instructors. 

Vocational agriculture instructors must understand the 

importance of a well developed and executed public relations 

program. Miller (1983b) stressed the importance of public 

relations by stating: 

Every day we work with a program that we under¬ 
stand very well, enjoy and appreciate. We are 
sometimes alarmed when other groups of persons 
do not comprehend or seemingly appreciate the 
program or our efforts with the same level of 
enthusiasm (p. 3). 

Clouse (1983) stressed that the general public must be kept 

informed about vocational agriculture, the program, and the 

activities and accomplishments of the students. Myers 

(1979) pointed out that the public is the source of the 

students, the job market for the students, teaching 

materials and equipment, and the political clout to advance 
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the requirements of the program past bureaucratic and 

legislative bodies. 

There are many different groups of people that must be 

recognized as being important in a public relations program. 

Key (1979) wrote that the quality of the students involved 

in a program represents the quality of that program. When 

the public sees the accomplishments of a vocational agricul¬ 

ture student, they acquire a better understanding of the 

benefits of the program. Paullette (1983) stressed that a 

quality program of instruction must be the basis of any 

public relations effort. A quality program of instruction 

produces quality students which in turn helps create a 

positive public image of the program. Howard (1983) wrote 

about the importance of a positive image by saying: 

We must strive to make favorable impressions and 
complementary perceptions. As agriculture teachers, 
we are viewed by more different people than 
practically anyone else within the community (p. 10). 

Parents 

Other than the students, the parents of the students 

are the closest to the program and know what happens first. 

If parents are informed, they will spread the news about the 

program (Daugherty, 1979). Foster (1983) stressed that 

parent involvement is essential in a well organized 

vocational agriculture department and that they contribute 

the most to the success or failure of a program. When 

parents understand the goals and benefits of the vocational 



9 

agricultural program, they will provide the encouragement 

and support that is needed to make a program prosper. 

Perritt and Spell (1984) implied that a significant factor 

affecting the success of a program is the active 

participation of parents in the educational process. 

Teachers 

Other teachers in the school must not be forgotten when 

it comes to planning a public relations program. As 

indicated by Miller (1983b), other teachers perceive 

vocational agriculture students as being less talented and 

the instructional content of the program less rigorous than 

other subjects which are taught in the school. This, 

coupled with the requests for students to be excused for 

special events, creates the impression of expecting too 

much. These negative perceptions can be corrected with the 

effective use of public relations. Communicating benefits 

and needs to other teachers is very important to the success 

of the local vocational agriculture program. Hilldrup 

(1982, p. 7) questioned, "If we cannot communicate within 

our own organization, how can we keep our public relations 

straight?" 

Administration 

It is very, important to keep the administrator informed 

of the program's benefits and activities, especially during 

the summer months. Paulette (1983) suggested that the 

administrator be given a calendar of summer events and that 
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he/she be invited to accompany the instructor on some 

student visits. According to Miller (1983b), the per 

student cost of vocational agriculture programs are under 

close scrutiny by administrators, therefore the importance 

of the program as a whole, and the summer program must be 

stressed. 

Advisory Committee 

"Advisory committee members, if selected correctly, 

cover many areas of agriculture in your community. The 

people they see everyday greatly multiplies your public" 

(Daugherty, 1979, p. 79). The advisory committee must work 

very closely with the vocational agriculture program and can 

be a tremendous asset if used correctly. Rodgers (1979) 

pointed out that the advisory committee is a prime vehicle 

for maintaining communications between the program, school 

and community. As indicated by Cole (1981), advisory 

committees assist in conveying the message of successful 

programs to the community on a continuing basis. 

Business Community 

Effective public relations can aid the local program in 

acquiring the needed resources to carry out a quality course 

of instruction. As indicated by Lee (1981), "every 

community has resources which can contribute to the instruc¬ 

tional program in vocational agriculture" (p. 3). Sutphin 

(1979) further implied that the community is a great 

resource when the program is short on equipment and 
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materials. There are many people in the community that 

would be willing to support the program if only they 

understood the program's purpose. These individuals would 

be willing to help the program as resource persons if given 

the opportunity. Roller (1982) believed that involving 

these individuals in the educational process motivates their 

appreciation and interest in the program. Mannebach (1975) 

found that many employers were unaware of the mutual 

benefits to be derived from a cooperative student placement 

effort. Flint (1979) suggested that greater use of local 

resource people improves the quality of a local vocational 

agriculture program and is an excellent method of building 

public relations between the school and the community. 

Businesses must not be contacted only when something is 

needed. A good rapport must be developed between the local 

instructor and individuals in the business community. On 

this subject. Miller (1983) wrote: 

Establishing a relationship of high quality with 
agricultural business and industry will enable us to 
serve as we were intended to serve and gain attention 
for appropriate reasons" (p. 3). 

Berry (1984) stressed that if worked with properly, 

public and private industries will actively support all 

aspects of the local vocational agriculture program. 

Developing a quality link with local businesses can be very 

beneficial to the vocational agriculture program. 
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Cheek (1981) wrote: 

This process of building relationships between 
agricultural education education and other agricultural 
and educational agencies has always been an 
important aspect of our programs because all groups 
involved reap the rewards of collaborative efforts 
(p. 4). 

Adult Education 

Adult education programs have many benefits that help 

the instructor, the vocational agriculture program, and the 

school as a whole (Cavey, 1983). Adult education courses 

help the instructor keep in touch with the needs and 

problems of the local agricultural community. They also 

provide the instructor the opportunity to construct a 

current list of resource people that can be used at a later 

date. On the subject of adult programs, Bortner (1972) 

stated, 

Although expenditures for adult programs must, like all 
school costs, be justified on the basis of their 
contributions to educational goals, there is no question 
but that expenditures of this type can also contribute 
significantly to good school public relations (p. 370). 

Cavey (1983) stressed that one of the greatest benefits to a 

vocational agriculture program is the public relations it 

receives in the community when conducting an adult education 

course. 

Media 

Many radio and television officials believe they have 

an obligation to keep the public well informed as to what is 

happening of importance in local educational institutions 
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(Kobre, 1974). Radio and television can be very effective 

in reaching a wide variety of individuals. Kobre (1974) 

further stressed that information obtained through visual 

means is understood better and retained longer than through 

any other medium. 

Publications of many types can aid in gaining and 

retaining public support. "Effectively prepared 

publications can help keep pupils, staff members, patrons, 

and boards informed about educational accomplishments, 

goals, needs, and issues" (McCloskey, 1959, p. 483). 

Newspaper articles can help convey important information and 

make the public more aware of the overall vocational 

agriculture program (White, 1975). Well written articles 

can be an effective means of building support for the local 

program and vocational agriculture in general. It is ' 

important that good rapport be developed with the local 

reporters. Bowen (1982) wrote about this relationship by 

saying: 

The extent that vocational agriculture programs get 
coverage in either the dailies or weeklies depends 
upon the quality of the program and the relationship 
established with newspaper reporters and editors 
(p. ID. 

There must be an understanding with the press that they are 

always welcome to cover any meetings, functions, or 

activities pertaining to the local vocational agriculture 

program. This open invitation should be reinforced with a 



14 

specific invitation each time there is a major project of 

public interest (Leiding, 1976). 

Summer Program 

The summer program is very important to the success of 

a vocational agriculture program. It is a time for student 

visitations, on site instruction, attending professional 

meetings, participating in fairs, and working on BOAC 

projects. "One of the most neglected parts of a summer 

vocational agriculture program is the part which deals with 

public relations" (Varighn & Ware, 1983). Summer is a good 

time for informal public relations. It is a time to be seen 

in the community and visit with people when running errands 

(Paulette, 1983). Ermis (1979) points out that the public 

relations program must be carried into the summer months. 

Cepica (1979) goes on to say that the summer program is many 

times misunderstood because of the failure of the instructor 

to "tell his story". 

Community Activities 

Becoming involved in community activities is another 

effective way to inform the public about the local 

vocational agriculture program. Bice (1980) felt that 

community involvement is needed in order to have a community 

well informed of the programs contributions to the area. 
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Bortncr (1959) expressed his feeling this way: 

Participation in community activities has direct 
public relations values. It enables the teacher to 
influence the attitudes of his fellow participants 
towards school policies and programs, provide factual 
information and statistics about the school, and 
correct any misunderstandings that may arise (p. 57). 

Being involved in community activities will help increase 

the public's understanding and support of the vocational 

agriculture program. 

Summary 

In this review of literature it was shown that it is 

imperative that a well planned public relations program be a 

part of all vocational agriculture programs. There are many 

different areas that need to be considered when planning a 

public relations program. A major concern when planning a 

public relations program is to use those public relations 

activities that will be the most effective in the community 

where they are to be used. Jones (1978) emphasized the 

importance of public relations by writing: 

Public relations is more than just words. It is 
action; planned, continuous action, day-by-day, month- 
by-month, year-by-year, to convince the public of this 
country through communication and quality education 
that public schools are, indeed, the backbone of the 
nation, and, as such, they must be preserved (p. 206). 

Without public support and understanding, a vocational 

agriculture program would have a difficult time justifying 

its existence. The public would look only at the cost of 

the program and not at the benefits to the school and 
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community. Reakes and Welton (1977) summed it up when he 

stated: "A teacher without a public information program is 

like working in the dark. You know what you are doing, but 

nobody else does" (p. 231). 
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CHAPTER III 

Methodology 

Population and Sample 

The population for this study was drawn from a 

purposive sample of states from the western region. The 

five states that were selected for this study were: Idaho, 

Montana, Oregon, Utah, and Wyoming. These states were 

chosen because of their similarities in number of programs, 

school size and community size. The sample population for 

this study consisted of those vocational agriculture 

instructors who had taught in the same school for at least 

two consecutive years. An accurate list of instructors who 

met the above criteria was compiled from names of the 

instructors from each state as listed in the 1984 

Agriculture Teachers Directory. Each state's list was 

then mailed to the Agricultural Education Specialist in that 

state along with a cover letter explaining the study and 

asking their assistance in identifying those instructors who 

have taught for at least two consecutive years in the school 

where they now teach (Appendix A). A self addressed stamped 

return envelop was included for convenience. 
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After the revised instructor lists were returned, a letter 

of thanks was mailed to each specialist expressing 

appreciation for their help (Appendix B). 

A total of 256 eligible participants were identified. 

The names of the individuals from each state were numbered, 

and a stratified random sample was selected with the aid of 

the computer program, "Sample," of the MSU Statistical 

Analysis Package (Lund, 1983). The random numbers were then 

matched to the numbers assigned to the vocational 

agriculture instructors to determine the participants. A 

sample of 150 was drawn to allow for non-respondents. A 

return rate of 89 or 59.3% was obtained giving a confidence 

interval of +6.5% at a confidence level of .95 (Vockell, 

1983). Data in Table 1 show a breakdown of the number of 

eligible participants and the size of the stratified sample 

taken from each state. 

Table 1 

Stratified Random Sample by States 

Number by State 

Participants Idaho Montana Oregon Utah Wyoming Total 

Eligible 
Participants 

56 46 67 45 42 256 

Stratified 
Random 
Sample 

33 27 39 26 25 150 
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The size of the stratified sample was obtained by 

calculating the percent total eligible participants in each 

state and taking that percentage of the required 150 samples 

for each state. 

Instrument Design 

The questionnaire was designed using a modified Delphi 

technique. Hostrop (1973) describes the Delphi technique as 

follows: 

The Delphi technique is a method of assessing group 
opinion by individuals through responses to a series 
of successive questionnaires, rather than through a 
series of group meetings (p. 67). 

This modified Delphi technique consisted of two mailings,- or 

rounds, with the panelists remaining anonymous to each other 

throughout the process. 

Ten Delphi panelists were chosen from former vocational 

agriculture instructors and individuals considered to be 

knowledgeable in the areas of vocational agriculture and 

public relations (Appendix C). All ten panelists agreed to 

participate. These individuals were mailed a list of public 

relations activities, (Appendix D) and a cover letter, 

(Appendix E) on April 11, 1985 explaining the study and 

asking for their assistance in the development of the 

questionnaire. The panelists were asked to make any 

additions, deletions, or corrections in the list that they 

felt were necessary to make it a comprehensive list of 

public relations activities for a vocational agriculture 
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program. The panelists were also asked to indicate the 

frequency of use per year they felt each activity should be 

used. The completed list was to be mailed back by April 23, 

1985. A few corrections were pointed out and ten new public 

relations activities were generated from round one (Appendix 

F). No deletions were made. 

The investigator summarized and compiled the 

information received from round one and formed it into the 

instrument for round two (Appendix G). A mean frequency of 

use for each activity was derived from the round one 

responses and then rounded to the nearest integer to make 

the frequency of use more realistic for round two. The 

frequencies were placed next to their respective activity 

and the panelists were given the choice of agreeing with the 

mean frequency or changing the response to more accurately 

reflect their feelings. The ten new activities and those in 

which corrections were made did not have frequencies placed 

next to them. The round two questionnaire and a cover 

letter (Appendix H) were mailed to the Delphi panelists on 

April 29, 1985. The panelists were asked to return the 

completed instruments by May 10, 1985. 

With the receipt of the responses from round two, the 

process of formulating the questionnaire was begun. The 

questionnaire was divided into two parts (Appendix I). Part 

I consisted of five demographic questions concerning school 

population, availability of local newspaper, and distance 
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from nearest radio station, television station, and 

regionally distributed newspaper. The last question in Part 

I asked the respondents to rate how well they felt the 

public understands their program as a result of their public 

relations program. 

Part II of the questionnaire was made up of the 39 

public relations activities refined by the Delphi panel. 

The respondents were asked to indicate in the space to the 

left of each activity how many times per year they use each 

activity. They were then asked to rate their perceived 

effectiveness of those activities that they use on a five 

point scale, with 1 being not effective to 5 being very 

effective. An example was provided to illustrate the 

correct procedure. 

A panel of professors from the department of 

Agricultural and Industrial Education were asked to review 

the instrument and make any suggestions or revisions that 

would increase the instruments readability and context 

validity. 

The revised questionnaire was then reduced to 71% of 

original size to facilitate being printed on eight and one 

half by eleven inch paper. The survey was designed to cover 

the fronts of two sheets of paper. A postage paid return 

mailer was printed on the back of the second page of the 

questionnaire to aid the returning process. The 

questionnaires, printed on five different colors of paper to 
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aid in sorting the returns according to state, could easily 

be folded, stapled, and mailed. 

Upon completion of printing , a copy of the instrument, 

a list of the names of the Delphi panelists, and a thank you 

letter (Appendix J) was mailed to each Delphi panelist. 

Data Collection 

A questionnaire and cover letter, (Appendix K) giving a 

brief explanation of the study and stressing the importance 

of the requested information, was mailed to each of the 150 

participants on May 15, 1985. The participants were asked 

to please return the completed questionnaire by May 30, 

1985. On May 30, 1985 those participants whose completed 

questionnaire had not been received were mailed a second 

copy of the questionnaire, and a follow up letter, (Appendix 

L) again stressing the importance of the requested 

information. They were requested to return the completed 

instrument by June 14, 1985. No further follow up was 

attempted, as an adequate rate of return had been received. 

Data Analysis 

An Apple lie microcomputer and Wordstar (1983), a 

wordprocessing package, were used to set up data files 

containing the information from the returned questionnaires. 

Frequencies, percentages, means, and standard deviations 

were obtained using the MSU Statistical Analysis Package 

(Lund, 1983). Tables were then formulated to exhibit the 

statistical analysis in descriptive form. 
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CHAPTER IV 

Results 

In order to meet the objectives of this study, data 

was collected from a sample of vocational agriculture 

instructors from the western region using a mailed 

questionnaire. The data was then entered into a 

microcomputer and statistically analyzed to provide the 

information necessary for the completion of this study. The 

results of this study are divided into five major sections. 

These sections are as follows: 

1. Demographic Information 

2. Perceived Effectiveness of Public Relations 

Activities 

3. Use and Effectiveness of Public Relations 

Activities in Relation to School Enrollment 

4. Use and Effectiveness of Media Public Relations 

Activities in relation to the Availability 

of Media 

5. Comparison of Mean Frequency of use per Year 

Between Survey Respondents and Delphi Panelists 
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Demographic Information 

One hundred fifty questionnaires were mailed to 

vocational agriculture instructors in five states of the 

western region. Of those 150, 106 (70.6%) were returned. 

Of the 106 returns, 16 (15.1%) were not included in the 

data analysis due to the failure of the respondents to 

complete all sections of the survey. One questionnaire was 

returned as undeliverable. This provided a usable return of 

89 questionnaires for a 59.3% return rate. 

Table 2 has data showing the return rate for each of 

the five states surveyed. Of the 89 usable returns the 

highest number, 24 (27.0%), came from Oregon while the 

lowest return, 11 (12.4%), came from Utah. 

Table 2 

Number of Respondents by State 

State 

Respondents Idaho Montana Oregon Utah Wyoming Total 

N 17 22 24 11 15 89 
% 19.1 24.7 27.0 12.4 16.8 100 

The school enrollment grades 9-12 is depicted in Table 

3. Thirty five (39.3%) of the respondents indicated that 

their school had a 9-12 enrollment of over 250 students. 

Only four respondents indicated their school had an 

enrollment of 201 to 250 students: 
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Table 3 

Number of Respondents by School Student Enrollment 

School enrollment 

Respondents 
Under 
50 

51- 
100 

101- 
150 

151- 
200 

201- 
250 

Over 
250 Total 

N 14 16 8 12 4 35 89 
g. 
o 15.7 18.0 9.0 13.5 4.5 39.3 100 

Participants were asked if there was a local newspaper 

in their community. Yes was the answer from 77 (86.5%) of 

the respondents, while 12 (13.5%) indicated that there was 

not a local newspaper in their community. 

Data in Table 4 reveal the distance respondents teach 

from the nearest regionally distributed newspaper. Of the 

respondents, 25 (28.1%) indicated that there was a regional¬ 

ly distributed newspaper within 25 miles of the town where 

they teach. Only 6 (6.7%) taught in communities between 51 

and 75 miles from a regionally distributed newspaper. 

Table 4 ' 

Number of Respondents by Distance from Nearest Regionally 

Distributed Newspaper 

Distance in miles 

In Within 26- 51- 76- Over 
Respondents Town 25 50 75 100 100 Total 

N 11 25 23 6 10 14 89 
o, 
o 12.3 28.1 25.8 6.7 11.2 15.7 100 
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Table 5 contains data disclosing that 30 (33.7%) 

respondents had a radio station in the town where they 

teach. There were no respondents who taught over 100 miles 

from the nearest radio station. Ninty two percent (33.7 + 

28.1 + 30.3) of the schools were located within 50 miles' of 

a radio station. 

Table 5 

Number of Respondents by Distance from Nearest Radio 

Station 

Distance in miles 

Respondents 
In 

Town 
Within 

25 
26- 
50 

51- 
75 

76- 
100 

Over 
100 Total 

N •30 25 27 4 3 0 89 
Q. 
'O 33.7 28.1 30.3 4.5 3.4 0 100 

Data in Table 6 reveal that 23 (25.8%) of the 

respondents taught vocational agriculture in a school that 

was located between 26 and 50 miles from the nearest 

television station while only 6 respondents (6.7%) reported 

that there was a television station in the town where they 

taught. Twenty (22.5%) respondents indicated they taught 

in a community located over 100 miles from the nearest 

television station. 
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Table 6 

Number of Respondents by Distance from Nearest Television 

Station 

Distance in miles 

Respondents 
In 

Town 
Within 

25 
26- 
50 

51- 
75 

76- 
100 

Over 
100 Total 

N 6 16 23 13 11 20 89 
Q. 
'O 6.7 18.0 25.8 14.6 12.4 22.5 100 

The questionnaire asked respondents to indicate how 

well they felt the public understood the local program as a 

result of their public relations programs. Data in Table 7 

show that the majority (58.4%) of responding instructors 

felt that the public understands the local program fairly 

well. Only 2 (2.2%) respondents felt that the public 

understands the local program very well. 

Table 7 

Perceived Level of Public Understanding 

Level of understanding 

Respondents 
Not Very 

Well 
Fairly 
Well Well 

Very 
Well Total 

N 13 52 21 2 88 
% 14.6 58.4 23.6 2.2 100 

Perceived Effectiveness of Public Relations Activities 

Part II of the questionnaire consisted of 39 selected 

public relations activities, and a Likert-type scale for the 

respondents to rate their perceived effectiveness of each 
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activity, providing they used that activity. The scale was 

a five point scale ranging from 1, not effective, to 5, very 

effective. For the purpose of data presentation for Tables 

8 - 11, it will be assumed that mean scores in the range of: 

1 - 1.50 equal not effective; 1.51 - 2.50 equal slightly 

effective; 2.51 - 3.50 equal effective; 3.51 - 4.5 equal 

highly effective; and 4.51 - 5.00 equal very effective. The 

39 activities were grouped into four general areas: 

A. School 

B. Media 

C. Community 

D. FFA 

The data in Table 8 represent the effectiveness of 

school related public relations activities as perceived by 

those using each activity. "Have a member of the 

administration, school board, or advisory council attend the 

national convention," had the highest mean of 4.56 (SD=.73), 

although only 16 of those responding indicated they use this 

activity. "Prepare a schedule of projected summer 

activities and present it to the administration, school 

board, and advisory council," was used by 82 respondents. 

This activity had a mean of 3.23 and a standard deviation 

of .97. "Have an administrator or school board member go 

along on a student visitation," and "Have a member of the 

administration, school board, or advisory council attend 

the district convention," were use by only 28 and 27 
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respondents, respectively. These activities were rated 

highly effective with mean scores of 3.64 and 3.93, 

respectively. “Present benefits of the summer conference to 

school board and administration," received the lowest mean 

score of 3.19, yet was perceived to be effective. This 

activity was used by 47 (52.8%) of those responding. 

The data displayed in Table 9 represent the perceived 

effectiveness of media related public relations activities. 

The effectiveness of the activity, "Submit newspaper 

articles to local papers," was rated very effective with a 

mean score of 4.05. This activity was also used by the 

majority (82) of the respondents. The activity having the 

lowest perceived effectiveness (X=3.18) was, "Submit 

newspaper articles to school papers." This activity was 

used by 66 of the responding instructors. "Use television 

spots or announcements," was the least used with 19 of the 

respondents using it. 

The perceived effectiveness of community related public 

relations activities are displayed in Table 10. Of the nine 

activities in this group, "Hold a parents night for Ag. I 

students," was rated the most effective with a mean score of 

4.18 (SD=.81). However, this activity was used by only 17 

of the respondents. "Sponsor a breakfast for the business 

community," received the lowest mean of 2.33 (slightly 

effective), and was also used by only 7 of those responding 

to the survey. The most used activities were, "Have 
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students speak to civic clubs or organizations," and 

"Conduct a BOAC project," which were both used by 61 

respondents. These activities were perceived to be highly 

effective as revealed by mean scores of 3.90 and 3.92 

respectively. 

Table 11 contains data which summarizes the responses 

concerning the perceived effectiveness of FFA related public 

relations activities. "Hold a parent/member banquet," had 

the highest mean score of 4.55 (very effective) for this 

group. Of the 89 respondents, 82 used this activity. The 

activity having the lowest mean score, but still being 

perceived as effective, was "Discuss activities and 

available careers in agriculture with the Guidance 

Counselor," with a mean of 3.04. The activity that was used 

by the most respondents (86) was "Participate in local 

fairs," which had a mean of 3.91 (highly effective). "Have 

an FFA sponsored breakfast for teacher," was used the least 

(13). This activity had a mean of 3.75 (highly effective) 

and a standard deviation of 1.14. 

Of the public relations activities presented in Tables 

8-11, "Hold a parent/member banquet" was perceived to be the 

most effective with a mean of 4.55 (SD=.77). "Sponsor a 

breakfast for the business community," had a mean of 2.33 

(SD=.83), which was the lowest level of perceived 

effectiveness. This was also the public relations activity 

that was used by the least number of respondents (7). 
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The activity that was used by the most participants (86) was 

"Participate in local fairs." 

Use and Effectiveness of Public Relations 

Activities in Relation to School Enrollment 

The data derived from the four areas of public 

relations activities were separated into divisions according 

to school enrollment. The divisions were designed in six 

increments of 50, but because of a low n in some of the 

ranges, the data were combined into three groups with 

increments of 100. 

Data in Table 12 represent the percent use and 

perceived effectiveness of school related public relations 

activities in relation to school enrollment. Data reveal 

that the activity, "Prepare a schedule of projected summer 

activities and present it to the administration, school 

board, and advisory council," was perceived as being less 

effecitve (X=2.70) by those teaching in schools with enroll¬ 

ments under one hundred. The enrollment ranges of 100 to 

200 and over 200 rated the effectiveness of this activity 

with mean scores of 3.53 and 3.45, respectively. 

"Prepare a diary of summer activities and submit it to 

the administration, school board, and advisory council," 

showed an increase in perceived effectiveness as school 

enrollment increased. Data reveal the following means: 

"Under 100"=2.85; "101-200"=3.40; " Over 200"=3.73. 
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"Have an administrator or school board member go along 

on a student visitation," had a lower percent use (23.3%) 

and perceived effectiveness (3.00) for the enrollment range 

of "Under 100" than for the other two sizes of schools. 

"Prepare a projected travel schedule for the school year and 

submit it to the school board" was rated lowest (X=2.90) by 

those instructors with enrollments under 100. Those with an 

enrollment of 101-200 rated the activity with a mean of 

3.43, while those with an enrollment over 200 gave the 

activity a mean of 3.57. 

"Have a member of the administration, school board, or 

advisory council attend the national convention," was used 

least by those in the category of "Under 100" with 6.7% 

using the activity. Although the percent use of this 

activity was low, it was perceived to be highly effective 

with a mean score of 4.50. 

Data showed that holding FFA Alumni meetings decreased 

in use as enrollment increased. In the "Under 100" 

category 43.3% of the respondents used the activity whereas 

35.0% of the category "101-200" and 25.6% of the "Over 200" 

school enrollment held FFA Alumni meetings. 

Comparisons by school enrollment are made in Table 13 

on use and effectiveness of media related activities. 

Respondents in the category of "101-200" felt that "Submit 

newspaper articles to regionally distributed newspapers," 

was more effective (X=3.70) than the other enrollment 
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categories (3.13 and 3.14). The activity, "Use FFA news 

releases about the National FFA Convention," was perceived 

to be less effective (X=2.89) for the enrollment range of 

under 100. 

"Use television spots or announcements" had a higher 

percent use (50.0%) and was perceived to be highly effective 

(X=4.30) for those instructors teaching in schools with 

enrollments between 101 and 200 students. . Only 17.9% of the 

respondents with an enrollment over 200 used this activity, 

and perceived it to be effective with a mean score of 3.29. 

Data pertaining to use and perceived effectiveness of 

community related public relations activities in relation to 

school enrollment is presented in Table 14. The activity, 

"Conduct an adult education course," had a higher percent 

use (60.0%) by those with a school enrollment under 100, 

than did those with enrollments of 101 to 200 (35.0%) or 

those over 200 (28.2%). Although those with an enrollment 

under 100 had a higher percent use, they rated the 

effectiveness the lowest with a mean of 3.33 (effective). 

Respondents in the enrollment range under 100 rated 

"Distribute FFA calendars," as effective (X=3.00). This 

mean was .90 lower than the means of larger schools which 

perceived the activity to be highly effective (X=3.90, 

X=3.67). "Vocational agriculture instructor participates in 

a local service club" was perceived to be less effective in 

the category "Under 100" than in the other two categories. 



42 

v 
a 

+J 
•H 
c 
3 

o 
u 

<J-I 
0 

w 
CO 
CD 
c 
CD 
> 

•H 
+J 
o 
CD 

U-j 

4-1 
w 

T! 
C 
fd 

CD 
CO 
D 

o 
5-1 
C 
W 

o 
o 
U 
cn 
o 
+J 

c 
o 

•H 
-P 
rd 

r—H 

CD 
« 

C 

CO 
CD 

•H 
+J 
•H 
> 

•H 
-P 
U 
<c 

CD 
rH 

X! 
rd 
H 

1 0) l r-i in 
1 > 1 in 
1 •H (X 1 • • • 

1 4J CO CO 
1 0 
1 0) 1 
1 o i 
1 o iw 1 
1 o W 1 
1 CN 1 00 CO CM 
1 <#> I • • • 

1 U 1 T—i o 00 
1 CD 1 r* CO CM 
1 > 0) l 
1 O 1 

1 
D 1 

1 
1 
1 

1 
C 1 00 CM »—♦ 

1 
1 

1 
1 

CM rH rH 

1 
-U 1 <D 

1 
1 
1 

C 1 > 1 
O 1 •H 1 CM CM rH 

e i 4J 1 cr> 
<—i i U lx 1 • • • 
i—• i 0) m CO CO 

O 1 <4-1 1 
14 1 <4-4 1 
C 1 s> u 1 
(1) 1 o 1 

1 o 

>—< 1 CN 1 o o o 
O 1 | OP 1 • • • 

0 1 »—< 1 m o in 

s: i O 1 • VO VO CO 
O 1 p-H (U 
01 1 to 1 

1 
1 

D 1 
1 

1 
1 

1 
C 1 m CM 

1 
1 

1 
1 

*-H 

1 <u 

1 
1 
1 

1 > 1 
•H 1 o CM * CO 

1 4-> CM CO 

1 U ix ! • • 

1 QJ 1 CO CO CO 
1 <4-1 1 
1 cn >4-1 1 
1 o u 1 
1 o 1 
1 r—< 1 
1 1 o 
1 u OP 1 • • • 

1 Q) VO VO o 
1 XJ 1 VO VO 
1 C 0) 
1 Z) U) 1 

1 
3 1 

1 
1 
1 

1 
C 1 o GO 

1 1 CM r—i rH 

u p 
•H IU 
> g c 

>4 1 •H tr< M o 
■P 1 o C <0 •H 
•H | in *H 1x4 p 
> 1 0 c U (0 •H I 4-1 o 3 p o 

4-> 1 •H TS OJ 3 
O 1 .X 4-) P T) 
< 1 10 <0 <u a (1) 

<U N w <o 
in i a-H 3 J3 P 
C 1 in c O CJ rH 
O 1 <0 x: 3 

•H 1 in o< n TJ 
4-1 I ■P M c c (0 
<0 1 c o <D (0 rH | 0) a c C 
0) 1 T3 <0 O T> 0 <0 
05 1 3 C C -H P (0 C 10 P P 
O 1 in to x: io O 11) 

•H 1 in C -H 3 in 
rH | 0) X <u <U P TJ M 
XI 1 > 3 > <U -r4 C 3 
3 1 fT3 #-H (0 M c O O 
04 1 X U X O -P U O 

o av i 
o VO in CM i 
1*1 CO co CO i 

i 
i 

m 00 CM av c- 
i 
i 

o o 00 00 i 
r—4 CO CM rH i 

i 

*T CM r- (T> 

i 
i 
i 

rH rH rH i 
i 
i 

o o m o CTv 

i 
i 
i 

o cr> in VO i 

IN CO CO CO i 
i 
i 

o o o o O 

i 
i 
i 

in o o o in i 
in VO co VO i 

i 
i 

r—4 o CM VO co 

i 
i 
i 

rH rH i 
i 
i 

o o O in o 

i 
i 
i 

o o in CM o i 
(N CO CO co i 

i 
i 

P' r- CO CO 
i 
i 
i 

lO VO co CO VO i 
CO rH nr i 

i 

IN o 

i 
i 
i 

rH r—H i 
i 
i 

i 
i 
i 

(1) 

i 
i 
i 
i 
i 
i 
i 

x: i 
p i 

w u U i 
P 0 0 03 X i 
o (Q P w VJH (DOG i • 

<4-1 •o o c P -P rH i cr» 
C QJ 0 TD -p G rd O i CO 

P 0) •4-1 a c X -p a II 
in >i rH 0 U) *H cn rH (D i C 
<0 P (0 P •H GUO i u 

<P -H o a G O *H ‘H i 
x c <D 0) •H 4J > i 
(0 3 < CJ 4-» g 03 03 u u u i • 
0) g |X4 < CU 0 4J 4J cn rd o i o 
u e a o <d w c c rd a 03 i CM 

XJ o CQ x: Q) a; i II 
o <u o JH T3 rH p r-H i c 

(0 P 10 o rd a rd 0 rd i X 
in 3 d) a -P C 4-) U i 

p in XI P x: >. 03 QUO i 
O 0) ■H O 4J 4J rd •H G rH i • 
in c P 3 •H rH •P P i o 
C *H P Tl a; JH TO rd 4-> rd i CO 
o in in C > <d rH • U 03 i II a 3 •P o (d x 0 cn 0 C C i G 
10 XI Q u X o x < > -H *H i rd 



43 

Table 15 contains data pertaining to the use and 

perceived effectiveness of FFA related public relations 

activities in relation to school enrollment. Those 

respondents in the category "Under 100" gave the activity 

"Participate in local fairs," a mean score of 3.48 

(effective) whereas the other two categories report a highly 

effective mean (X=4.22, X=4.12). Also, the mean scores given 

the activity "Have an FFA sponsored breakfast for teachers," 

by those with enrollments under 100, and those with 

enrollments between 101 and 200, were 3.25 (effective) and 

4.00 (highly effective) respectively. 

Data reveal that the activity, "Have FFA furnish coffee 

to school faculty during FFA Week," showed an increase in 

the mean perceived effectiveness as school enrollment 

increased. The means for the enrollment levels are: "Under 

100"=2.67, "101-200'-3.33, and "Over 200"=3.60. Also, 

"Discuss activities and available careers in agriculture 

with the Guidance Counselor," was rated more effective 

by respondents with school enrollments between 101 and 200, 

with a mean score of 3.80. This was higher than the 

categories of "Under 100" (2.81) and "Over 200" (2.84). 
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Use and Effectiveness of Media Public Relations 

Activities in Relation to the Availability of Media 

Data in Table 16 display information showing the 

relationship between the availability of a local newspaper 

and use and effectiveness of local newspaper related public 

relations activities. For all four activities reported in 

Table 16, the percent use was higher for those respondents 

who had a local newspaper in the community where they 

worked. In the case of, "Submit newspaper articles to local 

papers," those who did not have a local newspaper in their 

community rated the activity's effectiveness higher than 

those who had a local newspaper available (4.57 and 4.00, 

respectively). 
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Table 16 

Use and Effectiveness of Local Newspaper Activities 

in Relation to the Availability of a Local Newspaper 

Availability 

Yes (n=77) No (n=12) 

Use Effectiveness Use Effectiveness 

Activity n % X n % X 

Submit news¬ 
paper arti¬ 
cles to 
local paper 

75 97.4 4.00 7 58.3 4.57 

Use FFA news 
releases 
about the 
National FFA 
Convention 

46 59.7 3.33 7 58.3 4.00 

Visit local 28 36.4 4.00 2 16.7 2.00 
media with 
FFA officers 
to thank them 
for their 
cooperation 
and inform 
them of future 
activities 

Invite local 50 64.9 3.56 7 58.3 3.57 
newspaper 
reporter to 
attend a 
chapter 
activity 

"Visit local media with FFA officers to thank them for their 

cooperation and inform them of future activities" was rated 

highly effective (X=4.00) by those having a local newspaper 
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in their community whereas those who did not have a local 

newspaper in the town where they taught rated the activity 

slightly effective (X=2.00). 

When the data in Table 17 are examined, it can be noted 

that the percent use for activity, "Submit articles to 

regionally distributed newspapers," was lowest (14.3%) for 

those teaching over 100 miles from the nearest regionally 

distributed newspaper. For the activity "Use FFA news 

releases about National FFA convention," the data reveal 

that the highest percent use was by those teaching in a town 

where a regionally distributed newspaper was located 

(81.8%). Those teaching over 100 miles from the nearest 

regionally distributed newspaper had the second highest 

percent use of 71.4%. It may be noted that the percent of 

respondents who submitted articles to the paper was lower 

for those who lived in a town where a regionally distributed 

newspaper was located than it was for those who taught in a 

community located up to 100 miles from the nearest 

regionally distributed newspaper. 
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Table 17 

Use and Effectiveness of Regionally Distributed Newspaper 

Activities in Relation to Distance from Nearest Regionally 

Distributed Newspaper 

Activity 

Submit articles Use FFA news 
to regionally releases about 
distributed National FFA 
newspapers Convention 

Use Effectiveness Use Effectiveness 

Distance n a 
'o X n % X 

In Town 
(n=l1) 

6 54.5 3.67 9 81.8 3.00 

Within 
25 miles 
(n=25) 

19 76.0 3.11 13 52.0 3.15 

26 to 
50 miles 
(n=23) 

15 65.2 3.20 10 43.5 3.30 

51 to 
75 miles 
(n=6 ) 

4 66.6 3.25 4 6 6.6 3.50 

76 to 
100 miles 
(n=l0) 

5 50.0 3.00 6 60.0 3.50 

Over 
100 miles 
(n=l4) 

2 14.3 4.00 10 71.4 3.20 

Data displayed in Table 18 represents the relation 

between use and effectiveness, and distance from the nearest 

radio station. Data reveal that only 7 (7.87%) of the 
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respondents lived farther than 50 miles from the nearest 

radio station, and that none of the respondents lived more 

than 100 miles from a radio station. It may also be noted 

that the data show the activities "Use radio spots or 

announcements," and "Use the National FFA Center's public 

service announcements," decrease in percent use as the 

distance from the radio station increased. 
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Table 18 

Use and Effectiveness of Radio Related Activities in 

Relation to Distance from Nearest Radio Station 

Activity 

Use the National 
Use radio FFA Center's 
spots or public service 
announcements announcements 

Use Effectiveness Use Effectiveness 

Distance n % X n % X 

In Town 
(n=30) 

23 76.7 3.43 12 40.0 3.50 

Within 
25 miles 
(n=25) 

16 64.0 3.44 9 36.0 3.44 

26 to 
50 miles 
(n=27) 

11 40.7 3.36 6 22.2 4.00 

51 to 
75 miles 
(n=4) 

2 50.0 4.00 0 0 0 

76 to 
100 miles 
(n=3) 

1 33.3 2.00 1 33.3 3.00 

Over 
100 miles 
(n=0) 

0 0 0 0 0 0 

Data in Table 19 reveal the percent use and perceived 

effectiveness of the activity "Use television spots or 

announcements in relation to distance from nearest 

television station." This information showed that the 
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highest percent use was by respondents teaching in a town 

where a television station station was located (50.0%). 

Table 19 

Use and Effectiveness of Television Spots or 

Announcements in Relation to Distance from Nearest 

Television Station 

Activity 

Use television spots 
or announcements 

Use Effectiveness 

Distance n % X 

In town (n=6) 3 50.0 4.00 

within 25 miles 
(n=l6) 

3 18.8 3.33 

26 to 50 miles 
(n=23) 

6 26.1 3.33 

51 to 75 miles 
(n=l3) 

2 15.4 3.50 

76 to 100 miles 
(n=l1) 

2 18.2 3.50 

Over 100 miles 
(n=20) 

1 5.0 5.00 
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Comparison of Mean Frequency of Use Per Year Between 

Survey Respondents and Delphi Panelists 

Data in Table 20 present a comparison of mean frequency 

of. use per year for survey respondents and Delphi panelists. 

It may be noted that only those activities that varied by 

one or more frequency of use per year are presented in Table 

20. A comparison of the remainder of public relations 

activities may be found in Table 21 (Appendix M). Of the 

ten activities displayed in Table 20, all but two were 

being used by respondents more frequently per year than the 

Delphi panelists suggested. "Submit newspaper articles to 

school papers," was being used a mean number of 5.07 times 

less per year than Delphi recommendations. The activity, 

"Hold advisory council meetings," was being used a mean 

number of 1.10 times less than Delphi recommendations. 



53 

Table 20 

Differeiice in Mean Frequency of Use per Year for Survey 

Respondents and Delphi Panelists 

Public Relations 
Activity 

Survey 
Response 

X 

Delphi 
Response 

X 

Difference 

Submit newspaper ar¬ 
ticles to regionally 
distributed newspapers 

5.84 3.30 2.53 

Submit newspaper 
articles to 
local newspapers 

13.74 12.00 1.74 

Submit newspaper 
articles to 
school papers 

6.93 12.00 -5.07 

Have an administrator 
or school board 
member go along on a 
student visitation 

2.74 1.40 1.34 

Hold advisory 
council meetings 

2.90 4.00 -1.10 

Involve teachers of 
other subjects in 
area FFA contests 

3.37 1.10 2.27 

Involve public in 
area FFA contests 

2.36 .50 1.86 

Use radio spots 
or announcements 

2.59 .50 2.09 

Use the National 
FFA Center's 
public service 
announcements 

2.81 1.80 1.01 

Hold FFA Alumni 
meetings 

2.07 1.00 1.07 
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The last statement on the questionnaire was "Other," 

and respondents were encouraged to share any public relations 

activities they used that they felt were effective. The 

following is a summary of those activities. 

* - Field day during the summer for parents, school 
board members, and administrators to tour 
student projects 

* - Sponsor a chapter potluck in the fall 

* - Hold a student shop project show 

* - Hold an open house with student demonstrations 
and refreshments 

* - Enter FFA floats in parades 

* - Have community resource people speak to vo-ag 
classes 

* - Sell plants from chapter nursery 

* - Have an Elementary Farm Education Day at the 
fair gounds for first graders 

* - Publish an article in a national magazine 

* - Provide student labor for the community auction 

* - Present Advisory Council Scholarship to a senior 
continuing in agriculture in college 

* - Print an eight page FFA supplement in the local 
paper during FFA Week 

* - Print an Alumni-Booster News Letter 

* - Hold a spring livestock show 



55 

CHAPTER V 

Summary, Conclusions, Implications, and Recommendations 

Summary 

The purpose of this study was to determine the 

effectiveness of public relations activities as perceived by 

vocational agriculture instructors from five states of the 

National Vocational Agriculture Teachers Association western 

region. Specific objectives for this study were: 

1. To determine the effectiveness of selected public 

relations activities as perceived by vocational agricul¬ 

ture instructors in five states of the western region. 

2. To determine the relationship between school size and 

the percent use and the perceived effectiveness of 

public relations activities used by vocational 

agriculture instructors in five states of the western 

region. 

3. To determine the relationship between the availability 

of a local newspaper and the perceived effectiveness of 

specific public relations activities used by vocational 

agriculture instructors in five states of the western' 

region. 
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distributed newspapers and the percent use and the 

perceived effectiveness of specific public relations 

activities used by vocational agriculture instructors 

in five states of the western region. 

5. To determine frequency of use per year of public 

relations activities used by vocational agriculture 

instructors in five states of the western region and 

compare them to a standard developed using the Delphi 

technique. 

Information obtained from the review of related 

literature indicated that it is imperative for vocational 

agriculture programs to have a well designed and executed 

public relations program. Effective use of public relations 

will help insure the success and continuance of vocational 

agriculture programs. When designing a public relations 

program, it is important to include a wide variety of 

activities that are intended to reach the wide array of 

individuals that live and work in a community. 

A modified Delphi technique was used to identify public 

relations activities that could be used in a public 

relations program. It was also used to gain a consensus 

among the panelists as to the optimum frequency of use per 

year for each activity. The 39 public relations activities 

identified by the Delphi were formed into a questionnaire 

which was sent to a stratified random sample of 150 

vocational agriculture instructors in the states of Idaho, 
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Montana, Oregon, Utah, and Wyoming. A usable return of 

59.3% was received. The data received from the returned 

questionnaires was analyzed to fulfill the objectives 

formulated for this study. 

Conclusions 

Based on the analysis of data presented in Chapter IV 

of this study, the following conclusions were drawn. 

1. The majority of those responding believed that the 

public understands their programs fairly well or 

well. The greatest number of respondents taught 

in a school with an enrollment over 250. 

2. Holding a parent/member banquet is a very effective 

public relations activity, whereas sponsoring a 

breakfast for the business community is not a very 

effective public relations activity and is not 

widely used by the respondents.' Eighty-six 

respondents participated in local fairs and found 

it to be highly effective. This activity appears 

to be more effective when used by a program located 

in a school with over 100 students enrolled. 

3. Public relations activities involving the 

administration, school board, and advisory council, 

and concerning aspects of the summer program, are 

less effective in schools with an enrollment under 

100 students. Discussing activities and careers in 
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agriculture with the Guidance Counselor is more 

effective in a school with an enrollment between 

100 and 200 students. 

4. Data show media related public relations activities 

are more effective in schools where student 

enrollment is between 100 and 200. The percent use 

of local newspaper related public relations 

activities is higher when a local newspaper is 

located in the community, although, submitting 

articles to a local newspaper, and the use of FFA 

news releases about the National FFA Convention 

are perceived to be more effective by respondents 

using the activities in a community where there is 

no local paper. 

5. Submitting an article to a regionally distributed 

newspaper is most effective when submitted by 

instructors living in the same town or living over 

100 miles from the newspaper headquarters. 

6. Distance from the nearest radio station influenced 

the respondents use of radio related public 

relations activities. As the distance from the 

radio station increased, percent use decreased, 

although the perceived effectiveness remained 

relatively stable. The use and effectiveness of 

using television spots or announcements decreased 
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when the television station used was located other 

than in the town where respondents taught. 

7. Only two activities were more than one frequency of 

use per year lower for the respondents than for the 

panelists, therefore, vocational agriculture 

instructors that use the activities are, for the 

most part, using them frequently enough compared to 

the Delphi standard. 

Implications 

Based on the results obtained from this study, the 

following implications were drawn: 

1. It may be implied that the lower perceived 

effectiveness of school related activities in 

schools having an enrollment of less than 100 

is influenced by the use of informal public 

relations. The administrators and school board 

members may feel they are close enough, and 

understand the program well enough so that formal 

school related public relations is not well 

received. 

2. It may be implied that media related public 

relations activities are perceived to be more 

effective by respondents teaching in schools with 

enrollments of 100 - 200 because smaller schools 
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may not be seen as being news worthy, and larger 

schools are in communities where many people may 

not be concerned or interested in school 

happenings. 

Recommendations 

As a result of the findings and conclusions drawn for 

this study, the following recommendations were made: 

1. Vocational agriculture instructors select and use 

the public relations activities that are the most 

effective for their community. 

2. Vocational agriculture instructors must include 

members of the administration, school board, and 

advisory council in more activities and keep them 

well informed of program benefits and happenings. 

3. Vocational agriculture instructors should increase 

their use of television, radio, and regionally 

distributed newspapers, particularly those schools 

located more than 50 miles from the media source. 

4. Research should be done to determine the informa¬ 

tion and aids needed by vocational agriculture 

teachers to improve their public relations 

programs. 
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Montana State University 
Bozeman, Montana 59717 

Department of Agricultural and Industrial Education 
College of Agriculture 

April 15, 1985 

NAME 
TITLE 
DEPARTMENT 
CITY, STATE 

Dear NAME : 

The purpose of vocational agriculture is often misunderstood by 
the public. The public's perception of the educational bene¬ 
fits to the students and community may be uncertain. This lack 
of understanding on the part of the community can be changed by 
effectively using a well planned public relations program. 

As part of my graduate program, I am conducting a study to 
determine the extent to which specific public relations activi¬ 
ties are being used by vocational agriculture instructors in 
Idaho, Montana, Oregon, Utah, and Wyoming. 

I am asking for your assistance in identifying those full time 
high school vocational agriculture instructors in STATE who 
have taught vocational agriculture for at least two consecutive 
years in the schools where they are presently teaching. En¬ 
closed you will find a list of STATE vocational agriculture 
instructors that was taken from the 1984 Agriculture Teachers 
Directory. Would you please take a few minutes to review the 
list and indicate those instructors who meet the above require¬ 
ments? 

Your assistance in this matter is greatly appreciated. If you 
have any questions, please feel free to contact me at the 
Department of Agricultural and Industrial Education at MSU 
(406-994-3201), or at home (406-586-4303). 

Sincerely, 

Kenneth E. Adams, Graduate Teaching Assistant 
Agricultural & Industrial Education Department 
Montana State University 

Telephone (406) 994-3201 
Ambersoo Pdette B'uweibeioe Rcxtef Wheatley 

(406) 994-3691 
B*shop. Shetharne' 
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APPENDIX B 

THANK YOU LETTER TO STATE SPECIALISTS 
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Montana State University 
Bozeman, Montana 59717 

Department of Agricultural and Industrial Education 
College of Agriculture 

May 20, 1985 

NAME 
TITLE 
DEPARTMENT 
CITY, STATE 

Dear NAME : 

I would like to thank you for your assistance in identifying 
those STATE vocational agriculture instructors eligible fox 
participation in my public relations study. Your prompt 
response to my request was greatly appreciated. 

Please find enclosed a copy of the survey that was mailed to a 
sample of vocational agriculture instructors in Idaho, Montana, 
Oregon, Utah, and Wyoming. 

Again, thank you for your help in making this study of public 
relations activities possible. 

Sincerely, 

Kenneth E. Adams, Graduate Teaching Assistant 
Agricultural & Industrial Education Department 
Montana State University 

Telephone (406) 994-3201 
Ambc'son. Poielie Bruweihetde. Roller. Wheatley 

(406) 994-3691 
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APPENDIX C 

DELPHI PANELISTS 
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Delphi Participants 

C. Cameron Dubes 
Director of Information 
Future Farmers of America 
National FFA Center 
P.0. Box 15160 
Alexandria, VA 22309 

James M. Schultz 
1210 7th Ave. N. 
Lewistown, MT 59457 

Elliot Nowels 
Davis Harrison Advertising 
333 N. Michigan Ave., Suite 1400 
Chicago, IL 60601 

Luther I. Lalum 
404 Solberg Drive 
Kalispell, MT 59901 

Harold Ude 
Regional Public Relations & 
Cooperative Development Specialist 

Farmers Union Central Exchange, Inc. 
Laurel, MT 59044 

William Aubert 
2111 Clark Ave. 
Billings, MT 59102 

Jim Sargent 
Program Coordinator for 4-H 

and Youth 
301 Taylor Hall 
Montana State University 
Bozeman, MT 59717 

Blannie Bowen 
Associate Professor 
Department of Agricultural & 
Extension Education 

Drawer AV 
Mississippi State University 
Mississippi State, MS 39762 

John R. Nauck 
19 9th Ave. S.W. 
Choteau, MT 59422 

Bill Kober 
611 2nd Ave. E. 
Three Forks, MT 
59752 
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DELPHI ROUND ONE INSTRUMENT 



74 

Please review the following list and make any additions, 
deletions, or corrections that you feel are necessary to 
make this a comprehensive list of public relations activities for 
a vocational agriculture program. Please indicate in the space 
provided how often you feel each should be used per year. 

 1. Prepare a schedule of summer activities and present 

it to the school board, advisory council, and the 

administration. 

 2. Participate in local and state fairs. 

 3. Submit newspaper articles to state newspapers. 

 4. Submit newspaper articles to local newspapers. 

 5. Submit newspaper articles to school papers. 

 6. Present benefits of update conference to school board 

and administration. 

 7. Prepare a diary of summer activities and submit it to 

the school board and adminstration. 

 8. Have an administrator or school board member go along 

on a student visitation. 

 9. Prepare a travel list for the school year and submit it 

to the school board. 

 10. Have students speak to civic clubs and organizations. 

 11. Hold advisory council meetings. 

 12. Have an FFA sponsored breakfast for teachers. 

 13. Have an open house during Greenhand and Chapter Farmer 

initiation. 

 14. Involve teachers and public in FFA contests and 

activities. 

 15. Conduct an adult education course. 

 16. Use FFA news releases about the National FFA Convention. 

1 
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 17. Sponsor a breakfast for the business community. 

18. Distribute FFA calendars. 

 19. Use radio spots. 

 20. Use television. 

 21. Invite members of the administration, school board, 

and advisory council to go to district convention. 

 22. Hold a parent/member banquet. 

 23. Conduct a Food For America program. 

 24. Conduct a BOAC project. 

 25. Have the FFA furnish coffee to the school faculty 

during FFA week. 

 26. Have the chapter sponsor a charity of some kind. 

 27. Hold a parents night for Ag. 1 students. 

 28. Invite members of the administration, school board, and 

advisory council to go to district convention. 

Please use the following space for additional public relation 
activities that you feel are important: 

2 
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ROUND ONE COVER LETTER 
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Montana State University 
Bozeman, Montana 59717 

Department of Agricultural and Industrial Education 
College of Agriculture 

April 11, 1985 

NAME 
TITLE 
ADDRESS 
CITY, STATE 

Dear NAME : 

The purpose of vocational agriculture programs is often misunder¬ 
stood by the public. The publics perception of the educational 
benefits to the students and community may be uncertain. This lack 
of understanding on the part of the community can be changed by 
effectively using a well planned public relations program. 

As part of my graduate program, I am conducting a study to determine 
the extent to which specific public relations activities are being 
used by vocational agriculture instructors in Montana, Idaho, 
Oregon, Wyoming, and Utah. You have been identified by NAME as 
being a knowledgeable individual in this area. 

The Delphi technique, a method of assessing and improving group 
consensus, will be used to construct a list of public relations 
activities for a questionnaire that will be sent to a sample of 
vocational agriculture instructors from the states listed above. I 
am asking for your assistance in developing this list of public 
relations activities by serving as a panelists for this portion of 
the research project. 

This Delphi study will consist of two subsequent mailings with the 
panel members remaining anonymous to one another. Upon construction 
of the final list, each panelist will recieve a summary of the 
results, and a list of the names of the other panelists involved. 

Please find enclosed instructions for this Delphi technique as well 
as the first instrument I would like you to respond to. Please 
return the completed instrument in the enclosed self addressed 
stamped envelope by April 23, 1985. 

Your participation in this study will be greatly appreciated. If you 
have any questions, please feel free to contact me at the Department 
of Agricultural and Industrial Education at MSU (994-3201), or at 
home (586-4303). 

Telephone (406) 994-3201 
Ambe'soo. Poielte Bfuweiheoe Roler. Wheatley 

(406) 994-3691 Kenneth E. Adams, Graduate Teaching Assistant 
Agricultural & Industrial Education Dept. 
Montana State University 
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ADDITIONAL PUBLIC RELATIONS ACTIVITIES 
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Additional Public Relations Activities Generated 
From Round One 

Have a member of the administration, school board, or 
advisory council attend the state convention. 

Have a member of the administration, school board, or 
advisory council attend the national convention. 

Visit local media with FFA officers to thank them for their 
cooperation and inform them of future activities. 

Present theme show produced by the National FFA Supply 
Service. 

Discuss activities and available careers in agriculture with 
the Guidance Counselor. 

Use the FFA Idea Booklet from the National FFA Supply 
Service. 

Use the National FFA Center's public service announcements. 

Invite a local newspaper reporter to attend a chapter 
activity. 

Vocational Agriculture instructor participates in a local 
service club. 

Hold FFA Alumni meetings. 
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DELPHI ROUND TWO INSTRUMENT 
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Please review the following revised list and make any additions, 
deletions, or corrections that you feel are necessary to make 
this a comprehensive list of public relations activities for a 
vocational agriculture program. The number on the left side of 
the blank represents a summary of the number of times per year 
panelists felt the activity should be used. If you do not agree 
with the majority, please change the number to more accurately 
reflect your feelings. Those activities that do not have a 
number to the left of the blank are new or revised items. Please 
indicate in the space provided how often you feel each should be 
used per year. 

1 1. Prepare a schedule of summer activities and present 

it to the school board, advisory council, and the 

administration. 

2. Participate in local fairs. 

3. Participate in state fairs. 

3 4. Submit newspaper articles to state newspapers. 

12 5. Submit newspaper articles to local newspapers. 

12 6. Submit newspaper articles to school papers. 

1 7. Present benefits of update conference to school board 

and administration 

C
O
 

*—< Prepare a diary of summer activities and submit it to 

the school board and adminstration 

1 9. Have an administrator or school board member go along 

on a student visitation. 

1  10. Prepare a travel list for the school year and submit it 

to the school board. 

4 11. . Have students speak to civic clubs and organizations. 

3 12. , Hold advisory council meetings. 

1 13. . Have an FFA sponsored breakfast for teachers. 

1 14. , Have an open house during Greenhand and Chapter Farmer 

initiation. 

1 
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1 

1 

1 

4 

2 

1 

1 

1 

1 

1 

1 

1 
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_15. Involve teachers in area FFA contests. 

_16. Involve public in area FFA contests. 

_17. Conduct an adult education course. 

_18. Use FFA news releases about the National FFA Convention. 

_19. Sponsor a breakfast for the business community. 

_20. Distribute FFA calendars. 

_21. Use radio spots. 

_22. Use television. 

_23. Have a members of the administration, school board, 

or advisory council attend the district convention. 

24. Hold a parent/member banquet. 

25. Conduct a Food For America program. 

26. Conduct a BOAC project. 

27. Have the FFA furnish coffee to the school faculty 

during FFA week. 

_28. Have the chapter sponsor a charity of some kind. 

29. Hold a parents night for Ag. 1 students. 

:30. Have a member of the administration, school board, or 

advisory council attend the state convention. 

31. Have a member of the administration, school board, or 

advisory council attend the national convention. 

32. Visit local media with FFA officers to thank them for 

their cooperation and inform them of future 

activities. 

33. Present theme show produced by the National FFA 

Supply Service. 

2 
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 34. Discuss activities and available careers in 

agriculture with the Guidance Counselor. 

 35. Use the FFA Idea Booklet from the National FFA Supply 

Service. 

 36. Use the National FFA Center's public service 

announcements. 

 37. Invite a local newspaper reporter to attend a chapter 

activity. 

 38. Vocational agriculture instructor participates in a 

local service club. 

 39. Hold FFA Alumni meetings. 

Please use the following space for any additional comments: 

3 
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Montana State University 
Bozeman, Montana 59717 

Department of Agricultural and Industrial Education 
College of Agriculture 

April 29, 1985 

NAME 
TITLE 
ADDRESS 
CITY, STATE 

Dear NAME : 

Thank you for your participation in this Delphi study to 
construct a list of public relations activities that could be 
used to improve the support of high school vocational 
agriculture programs. I appreciate your prompt, thoughtful 
responses to the first instrument. 

The responses to the first instrument were compiled and edited 
where necessary. Several additional public relations 
activities were suggested by the panelists and were added to 
the list. 

Please find enclosed the second and final instrument I would 
like you to respond to. Please return the completed instrument 
in the enclosed self-addressed stamped envelope by May 10, 1985. 

Your continued participation in this study is greatly 
appreciated. If you have any questions, please feel free to 
contact me at the Department of Agricultural and Industrial 
Education (994-3201), or at home (586-4303). 

Sincerely, . 

hrvvjti t ./y^0 
Kenneth E. Adams, Graduate Teaching Assistant 
Agricultural & Industrial Education Dept. 
Montana State University 

Telephone (406) 994-3201 
Amberson. Poietie Bruweihe«)e Rotter. Wheatley 

(406) 994-3691 
BtSbop Sheihamer 
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PUBLIC RELATIONS SURVEY 

PART I: 
Instructions: Please check the box of the most nearly correct response. 

1. How many students are enrolled in 
grades 9 - 12 in your high school? 4. How close is the nearest radio station? 

□ 1. under 50 □ 3. in the town where I teach 

□ 2. 51 - 100 □ 2. within 25 miles 

□ 3. 101 - 150 □ 3. 26 - 50 miles 

□ «• 151 - 200 □ 4. 51 - 75 miles 

□ 5. 201 - 250 □ 5. 76 - 100 miles 

□ 6. over 250 □ 6. over 100 miles 

2. Do you have a local newspaper 5. How close is the nearest television station? 
in your community? 

□ 3. in the town where I teach 

□ I- Yes 
□ 2. within 25 miles 

□ 2. No 
□ 3. 26 - 50 miles 

3. How close is the nearest regionally 
distributed newspaper? □ 4. 51 - 75 miles 

□ 3- in the town where I teach □ 5. 76 - 100 miles 

□ 2. with in 25 miles □ 6. over 100 miles 

□ 3. 26 - 50 miles 6. How well do you feel the public understands 
your vo-ag program as a result of your public 

□ 4. 51 - 75 miles relations program? 

□ 5. 76 - 100 miles □ 3- not very well 

□ 6. over 100 miles □ 2. fairly well 

□ 3. well 

□ 4. very well 

PART II: 
Instructions: Please indicate in the space provided how many times per year you use each of the 

following public relations activities; and then indicate how effective you perceive each 
to be on a scale of 1 to S, with 1 being NOT EFFECTIVE to 5 being VERY EFFECTIVE. Please 
do not rate the effectiveness of those public relations activities that you do not use. 

VERY EFFECTIVE- 
HIGHLY EFFECTIVE  

EFFECTIVE- 
SLIGHTLY EFFECTIVE" 
NOT EFFECTIVE- 

EXAMPLE: la. Sponsor a livestock judging contest  1 2 

1. prepare a schedule of projected summer activities and present it to the 

administration, school board, and advisory council....  1 2 

2. Participate in local fairs    1 2 

  3. Participate in state fairs  1 2 

4. Submit newspaper articles to regionally distributed newspapers  1 2 

5. Submit newspaper articles to local newspapers.............................. 1 2 

  6. Submit newspaper articles to school papers         1 2 

7. Present benefits of summer conference to school board and administration... 1 2 

8. Prepare a diary of summer activities and submit it to the administration, 

school board and advisory council    1 2 

9. Have an administrator or school board member go along on a student 

visitation      1 2 

3 <J> 5 

3 4 5 

3 4 5 

3 4 5 

3 4 5 

3 4 5 

3 4 5 

3 4 5 

3 4 5 

3 4 5 
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HIGHLY EFFECTIVE  
EFFECTIVE  

SLIGHTLY EFFECTIVE  
NOT EFFECTIVE  

10. Prepare a projected travel schedule for the school year and submit it 

to the school board  12 3 

11. Have students speak to civic clubs and organizations...  12 3 

12. Hold advisory council meetings....       12 3 

13. Have an FFA sponsored breakfast for teachers    12 3 

14. Have an open house during Greenhand and Chapter Farmer initiation  12 3 

15. Involve teachers of other subjects in area FFA contests     12 3 

16. Involve public in area FFA contests.........................  123 

17. Conduct an adult education course  12 3 

18. Use FFA news releases about the National FFA Convention    12 3 

19. Sponsor a breakfast for the business community...    12 3 

20. Distribute FFA calendars    12 3 

21. Use radio spots or announcements..       12 3 

22. Use television spots or announcements  12 3 

23. Have a member of the administration, school board, or advisory 

council attend the district convention......        12 3 

24. Hold a parent/member banquet  12 3 

25. Conduct a Food For America program  12 3 

26. Conduct a BOAC project  12 3 

27. Have the FFA furnish coffee to the school faculty during FFA week  12 3 

28. Have the chapter sponsor a charity of some kind     12 3 

29. Hold a parents night for Ag. 1 students.....   123 

30. Have a member of the administration, school board, or advisory council 

attend the state convention  12 3 

31. Have a member of the administration, school board, or advisory council 

attend the national convention    12 3 

32. Visit local media with FFA officers to thank them for their 

cooperation and inform them of future activities........................... 123 

33. Present theme show produced by the National FFA Supply Service............. 123 

34. Discuss activities and available careers in agriculture with the 

Guidance Counselor..       • 12 3 

35. Use the FFA Idea Booklet from the National FFA Supply Service    1 2 3 

36. Use the National FFA Center's public service announcements  12 3 

37. Invite a local newspaper reporter to attend a chapter activity    12 3 

38. Vocational agriculture instructor participates in a local service club  123 

39. Hold FFA Alumni meetings         12 3 

40. Other (please specify) .. 12 3 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 

5 
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APPENDIX J 

DELPHI THANK YOU LETTER 
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Montana State University 
Bozeman, Montana 59717 

Department of Agricultural and Industrial Education 
College ot Agriculture 

May 20, 1985 

NAME 
TITLE 
ADDRESS 
CITY, STATE 

Dear NAME : 

I would like to extend my sincere thanks for your participation 
in my Delphi study. Your thoughtful and timely responses to 
the instruments were greatly appreciated. 

Please find enclosed a copy of the survey that was mailed to a 
sample of vocational agriculture instructors in Idaho, Montana, 
Oregon, Utah, and Wyoming; as well as a list of the individuals 
that participated in the Delphi study. 

Again, thank you for your help in making this study of public 
relations activities possible. 

Sincerely, 

Kenneth E. Adams, Graduate Teaching Assistant 
Agricultural & Industrial Education Department 
Montana State University 

Telephone (406) 994-3201 
Am Person Poietle. Bruweiheide. Rouer. Wheatley 

(406) 994-3691 
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APPENDIX K 

QUESTIONNAIRE COVER LETTER 
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Montana State University 
Bozeman, Montana 59717 

Department of Agricultural and Industrial Education 
College of Agriculture 

May 15, 1985 

NAME 
SCHOOL 
ADDRESS 
CITY, STATE 

Dear NAME : 

The purpose of vocational agriculture is often misunderstood 
by the public. The public's perception of the educational 
benefits to the student and community may be uncertain. With 
today's tight school budgets, it is imperative that the tax 
paying public be well informed about the local vocational 
agriculture program. 

As part of my graduate program I am conducting a study to 
determine how frequently specific public relations activities 
are being used in Idaho, Montana, Oregon, Utah, and Wyoming; 
and how effective they are as perceived by vocational 
agricultural instructors. 

I am asking for your assistance in supplying me with the 
necessary information required for the completion of this 
study. Would you please take a few minutes to complete this 
survey? Please fold and staple the survey with the postage 
paid return address outward and return by May 30,1985. 

Your participation in this study will be greatly appreciated. 
If you have any questions, please feel free to contact me at 
the Department of Agricultural and Industrial Education 
(406-994-3201 ) or at home (.406-586-4303). ; 

Sincerely, 

£./?d<2M9 
Kenneth E. Adams, Graduate Teaching Assistant 
Department of Agricultural & Industrial Education 
Montana State University 

Telephone (406) 994-3201 
Amberson. Poiette Bruw*meKJe Rorier. Wheatley 

(406) 994-3691 
Bishop. Shelhamer 
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APPENDIX L 

FOLLOW UP LETTER 
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Montana State University 
Bozeman, Montana 59717 

Department of Agricultural and Industrial Education 
College of Agriculture 

May 30, 1985 

NAME 
SCHOOL 
ADDRESS 
CITY, STATE 

Dear NAME : 

As another school year comes to a close, we are all very busy 
and sometimes find it difficult to set aside time for those 
important extras that may not have an immediate effect on our 
programs. However, these extras may be very beneficial in the 
long run. 

About two weeks ago, I mailed a letter and a questionnaire to 
you concerning a study of public relations activities being 
used by vocational agriculture instructors. Perhaps it never 
reached your desk or was mislaid -- any number of things may 
have happened. 

Regardless, I have enclosed a copy of the questionnaire. I am 
confident that you will try to find a few minutes to respond to 
the items on the questionnaire. Your information and input is 
very important to the success of this study. 

Please help make this a viable and useful study of public 
relations by mailing the completed questionnaire by June 14, 
1985. Simply fold and staple the questionnaire with the 
postage paid return address out and drop it in the mail. If 
you have already returned your questionnaire, please disregard 
this letter, and thanks for your help. 

Sincerely, 

Kenneth E. Adams, Graduate Teaching Assistant 
Department of Agricultural & Industrial Education 
Montana State University 

Telephone (406) 994-3201 
Amberson. Po»ette. Bruiwem«KJe. Boiler. Wheatley 

(406) 994-3691 
Bishop. Sheihamer 
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APPENDIX M 

COMPARISON OF FREQUENCY OF USE FOR SURVEY RESPONDENTS 
AND DELPHI PANELISTS 
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Table 21 

Comparison of mean frequency of use per year for survey 

respondents and Delphi panelists 

Public Relations 
Activity 

Survey 
Response 

X 

Delphi 
Response 

X 

Difference 

Prepare a schedule of 
projected summer acti¬ 
vities and present it 
to the administration, 
school board, and 
advisory council 

1.00 1.00 0.00 

Participate in local 
fairs 

1.58 1.10 0.47 

Participate in state 
fairs 

1.09 0.90 0.19 

Present benefits of 
summer conference to 
school board and 
administration 

1.08 1.10 -0.02 

Prepare a diary of 
summer activities 
and submit it to the 
administration, school 
board and advisory 
council 

1.75 1.00 0.75 

Prepare a projected 
travel schedule for 
the school year and 
submit it to the 
school board 

1.11 1.00 0.11 

Have FFA sponsored 
breakfast for teachers 

1.00 1.00 0.00 

(table continues) 
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Public Relations 
Activity 

Survey 
Response 

X 

Delphi 
Response 

X 

Difference 

Have an open house 
during Greenhand and 
Chapter Farmer 
Initiation 

1.16 1.00 0.16 

Conduct an adult 
education course 

2.06 1.20 0.86 

Use FFA news releases 
about the National 
FFA Convention 

1.23 1.00 0.23 

Sponsor a breakfast 
for the business 
community 

1.00 1.00 0.00 

Distribute FFA 
calendars 

1.38 1.00 0.38 

Use television spots 
or announcements 

1.14 1.20 -0.06 

Have a member of the 
administration, school 
board, or advisory 
council attend the 
district convention 

1.36 0.90 0.46 

Hold a parent/member 
banquet 

1.09 1.00 0.09 

Conduct a Food For 
America program 

1.32 1.00 0.32 

Conduct a BOAC 
project 

1.37 1.00 0.37 

Have the FFA furnish 
coffee to the school 
faculty during FFA 
Week 

1.05 1.00 0.05 

(table continues) 
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Public Relations 
Activity 

Survey 
Response 

X 

Delphi 
Response 

X 

Difference 

Have the chapter 
sponsor a charity of 
some kind 

1.35 1.30 0.05 

Hold a parents night 
for Ag. I students 

1.00 1.00 0.00 

Have a member of the 
administration, school 
board, or advisory 
council attend the 
state convention 

1.11 1.20 -0.09 

Have a member of the 
administration, school 
board, or advisory 
council attend the 
national convention 

1.00 0.50 0.50 

Visit local media 
with FFA officers to 
thank them for their 
cooperation and inform 
them of future 
activities 

1.31 0.80 0.51 

Present theme show 
produced by the 
National FFA Supply 
Service 

2.21 1.30 -0.91 

Discuss activities and 
available careers in 
agriculture with the 
Guidance Counselor 

1.58 1.60 -0.02 

Use the FFA Idea 
Booklet from the 
National Supply 
Service 

1.86 2.20 -0.34 

(table continues) 
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Public Relations 
Activity 

Survey 
Response 

Delphi 
Response Difference 

X X 

Invite a local news¬ 
paper reporter to 
attend a chapter 
activity 

2.54 2.00 0.54 

Vocational agriculture 
instructor participates 
in a local service club 

4.00 3.30 0.70 


