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DESIGN 

-MY PERSONAL VALUES AND INFLUENCES" 

Not only should a space be designed for function and its users, it should 
respond in a wholistic way to the building. By starting with a complete 
knowledge of the site, building history, and user group, the designer has a 
set of guidelines to follow. 

To make the space an interesting and beautiful area, consciousness of the 
human senses, makes a more thoughtful design. I believe that the user's 
first impression holds the largest impact on their personal like or dislike of 
the space. If it has a nice atmosphere, a designer has excelled. Does it 
'feel' nice? How does it sound? Is it warm? Cold? Is it pleasing to the 
eye? Well balanced? Do the colors accentuate the form, volume, and 
space? Answering each of these questions repeatedly gives a designer 
an advantage in pleasing the user group. The design will respond to a 
group as a whole but will have the qualities of detail to please each indi
vidual. 

As designers, we are faced with having to think of everything, every possi
bility, every detail. The sun, the moon, and the stars will influence every 
design, and an effort to include them in the preliminary thought process 
will form a real concrete concept. Being responsive to climate, sun, envi
ronment, and light as it affects a space is just as important as the 
designer's responsibility to know the dimensions of the human body when 
designing a chair. If any aspect of these details is left out, the design is 
not complete and the entire project is lacking. 

I am using these ideas of values and influences to challenge my design. 
At each decision point I will ask general questions to provoke a thought 
concept and more specific questions to reinforce the concept until I have 
narrowed the problem down and solved it successfully. This process will 
be the mediator of my design. 
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INTRODUCTION 

The Conrad Hotel dominantly stands at the junction of Conrad's activity. It 
is at the heart of the business district and main traffic way, therefore 
stands as a massive reminder of the elegant functions it once housed. 
The transformations it has undergone, the "facelifts" and totally new func
tions, may be perceived as detrimental to the glory of the old building. 
Some transformations may be thought of as economical necessities, but 
as a designer, I know that to perform a "facelift" with a positive direction 
and a purpose takes research, patience, and a drive to make it the place 
important and beautiful to its users. 

Walking down Main Street as a child and gazing up to the building only 
brought mystery and confusion to my young mind. I remember stories of 
the elegant hotel that just do not match the picture of the building now in 
its altered state; "The only black man in Conrad shined shoes in that 
lobby, he was also the chauffeur of Mr. Conrad, the mayor." "Your 
grandpa and I went to the dining room every Sunday for dinner. It was 
extra special there, beautiful furniture, nice china and huge murals on the 
wall." Your grandpa walked from his office to the little cafe everyday for 
lunch." My mind was full of a grand place. But the confusion of what it 
was then and the transformations I see now are overwhelming. 

Because the hotel is one of the taller buildings in Conrad, and because of 
its central location in the town, an importance is evoked as one responds 
to its architecture. One of the main reasons I chose this building was to 
clarify the unorthodox feelings experienced as a child, wondering why all 
these stories I heard of its past weren't as glorious as the experiences I 
feel today. The town of Conrad is begging for a high-end, pleasurable 
hotel and dining establishment. Offering only a Super 8 and two dingy 
motels, the community and travelers would benefit by having an alternate 
retreat. 

The qualities of approach, entry, transformation, and dominant space are 
this project's protagonists. These will be designed with great attention to 
detail and light qualities. Just as I described above, the entrances are the 
first and foremost impressionable space, therefore, they will be the focus 
of my attention. 
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HISTORY 

Built in 1909, The Conrad Townsite Building, as the building was first 
known, was one of the first large impressive business structures to be 
completed in Conrad. Linke and Haire Architects designed the building 
which is located on the corner of Main Street (U.S. 91) and 4th Avenue, 
the corner on which stands the only traffic light. 

The land around the site was a very rich soil with quality clay for 
brickmaking. The Conrad Manufacturing Company made the bricks for 
the 84' X 140' structure. 

The first tenants of this building were the Conrad Mercantile Co. on the 
main floor, the Hotel Ryan, and the Conrad Townsite Company on the 
second floor. Throughout the years, many other businesses were located 
there as well: Pondera Valley State Bank, Conrad Independent Newspa
per, Golden Rule Store, a flower shop, and a barber shop. 

Conrad was named after the Conrad Brothers, Charles and William G. 
They arrived in Fort Benton in 1868 and soon moved to the east. Involved 
in investment companies and merchandising from Calgary to New 
Orleans, the brothers prospered in the growing community. 

The surrounding land is gentle rolling hills with golden fields of wheat 
swaying in the breeze. The community is a tightly knit collection of 
farmers and ranchers with a population of about three thousand. 



EXISTING BUILDING ANALYSIS 

SITE: The Conrad Hotel sits on the corner of 4th and Main Street 
neighboring the Court House, Library, and retail stores. 

EXTERIOR: Bricks made of local clay and terra-cotta combine to make a 
simple yet elegant exterior. It is a late Victorian Commercial 
style. 

INTERIOR: The structure is post and beam with skylights and 
lightwell. The interior rooms on the second floor are full of 
natural light coming from the lightwell. Currently, the 
Durango Dining Room and the Lady Luck Casino are on the 
south side, main floor. Morren Insurance and Gustafson and 
Rorher Attorneys at Law occupy the corner where the bank 
was located. 

Beautiful maple millwork and pressed tin ceilings are two 
interior aspects of materials and detailing that may affect my 
design. 

CONDITION: About 75% of the first floor has been recently remodeled 
and is in full use. The other 25% is vacant and in disrepair 
although the current owners have plans for more office 
space. 

The basement is used for storage, large refrigeration, 
heating, and mechanical/electrical. 

The second floor is totally vacant, in disrepair, and partially 
stripped. Water damage is evident. The current owners 
plan to put about eight apartments on the second floor. 



PHOTO & MAP 
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GOALS AND CONCEPT STATEMENTS 

GOAL: To improve the light quality in a currently dimly lit building. 
CONCEPT: By studying other restaurants, bars and hotels with qualities 

of light that will be responsive to the light qualities of a 
harvest moon. 

GOAL: To make full use of existing sky lights, window openings, and 
the light well. 

CONCEPT: By situating the rooms and lobby/ reception in a manner that 
will be warm and naturally lit. 

GOAL: To study entrances and the feeling of transformation from 
one space to another. I wish to pay particular attention to 
the entrance of the restaurant and slightly alter the exterior 
of the building. 

CONCEPT: By being aware of the psychological impact of the first 
impression of the user. 

GOAL: To maximize space and order in a currently disrupted 
group of businesses. 

CONCEPT: By establishing a formal plan which is easily 
understood by the users. 

GOAL: To enhance the town of Conrad by having an elegant retreat 
in a small community. 

CONCEPT: By using natural materials and colors derived from the 
surrounding farmland. 



SPACE ANALYSIS 

ENTRY. LOBBY. RECEPTION: 
AREA: 620 s.f. 
OCCUPANT#: 3-9 

"The lobby or entrance place is that part of a building that greets the 
visitor and user; it is therefore the place in which the architecture 
can first declare itself, providing a part of the whole as a sample 
of the quality of the rest. The entrance place offers the architect an 
opportunity to design a paradigm of the spirit and language of the 
whole building; the lobby becomes the essence of the architectural 
intention by condensing aestnetic ambitions into one primary public 
space." Alan Phillips, The Best in Lobby Design: Hotels and Offices. 
Quarto Publishing, NY, 1991. 

As the above quote states, the lobby of The Conrad Hotel and the 
exterior of The Conrad Hotel will be the focus from any view point on main 
street. Night lighting will be a factor of invitation to the hotel visitors. 

RESTAURANT 
AREA: 2125 s.f. 
OCCUPANT#: 75 

I have chosen to name the restaurant The Harvest Moon'. This is a basis 
for design and will be a tool for the qualities of light and material choices. 
The aesthetic qualities that are desireable are a clean and inviting atmo
sphere, rich materials with elegant table settings, a warm light quality, and 
background noises that includes laughter and voices from the bar 
and mezzanine. The menu will include an international selection of entres 
that will cater to anyone's taste palate. 



~y~ 

KITCHEN 
AREA: 625 s.f. 
OCCUPANT #: 2-6 

This will be a large, efficient kitchen with the capability to prepare most 
any dish. 

BAR/LQUNGE 
AREA: 930 s.f. 
OCCUPANT#: 13-30 

This is a social, lively space that needs separation from the quieter activi
ties of the hotel lobby but with easy access. The bar will be integrated with 
the restaurant so that the activities of each space lend to the ambiance. 
The bar will be able to handle large crowds on occasion but will usually 
serve a quaint group of people. Provisions will be made for stool seating 
at the bar and also upholstered chairs and tables nearby. 

BANQUET ROOM 
AREA: 2735 s.f. 
OCCUPANT#: 150 

This space will be for public and private use, such as wedding receptions, 
organization lunches / dinners, reunions, etc. The large space will be 
occupied at random times throughout the year. A small catering kitchen 
will be provided. All furniture will be moveable, collapsible, and stackable. 
Existing wood flooring and pressed tin ceiling will be used. 



AREA: 120 s.f. 
OCCUPANT#: 2 

To be used by clubs and organizations for simple meals, hors d'euvres, or 
drink preparation. Adjacent to the banquet room. 

STORAGE 
AREA: varies 
NO OCCUPANTS 

Located around the hotel, lobby, restaurant, and kitchen. 

OFFICE SPACE 
AREA: 1060 s.f. 
OCCUPANT#: 1-6 

These spaces will be available for lease. They will be located on the north 
side of the building and have their own entrance. 

BUSINESS ADMINISTRATION 
AREA: 1015 s.f. 
OCCUPANT#: 8 

This space will be used by the managers and support staff of the hotel and 
restaurant. 
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RFSTROOMS 

AREA: 420 s.f. 
OCCUPANT#: 1-6 

These will be centrally located to be used by people in the bar, restaurant, 
and banquet hall. Barrier free. 

HOUSEKEEPING / LAUNDRY 
AREA: 600 s.f. 
OCCUPANT#: 2-4 

This space will contain laundering equipment, cleaning supplies, linens 
and other supplies. 

GUEST ROOMS/SUITES 
TWO SUITES= 1090 s.f. 
SIXTEEN ROOMS= 5035 s.f. 
OCCUPANT#: 1-4 

The rooms will be of ample space and of a pleasant design and decor, all 
with a window to the exterior of the building or into the lightwell. The 
suites will be a spacious quarter and contain more luxuries. Some rooms 
will be barrier free. The guests will be a combination of business travelers 
and vacationers, staying from one to four nights. 

LIGHTWELL 
AREA: 625 s.f. 
OCCUPANT#: 0 

This existing space provides light to the interior rooms and also a second 
means of egress. 
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SPACE ANALYSIS SUMMARY 

ENTRY/RECEPTION 620 
RESTAURANT 2125 
KITCHEN 625 
BAR/ LOUNGE 930 
BANQUET ROOM 2735 
CATERING KITCHEN 120 
STORAGE 100 
OFFICE SPACE 1060 
BUSINESS ADMINISTRATION 1015 
RESTROOMS 420 
HOUSEKEEPING/LAUNDRY 600 
GUESTROOMS 5035 
SUITES 1090 
LIGHTWELL 625 

NEW 17,100 

OLD 17,950 

The existing square footage compares to the new square footage as 
above. This difference is in changes in circulation and in mezzanine 
sizes. 



CASE STUDY 

PROJECT TITLE: Eldorado Petit 

LOCATION: Manhattan, New York 

INTERIOR DESIGNER: Jaime Tressera 

ARCHITECT: Robert Palli 

DATE: 1989 

DESIGN IMPLICATIONS: I was attracted to the project for its great use of 
light and materials. The entry space is small but comes alive with a wal
nut maitre d' stand and an alabaster floor lamp. The glow of wood on the 
floor, walls and furniture is a rich and warm quality I plan to reflect in my 
hotel and restaurant. 

The quiet details of the alabaster luminaires above tables and punched 
openings in stucco walls are not to be overlooked. They stand out be
cause of the color and light that is used to emphasize them. This is an 
elegant yet warm and inviting space that not only New Yorkers enjoy. 



PROJECT TITLE: 

LOCATION: 

ARCHITECT: 

DATE: 

CASE STUDY 

AT & T Building 

Chicago, Illinois 

Skidmore, Owings & Merrill 

1990 

DESIGN IMPLICATIONS: The space I was interested in was the main 
lobby space. The qualities of warm, golden light reflecting off highly pol
ished surfaces is very tranquil. The building is characterized principally by 
the elegance of its proportions, which this particular lobby exemplifies. 
After studying this one area of the AT & T Building, I know that I want to 
make use of the light qualities, proportions, and elegance. 



CASE STUDY 

PROJECT TITLE: Marriott Hotel 

LOCATION: Dallas, Texas 

ARCHITECT: Ricardo Legoretta 

DATE: 1990 

DESIGN IMPLICATIONS: I concentrated my study of this hotel on the 
transition space from the lobby to the elevator banks. This space has a 
handsome vaulted ceiling and columns that guide guests through the 
space. The windows let light filter in and through the column line to create 
a warm space. In my project I may have the chance to create a similar 
space in the restaurant. 



CASE STUDY 

PROJECT TITLE: The Gallatin Gateway Hotel 

LOCATION: Gallatin Gateway, Montana 

RESTORATION ARCHITECT: Jonathan Foote 

DATE: New: 1927 Restored: 1987 

DESIGN IMPLICATIONS: This is an older building that had some of the 
problems that my building has. It was in disrepair and was transformed 
into a successful space. The guest rooms are small but cozy and tranquil. 
The lobby is grand and invites a guest to explore the adjacent spaces. 
The space I enjoy the most is the colonnade connecting the lobby with the 
restaurant. It has the east light in the morning to warm the space for the 
breakfast crowd. This space will be a direct study for my restaurant space 
and the east light that is available in The Conrad Hotel 
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Offices 2 
Banquet hall 2 
Guest rooms (with an exterior window) 1 
Guest rooms (with window to light well) 2 
Second floor 3 exits with recessed doors to a 44" wide landing 
and stair. 

Note: The lightwell on the second floor is classified by U.B.C., 1991, as a 
court. Provisions shall be made for interior guest rooms to have a second 
exit through an opening to the lightwell and means of easily arriving at the 
second floor emergency exit. 

GENERAL REQUIREMENTS 

Occupancy group: B2/R1 

# of required exits for spaces: 
Restaurant 2 
Mezzanine 1 
Bar 1 
Lobby 1 

1 
1 

The addition of an elevator was necessary for accessibility to the second 
floor. 
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